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  to	  an	  artist	  they've	  never	  seen?"1	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  Said	  by	  a	  member	  of	  S.T.I.C.S	  -­‐	  a	  'Do	  It	  Yourself'	  music	  group.	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Abstract	  
This	  study	  explores	  the	  possible	  relations	  between	  the	  use	  of	  YouTube	  and	  DIY	  musicians'	   entrepreneurial	   processes.	   The	   research	   conducted	   is	   based	   on	  qualitative	  data	  gained	  through	  participant	  observation	  and	  field	  recordings.	  The	  analysis	   of	   the	   findings	   suggest	   that	   entrepreneurial	   processes	   related	   to	  information	   asymmetry,	   supply	   and	   demand,	   productivity	   enhancement	   and	  instrumental	   evaluation	  can	  be	  associated	   to	   the	   studied	  DIY	  musicians'	  use	  of	  YouTube.	  The	  study	  also	  indicates	  that	  some	  of	  the	  studied	  DIY	  musicians	  might	  also	   be	   approaching	   YouTube	   as	   a	   source	   of	   motivation,	   inspiration,	   learning,	  aspiration	  and	  a	  means	  of	  distribution.	  Furthermore,	  the	  study	  suggests	  possible	  relations	   between	   some	   of	   the	   values	   of	   the	   studied	   DIY	   musicians	   and	   the	  incorporation	  of	  visual	  elements	  in	  their	  productions.	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1.0	  Introduction	  
1.1	  Motivation	  	  As	   an	   academic,	   I	   have	   developed	   an	   increased	   interest	   in	   the	   experience	  economy,	  particularly	  within	  the	  recording	  music	  industry	  and	  its	  development	  in	   the	   digital	   age.	   This	   led	   me	   to	   write	   my	   bachelor	   dissertation	   about	   the	  potential	   use	   of	   user-­‐driven	   innovation	   in	   Universal	   Music	   Group	   (UMG)	  Denmark's	  marketing	   department.	   The	   same	   interest	   led	  me	   to	   a	   unique	   one-­‐year	   exchange	   program	   at	   The	   University	   of	   Edinburgh,	   where	   I	   followed	   the	  MSc	  programme	  in	  Sound	  Design,	  exploring	  new	  musicality	  and	  the	  applicability	  of	   sound-­‐	   and	   audio	   productions	   in	   various	   contexts.	   My	   academic	   interest	   in	  these	  fields	  stems	  from	  10	  years	  of	  personal	  involvement	  in	  the	  music	  industry	  as	   a	   recording	   and	   performing	   artist	   in	   the	   collective	   S.T.I.C.S2,	   also	   known	   as	  
Sound	   That	   Inspires	   Conscious	   Souls.	   Over	   the	   years	   S.T.I.C.S	   has	   developed	   an	  experience	   of	   being	   Do-­‐It-­‐Yourself	   (DIY)	   musicians	   in	   a	   digital	   age,	   and	   as	   a	  result	  of	   this	   I	  noticed	  the	  very	  tendency	  that	   this	  research	  sets	  out	   to	  explore.	  S.T.I.C.S'	   releases	  are	   increasingly	  beginning	   to	   take	   form	  of	  visual	  productions	  released	  on	  YouTube,	  and	  we	  seem	  to	  have	  adapted	  the	  attitude	  that	  this	   is	  the	  way	  forward,	  if	  we	  want	  our	  music	  to	  reach	  a	  broader	  audience.	  Although	  I	  have	  not	   been	   theorizing	   over	   the	   relations	   between	   the	   band's	   entrepreneurial	  processes	   and	   our	   usage	   of	   YouTube,	   there	   has	   in	   my	   personal	   opinion	   been	  signs	   of	   influences	   on	   the	   direction	   that	   the	   ideas	   and	   projects	   are	   heading,	  namely	  towards	  audiovisual	  media	  productions.	  	  	  The	   question	   became	   whether	   these	   observations	   were	   merely	   personal	  interpretations	   or	   not,	   and	   if	   not,	   then	   how	   these	   relations	   or	   influences	  manifested	  themselves?	  Perhaps	  more	  interestingly,	  I	  asked	  myself	  if	  a	  study	  of	  this	  possible	  phenomenon	  would	  be	  able	  to	  find	  examples	  of	  influence	  between	  other	  Do-­‐It-­‐Yourself	  (DIY)	  musicians	  usage	  of	  YouTube	  and	  their	  entrepreneurial	  processes?	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  2	  http://sticscrew.se/about-­‐	  Accessed	  16th	  of	  January	  2014	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1.2	  YouTube	  and	  the	  recording	  music	  industry	   	  Since	  the	  launch	  of	  YouTube	  in	  2005,	  the	  world	  has	  been	  witness	  to	  an	  incredible	  community	  of	  user-­‐generated	  content,	  with	  more	   than	  72	  hours	  of	  video	  being	  uploaded	   every	   minute3.	   The	   free	   online	   video	   streaming	   service	   has	   been	  embraced	   by	   artists	   of	   various	   kinds,	  who	   seek	   to	   share	   and	   present	   their	   art	  beyond	  their	  physical	  locations	  (Cayari,	  2011).	  This	  include	  DIY	  musicians,	  who	  are	   now	   able	   to	   make	   music	   videos,	   video	   logs,	   exclusive	   performances	   etc.	  available	   to	   their	   fans	   and	   followers	   worldwide,	   without	   going	   through	  traditional	  gatekeepers	   as	   for	   example	  MTV	   or	   VH1.	   YouTube	   celebrities	   have	  emerged	   through,	   what	   is	   commonly	   referred	   to	   as,	   viral	   videos,	   receiving	  national	  as	  well	  as	  international	  attention	  due	  to	  its	  fast	  viral-­‐like	  online	  spread	  amongst	  watchers	  on	  various	  social	  media	  and	  in	  online	  communities	  (Broxton	  et	   al.,	   2011)	  New	  research4	  as	  well	   as	   the	  more	   corporately	   influenced	   "Digital	  Music	   Report	   2013"	   from	   the	   International	   Federation	   of	   the	   Phonographic	  Industry	   indicates	   that	   YouTube	   is	   the	   preferred	   service	   for	   listening	   to	  music	  amongst	   teenagers	   as	  well	   as	   the	   preferred	  platform	   for	   viewing	  music	   videos	  online.	  This	  could	  suggest	  a	  generation	  shift	  of	  ways	  of	  consuming	  music	  while	  placing	  an	  increased	  focus	  on	  the	  visual	  manifestation	  and	  presentation	  of	  audio	  productions.	  We	  are	  also	  slowly	  starting	  to	  experience	  new	  initiatives	   from	  the	  music	   industry	   that	   reflects	   an	   increased	   acceptance	   of	   the	   YouTube	   platform	  and	   its	   possibilities,	   such	   as	   the	   ambitions	   of	   starting	   YouTube	   based	   record	  label	  All	  Def	  Digital5.	  The	   initiative	  was	  taken	  by	  Universal	  Music	  Group	  (UMG)	  and	  includes	  the	  founder	  of	  Def	  Jam	  Records	  Russell	  Simmons,	  Steve	  Rifkind,	  and	  Brian	  Robbins,	  the	  founder	  of	  children's	  YouTube	  network	  AwesomenessTV.	  The	  new	  label	  plans	  to	  focus	  on	  finding	  and	  developing	  emerging	  talents	  on	  YouTube,	  as	  UMG	  believes	   that	   the	  growth	  of	   Internet	  based	  video	  content	  has	  created	  a	  very	   powerful	   outlet	   for	   music.	   Moreover,	   UMG	   anticipates	   that	   YouTube	   will	  become	  their	  most	  important	  source	  of	  income	  in	  the	  future,	  and	  have	  expressed	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  3	  http://www.youtube.com/yt/press/statistics.html-­‐	  Accessed	  the	  30th	  of	  December	  2013	  4	  http://www.nielsen.com/us/en/press-­‐room/2012/music-­‐discovery-­‐still-­‐dominated-­‐by-­‐radio-­‐says-­‐nielsen-­‐music-­‐360.html	  -­‐	  Accessed	  the	  16th	  of	  September	  2013	  	  5http://www.universalmusic.com/corporate/detail/2607-­‐	  Accessed	  the	  16th	  of	  September	  2013	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plans	  to	  launch	  the	  new	  label	  in	  the	  near	  future6.	  Not	  only	  is	  the	  music	  industry	  increasingly	   acknowledging	   YouTube	   and	   its	   profound	   impact	   on	   the	   youths	  music	  consumer	  culture,	  but	  YouTube	   itself	   if	   starting	   to	  unfold	   initiatives	   that	  follows	  up	  on	  its	  position	  within	  the	  music	  industry.	  According	  to	  the	  New	  York	  Times,	  YouTube	  has	  announced	  that	  it	  will	  open	  a	  music	  subscription	  service	  in	  the	   near	   future	   as	   well7,	   and	   have	   in	   early	   November	   2013	   held	   its	   first	   ever	  YouTube	  Music	  Award	  show8.	  	  	  
1.3	  Problem	  formulation	  It	   is	   clear	   that	   YouTube	   has	   grown	   to	   become	   an	   increasingly	   acknowledged	  player	  in	  relation	  to	  the	  recording	  music	  industry,	  but	  what	  does	  it	  mean	  to	  the	  DIY	  musicians?	  Which	   influence	  does	   it	  have	  on	  the	  creation	  of	   their	  products?	  While	  artists	  on	  major	  labels	  have	  a	  whole	  team	  of	  professionals	  to	  help	  shape,	  create,	   market	   and	   sell	   the	   products	   they	   produce,	   it	   becomes	   interesting	   to	  investigate	  the	  relations	  between	  YouTube	  and	  the	  DIY	  artist,	  who	  in	  most	  cases	  has	   to	   be	   personally	   engaged	   in	   all	   of	   these	   processes.	   Are	   the	   independent	  musicians	   responding	   to	   YouTube's	   possibilities	   with	   an	   entrepreneurial	  attitude,	  and	  if	  so,	  then	  how?	  With	  barely	  8	  years	  of	  existence,	  what	  do	  we	  really	  know	   about	   YouTube	   and	   its	   relationship	   to	   the	   independent	   musicians	  entrepreneurial	  processes?	  	  An	  investigation	  of	  these	  kinds	  of	  questions	  could	  potentially	  aid	  the	  musician	  in	  the	   identification	   of	   factors	   that	   could	   have	   an	   influence	   on	   the	   creation,	  marketing	   and/or	   distribution	   of	   their	   products.	   On	   the	   other	   hand,	   research	  contributions	  on	  this	  topic	  could	  also	  unveil	  possible	  inhibitory	  influence	  of	  the	  intensified	   visual	   focus	   of	   an	   intangible	   and	   essentially	   invisible	   product.	   Are	  marketing	   or	   branding	   opportunities	   of	   songs	   via	   YouTube	   now	   thought	   of	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  6	  http://www.theguardian.com/technology/2013/jul/23/all-­‐def-­‐music-­‐youtube-­‐label	  -­‐	  Accessed	  the	  16th	  of	  September	  2013	  7	  http://www.nytimes.com/2013/10/25/business/media/youtube-­‐said-­‐to-­‐introduce-­‐paid-­‐music-­‐service.html?partner=rss&emc=rss&_r=1&	  -­‐	  Accessed	  the	  15th	  of	  November	  8	  http://blogs.wsj.com/speakeasy/2013/11/14/youtube-­‐music-­‐awards-­‐arent-­‐over-­‐yet	  -­‐	  Accessed	  the	  15th	  of	  November	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before	  the	  creation	  of	  the	  product,	  and	  if	  so,	  what	  are	  the	  consequences	  of	  this?	  These	  speculations	  and	  thoughts	  have	  led	  me	  to	  the	  following	  research	  question:	  
	  
1.3.1	  Research	  question	  
	  
What,	   if	   any,	   are	   the	   possible	   relations	   between	   the	   use	   of	   YouTube	   and	   DIY	  
musicians'	  entrepreneurial	  processes?	  
	  
1.3.1.1	  Interpretation	  of	  question	  	  By	  use	  of	  YouTube	  I	  am	  referring	  to	  all	  possible	  forms	  of	  usage	  of	  YouTube.	  	  	  By	   DIY	   musicians	   I	   am	   referring	   to	   musicians	   who	   operate	   independent	   of	   a	  traditional	   record	   label,	   but	   who	   may	   have	   commonly	   accessible	   electronic	  distribution	  contracts,	  to	  make	  their	  music	  available	  in	  online	  stores	  or	  on	  music	  streaming	  services.	  These	  types	  of	  musicians	  are	  also	  commonly	  referred	  to	  Do	  It	  
Yourself	  (DIY)	  musicians.	   I	  will	   be	   referring	   to	   them	  as	  DIY	  musicians,	   and	  DIY	  music	  entrepreneurs	  interchangeably.	  	  By	  musicians	   I	   am	   referring	   to	   producers,	   song-­‐writers,	   singers,	   rappers	   and	  instrumental	  musicians.	  	  By	   entrepreneurial	   processes	   I	   am	   referring	   to	   the	   processes	   of	   discovery	   of	  opportunities,	  creation	  of	  opportunities	  and	  evaluation	  of	  opportunities.	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1.4	  Project	  outline	  The	  different	  chapters	  are	  outlined	  below	  in	  order	  to	  provide	  the	  reader	  with	  a	  quick	  overview	  of	  the	  entire	  projects	  structure.	  	  Chapter	  1.2,	  1.5	  and	  1.6	  introduces	  the	  reader	  to	  fundamental	  understandings	  of	  YouTube's	  growing	  relation	  to	  the	  recording	  music	  industry,	  the	  phenomenon	  of	  media	  convergence	  and	  its	  influence	  on	  the	  recording	  music	  industry	  as	  well	  as	  some	   of	   the	   current	   approaches	   to	   studies	   of	   YouTube	   users	   and	   the	   issues	  involved	   in	   trying	   to	   approach	   a	   single	   definition	   of	   YouTube.	   This	   is	   done	   to	  provide	   a	   common	   ground	   of	   basic	   knowledge	   within	   the	   field,	   before	  elaborating	   on	   the	   research	   design	   and	   methodological	   considerations	   of	   this	  specific	  study.	  	  	  Chapter	  2.2	  to	  2.2.2.4	  provides	  the	  basis	  for	  the	  methodological	  considerations	  of	  the	  research	  as	  well	  as	  an	  elaboration	  towards	  the	  methods	  employed	  to	  gather	  data	  for	  the	  study.	  Moreover,	  these	  chapters	  reveal	  reflections	  and	  actions	  taken	  in	  regard	  to	  the	  method	  and	  methodology	  employed	  in	  the	  research,	  after	  having	  encountered	   problems	   in	   the	   field	   along	   with	   and	   some	   fundamental	  compatibility	  issues	  in	  relation	  to	  the	  type	  of	  study	  I	  wanted	  to	  conduct.	  	  Chapter	  3.0	   consist	   of	   the	  presentation	  of	   findings,	  which	   creates	   the	  basis	   for	  the	   analysis.	   The	   chapter	   explains	  my	  methodological	   consideration	   regarding	  the	  way	  that	  I	  have	  chosen	  to	  present	  my	  results	  and	  the	  attitude	  that	  I	  will	  seek	  to	  keep	  towards	  field	  notes	  and	  recordings.	  	  Chapter	  4.0	   to	  4.8	  constitutes	   the	  analysis	  of	   the	   findings.	  While	  chapters	   from	  4.2	   to	  4.3.1	   are	  more	   focused	  with	   finding	  YouTube's	  possible	   relations	   to	  DIY	  musicians	   entrepreneurial	   processes,	   chapter	   4.5	   and	   4.7	   are	  more	   concerned	  with	   illustrating	   possible	   relations	   between	   the	   visual	   alertness	   towards	  opportunity	   discovery	   and	   the	   musicians'	   capabilities	   to	   analyse,	   design	   and	  implement	  various	  types	  of	  media	  productions,	  beyond	  the	  specific	  involvement	  of	  YouTube.	  Chapter	  4.6	  seeks	  to	  elucidate	  how	  YouTube	  can	  be	  understood	  as	  a	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source	   of	   motivation,	   inspiration,	   learning,	   aspiration,	   a	   possible	   generator	   of	  opportunities	   and	   a	   means	   of	   distribution	   for	   the	   studied	   DIY	   music	  entrepreneurs.	   Finally	   chapter	   4.8	   delivers	   a	   reflection	   upon	   how	   the	   natural	  setting	  might	   be	   considered	   in	   relation	   to	   the	   observations	  made	   in	   the	   field,	  while	  also	  summarizing	  the	  analysis.	  	  While	  chapter	  5.0	  and	  7.0	  provide	  reflections	  on	  the	  limitations	  of	  the	  study	  and	  an	  account	  of	  the	  reliability	  and	  generalizability	  of	  the	  data,	  chapter	  6.0	  delivers	  the	  conclusions	  of	   the	  study.	  Lastly	   chapter	  8.0	   reflects	  upon	   the	   results	  of	   the	  study	   and	   suggest	   areas	   for	   future	   research	   based	   on	   indications	   of	   possible	  relations	  found	  in	  the	  study.	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1.5	  Media	  convergence	  &	  the	  recording	  music	  industry	  It	   is	   important	   for	   this	   research	   to	   emphasize	   that	  media	   content	   is	   not	   'just'	  media	   content	   as	   its	   perceived	   value,	   ripple	   effect	   and	   reach	   varies	   from	   one	  medium	  platform	  to	  the	  other.	  Joshua	  Meyrowitz,	  author	  to	  "No	  Sense	  of	  Place"	  (1985),	  one	  of	  the	  most	  seminal	  academic	  contributions	  to	  the	  understanding	  of	  the	   television	   medium	   and	   its	   influence	   on	   social	   behaviour,	   made	   a	   point	   of	  distinguishing	   approaches	   to	   understanding	   the	   impact	   of	   different	   types	   of	  media.	  	  	  
"Indeed,	   most	   studies	   of	   the	   impact	   of	   media	   ignore	   the	   study	   of	   the	   media	  
themselves.	   The	   content	   and	   control	   of	   television	   are	   studied	   the	   same	   way	   the	  
content	   of	   and	   control	   of	   newspapers	   and	   comics,	   movies	   or	   novels	   have	   been	  
studied.	  The	  medium	  itself	  is	  viewed	  as	  a	  neutral	  delivery	  system"	  	  (Meryowitz,	  1985:	  15)	  	  Even	  changes	  of	  accessibility	  to	  the	  same	  medium	  can	  have	  vast	  consequences	  to	  the	  perception	  of	  the	  same	  content,	  as	  argued	  by	  the	  late	  Canadian	  professor	  in	  political	  economy,	  Harold	  Innis,	  who	  drew	  comparative	  understandings	  between	  informational	  and	  economic	  monopolies	  in	  his	  work	  Empires	  and	  Communication	  (1950).	   A	   critical	   review	   of	   Innis's	   work,	   by	   Amardeep	   Arthwal,	   explains	   how	  Innis	   argued	   that	   the	   medieval	   church	   would	   maintain	   their	   power	   position	  through	   controlled	   access	   to	   language	   and	   the	   preservation	   of	   the	   bible	   in	   its	  parchment	   form	   (Arthwal,	   2004:	   263)	   According	   to	   Innis,	   this	   monopoly	   was	  bypassed	  by	  the	  printing	  press,	  and	  made	  the	  bible	  and	  other	  religious	  scriptures	  available	   to	   the	  masses.	  The	  same	  content,	   the	  bible,	   that	  was	  used	  to	  separate	  and	   distinguish	   one	   group	   from	   the	   other,	   was	   now	   levelling	   out	   the	   unequal	  access	  to	  information.	  In	  a	  similar	  way	  Meyrowitz	  also	  argues:	  	  
"A	   medium	   that	   is	   in	   short	   supply	   or	   that	   requires	   a	   very	   special	   encoding	   or	  
decoding	  skill	  is	  more	  likely	  to	  be	  exploited	  by	  an	  elite	  class	  that	  has	  the	  time	  and	  
resources	   to	  gain	  access	   to	   it.	   Conversely	  a	  medium	   that	   is	   very	  accessible	   to	   the	  
common	  person	  tends	  to	  democratize	  culture"	  (Meryowitz,	  1985:	  16)	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  19	  years	  after	  Meyrowitz	  presents	  the	  above	  comparison,	  Jenkins	  identifies	  two	  contrasting	  trends	  in	  the	  American	  media	  environment	  caused	  by	  the	  spread	  and	  accessibility	   to	   the	   Internet	   as	   well	   as	   the	   increasing	   conjunction	   of	   media,	  representing	   similar	   contrasts.	   Jenkins	   argues	   that	   media	   technology	   has	  lowered	  costs	  of	  production	  and	  distribution	  as	  well	  as	  extensively	  enabled	  the	  appropriation	   and	   recirculation	   of	   content.	   However,	   Jenkins	   also	   identifies	   a	  troublesome	   concentration	   of	   ownership	   of	   mainstream	   media	   content	   with	  relatively	   few	   multinational	   conglomerates	   dominating	   all	   sectors	   of	   the	  entertainment	   industry	   (Jenkins,	   2004).	   At	   the	   same	   time	   it	   is	   getting	  increasingly	   easier	   to	   upload,	   share,	   comment,	   create	   and	   distribute	  music	   for	  international	  availability,	  due	  to	  the	  rise	  of	  social	  media,	  online	  blogs	  and	  digital	  record	   contracts	   ensuring	   availability	   in	   all	   the	   important	   digital	   stores	   and	  streaming	   services.	   If	   one	   returns	   to	   Jenkins	   re-­‐affirmation	   of	   Meyrowitz's	  argument,	   about	   the	   access	   to	   media	   and	   the	   democratization,	   he	   speaks	   of	  something	  called	  media	  convergence	  and	  describes	  it	  as	  	  "(…)more	  than	  simply	  a	  
technological	   shift(…)".	   Jenkins	   argues	   that	   "Convergence	   alters	   the	   relationship	  
between	  existing	  technologies,	  industries,	  markets	  and	  audiences."	  (Jenkins,	  2004:	  34).	   Jenkins	   explains	   that	   media	   convergence	   should	   be	   understood	   as	  continuous	  process,	  which	  is	  both	  happening	  from	  corporate	  top-­‐down	  level	  and	  a	   grassroots	   consumer	   bottom-­‐up	   level,	   thereby	   operating	   with	   both	   of	   the	  opposing	   positions	   that	   Meyrowitz	   mentioned	   (Jenkins,	   2004).	   Regardless	   of	  which	  one	  of	  these	  perspectives	  one	  may	  have,	  media	  convergence,	  includes	  the	  ability	  to	  access	  a	  medium	  outside	   its	  original	  host	  medium,	  and	  therefore	  also	  refers	  to	  the	  increasing	  cross	  media	  functionalities	  and	  compatibility.	  	  	  Manovic	  (2008),	  argue	  that	  the	  explosion	  of	  video	  since	  2005	  have	  caused	  a	  shift	  in	   the	   20th	   century	   media	   culture,	   "(…)	   we	   moved	   from	   media	   to	   social	  
media(…)we	  can	  also	   say	  we	  graduated	   from	  20th	  century	  video/film	   to	  early	   to	  
early	   20th	   century	   social	   video"	   (Manovich,	   2008:	   33) 9 .	   From	   a	   media	  convergence	  perspective,	   the	  social	  shift	  also	   implies	  what	  Jenkins	  describes	  as	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  9	  Underlined	  words	  were	  originally	  emphasized	  in	  italics	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the	   increased	   possibility	   of	   commenting,	   sharing	   and	   appropriating	   content	  (Jenkins,	   2004).	   According	   to	   Baym	   (2011)	   some	   music	   fans	   are	   even	   using	  strategic	  efforts	   in	  promoting	  bands,	  balancing	  between	  the	  reciprocal	  rewards	  and	  efforts,	  which	  illustrates	  just	  some	  of	  the	  few	  implications	  caused	  by	  media	  convergence.	   Holt	   (2011)	   takes	   the	   discussion	   of	  media	   convergence	   closer	   to	  the	  music	  industry,	  as	  he	  argues	  that	  music	  has	  stepped	  into	  the	  next	  major	  stage	  through	   audio-­‐visual	   convergence,	   and	   refers	   to	   this	   stage	   as	   the	  video	   turn	   in	  
music	  "(…)with	  the	  penetration	  of	  video	  in	  music	  industry	  practices	  of	  production,	  
communication	   and	   distribution."	   (Holt,	   2011:	   50).	   Yet,	   Holt	   calls	   for	   more	  research	  in	  this	  field	  as	  he	  argues	  that	  little	  academic	  attention	  has	  been	  paid	  to	  media	  convergence	  in	  relation	  to	  audiovisual	  convergence.	  	  	  Even	  though	  it	  might	  be	  expected	  that	  particularly	  the	  DIY	  musicians	  should	  be	  pleased	   to	   have	   new	   means	   and	   forms	   of	   connecting	   with	   their	   fans	   and	  expressing	   their	   art,	   Holt	   argues	   that	   there	   is	   also	   a	   pressure	   on	   the	   music	  industries	   to	   deliver	   more	   online	   content,	   especially	   videos	   (Holt,	   2011).	   It	   is	  increasingly	  expected	  of	  the	  artists	  to	  have	  generic	  online	  media	  skills,	  due	  to	  the	  increased	   online	   media	   convergence,	   to	   maintain	   their	   social	   media	   channels,	  providing	  exclusive	  releases	  to	  nurture	  their	  various	  fan	  bases	  (Holt,	  2011).	  We	  are	  also	  starting	  to	  see	  major	  label	  artists	  embrace	  the	  audiovisual	  convergence	  more	   and	  more,	   such	   as	   the	   contemporary	  R&B	   singer	   Beyoncé,	  who	   released	  her	   latest	   album	   "Beyoncé:	   The	   Visual	   Album"	   including	   14	   songs	   and	   17	  videos10,	  or	  the	  rapper,	  producer	  and	  singer	  Pharell	  Williams,	  who	  released	  the	  world's	   first	   24	   hours	   music	   video11,	   both	   projects	   released	   in	   2013.	   Holt	  illustrates	   this	   increasing	   pressure	   on	   the	   artists	   by	   citing	   Kate	   Landau,	   who	  worked	   in	   unspecified	   digital	   marketing	   departments	   of	   major	   record	   labels	  from	  2007	  to	  2008:	  	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  10	  I	  	  would	  like	  to	  point	  the	  readers	  attention	  to	  the	  amount	  of	  videos	  released	  on	  her	  album	  in	  comparison	  to	  the	  amount	  of	  songs	  -­‐	  http://www.reuters.com/article/2013/12/13/us-­‐beyonce-­‐idUSBRE9BC0FP20131213	  -­‐	  Accessed	  the	  30th	  of	  December	  11	  http://24hoursofhappy.com	  -­‐	  Accessed	  the	  30th	  	  of	  December	  2013	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"(…)	  artists	  have	  to	  have	  an	  almost	  unlimited	  amount	  of	  content,	  so	  that	  they	  can	  
give	  everyone	  a	  kind	  of	  exclusive(…)you	  have	  to	  figure	  out	  who	  to	  give	  what	  and	  to	  
make	   sure	   that	   everyone	   is	   taking	   care	   because	   that’s	   really	   the	  way	   the	   online	  
system	  works.	  You	  have	  to	  have	  an	  almost	  unlimited	  amount	  of	  assets.	  You	  know,	  
videos	   from	  the	   studio	  or	  videos	   from	  the	  road	  or	  demo	  versions	  of	   songs.	  This	   is	  
where	  the	  problem	  is	  for	  artists	  that	  are	  really	  concerned	  about	  quality	  control.	  If	  
you	  can	  come	  up	  with	  creative	  ways	  to	  make	  all	   these	  pieces	  valuable,	   then	   it’s	  a	  
great	   way	   of	   getting	   a	   lot	   of	   coverage	   in	   a	   lot	   of	   different	   sites.	   You’re	   kind	   of	  
scrambling	   from	  whatever	   so	   you	   have	   an	   exclusive	   to	   give	   somebody.	   It	   kind	   of	  
defeats	   the	   purpose	   because	   then	   you’re	   just	   putting	   stuff	   out	   there,	   and	   you’re	  
devaluing	  the	  actual	  recording	  or	  album."	  	  (Kate	  Landau,	  2010	  in	  Holt,	  2011:	  53-­‐54).	  	  Landau	  highlights	  multiple	  conflicts	  of	  interest	  when	  one	  approaches	  the	  above	  quote	   from	   the	   perspective	   of	   a	   DIY	   music	   entrepreneur.	   The	   production	   of	  exclusive	  audiovisual	  content	  is	  becoming	  increasingly	  important,	  the	  DIY	  music	  entrepreneur	   must	   nurture	   his	   connections	   and	   fan	   bases	   with	   exclusive	  material	   with	   less	   time	   to	   attend	   to	   the	   quality,	   while	   at	   the	   same	   time	  presenting	   a	   competition	   to	   audio-­‐only	   formats	   of	   a	   traditional	   album.	   Even	  though	  Landau	  addresses	  these	  issues	  in	  the	  context	  of	  signed	  major	  label	  artist,	  DIY	  musicians	   stand	  with	   little	   or	   no	   support	   in	   the	   very	   same	   affairs.	   UMG's	  move	  towards	  starting	  a	  YouTube	  based	  label	  could	  very	  well	  be	  interpreted	  as	  an	   indicator	   of	   the	   recording	   music	   industry's	   possible	   future	   adaption	   of	  business	   models	   built	   around	   the	   audiovisual	   convergence	   that	   YouTube	   also	  appear	  to	  represent.	  It	  has	  proven	  difficult	  to	  define	  what	  exactly	  YouTube	  is	  for	  scholars,	  who	  have	   conducted	   studies	  of	  YouTube,	   yet	   the	  medium	   is	   arguably	  becoming	   more	   and	   more	   engaged	   with	   the	   recording	   music	   industry.	   Before	  diving	   into	  a	  study	  that	  holds	  YouTube	  as	  one	  of	   its	   focal	  points,	   it	   is	   therefore	  important	   to	   illuminate	   some	   of	   the	   multiple	   identities	   that	   YouTube	   has,	  depending	  on	  the	  user's	  or	  the	  individual	  researcher's	  entry	  points.	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1.6	  Multiple	  understandings	  of	  YouTube	  The	   following	   section	  will	   introduce	   some	  of	   the	   issues	   involved	  with	  defining	  YouTube	   and	   provide	   some	   perspectives	   on	   the	   study	   of	   ordinary	   users	   of	  YouTube.	  Furthermore,	   it	  will	  emphasize	  the	  difficulties	   in	  defining	  ordinary	   in	  the	   specific	   context	   of	   YouTube.	   As	   an	   entry	   point,	   it	   would	   perhaps	   be	  most	  suitable	  to	  start	  with	  YouTube's	  current	  description	  of	  itself:	  	  
"Founded	   in	  February	  2005,	  YouTube	  allows	  billions	  of	  people	   to	  discover,	  watch	  
and	   share	   originally-­‐created	   videos.	   YouTube	   provides	   a	   forum	   for	   people	   to	  
connect,	   inform	   and	   inspire	   others	   across	   the	   globe	   and	   acts	   as	   a	   distribution	  
platform	  for	  original	  content	  creators	  and	  advertisers	  large	  and	  small."12	  	  When	   reading	   this	   description	   it	   appears	   that	   YouTube	   would	   rather	   avoid	   a	  single	  definition	  and	  instead	  encourage	  people	  to	  understand	  the	  site	  as	  a	  forum	  for	   discovery	   of	   original	   created	   video	   content	   that	   serves	   a	   multitude	   of	  purposes.	  However,	   some	  would	   argue	   that	   this	   definition	  would	   fall	   short	   for	  their	   specific	   usage	   of	   YouTube,	   for	   example	   teens,	   who	   are	   not	   interested	   in	  participating	   in	   a	   forum	  or	   inspiring	   others,	   but	   perhaps	   just	  want	   to	   listen	   to	  music.	  Although	  this	  might	  be	  a	  hypothetical	  scenario,	  we	  know	  that	  YouTube	  is	  the	  most	  used	  source	   for	  music	   listening	  amongst	   teens13.	  Cayari	   (2011)	  argue	  that	  YouTube's	  multiple	  functionalities	  allows	  it	  to	  be	  several	  things	  at	  the	  same	  time	  to	  various	  individuals:	  	  	  
"It	  serves	  as	  a	  virtual	  coffee	  house	  where	  people	  can	  share	   ideas	  and	  gather	  with	  
likeminded	  and	  contrasting	  individuals	  to	  discuss	  ideas,	  art,	  and	  music.	  There	  is	  a	  
separate	  place	  that	  allows	  others	  to	  learn	  from	  more	  experienced	  players.	  Another	  
section	  shows	  professional	  videos	  of	  signed	  artists.	  In	  the	  back,	  there	  is	  a	  room	  that	  
everyone	  seems	  to	  know	  about	  that	  has	  music	  videos	  that	  were	  ripped	  without	  the	  
proper	  permission."	  (Cayari,	  2011:	  9)	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  12	  http://www.youtube.com/yt/about/en-­‐GB	  -­‐	  Accessed	  11th	  of	  September	  2013	  13	  http://www.nielsen.com/us/en/press-­‐room/2012/music-­‐discovery-­‐still-­‐dominated-­‐by-­‐radio-­‐-­‐says-­‐nielsen-­‐music-­‐360.html	  -­‐	  Accessed	  16th	  of	  September	  2013	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Cayari	  is	  however	  not	  the	  only	  one	  to	  recognize	  YouTube	  multiple	  functionalities	  and	   identities.	   In	   Lange's	   "(Mis)Conceptions	   About	   YouTube"	   (2008)14 	  she	  suggests	   two	   perspectives	   on	   five	   common	   (mis)conceptions	   about	   YouTube,	  particularly	   from	   a	   research	   perspective.	   Among	   the	   five	   (mis)conception	   she	  discusses	  in	  the	  article,	  three	  can	  be	  highlighted	  here	  as	  they	  shed	  more	  light	  on	  both	   the	   understanding	   of	   YouTube	   as	   well	   as	   one	   of	   the	   emerging	   pre-­‐conceptions	   that	   are	   beginning	   to	   dominate	   the	   selection	   of	   samples	   when	  studying	  the	  use	  of	  YouTube.	  	  Firstly,	  Lange	  introduces	  the	  pitfalls	  of	  defining	  YouTube	  as	  a	  video	  sharing	  site,	  as	  it	  could	  imply	  that	  YouTube	  is	  a	  specific	  place,	  when	  YouTube	  in	  actuality	  is	  a	  representative	  of	  numerous	  places	  not	  only	  through	  its	  videos	  contributed	  from	  around	   the	   world,	   but	   also	   through	   its	   functionalities	   of	   embedding	   YouTube	  videos	  on	  separate	  websites	  (Lange,	  2008).	  But	  at	   the	  same	  time,	  YouTube	   is	  a	  website,	   a	   virtual	   place	   that	   hosts	   a	   vast	   amount	   of	   other	   places,	   that	   can	   be	  experienced	  both	  online	  and	  offline.	  	  	  A	   second	   (mis)conception	   that	   Lange	   found	   during	   her	   study	   is	   a	   consensus	  among	  some	  people	  that	  YouTube	  is	  not	  a	  community,	  and	  that	  users	  normally	  get	  videos	  sent	  to	  them	  from	  friends	  or	  colleagues,	  which	  they	  might	  watch,	  but	  then	   otherwise	   continue	  with	   their	   undertakings	   (Lange,	   2008).	   Although	   this	  may	   be	   true	   for	   a	   number	   of	   users,	   Lange	   also	   found	  many	   users,	   who	   could	  spend	   hours	   on	   YouTube,	   not	   only	   to	   entertain	   themselves	   or	   contribute	  with	  their	  own	  videos,	  but	  also	  as	  a	  medium	  for	  interaction,	  sharing	  and	  helping	  one-­‐another.	  The	  grassroot-­‐organized	  YouTube	  events	  that	  Lange	  participated	  in	  also	  suggest	   that	   the	   growth	   and	   development	   of	   the	   community	   established	   on	  YouTube,	   goes	   beyond	   the	   virtual	   for	   some	  users	   (Lange,	   2008).	  Other	   studies	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  14	  During	  Lange's	  ethnographic	  study	  on	  YouTube	  she	  interviewed	  more	  than	  a	  100	  video	  makers,	  analyzed	  over	  150	  videos,	  and	  attended	  more	  than	  20	  video-­‐themed	  events	  in	  person,	  such	  as	  Pixelodeon,	  the	  first	  independent	  video	  festival,	  and	  YouTube	  meet-­‐up	  in	  New	  York,	  Georgia,	  Los	  Angeles,	  San	  Francisco,	  San	  Diego,	  Minnesota,	  and	  Philadelphia.	  She	  also	  maintained	  several	  video	  blogging	  sites,	  including	  an	  experimental	  research	  channel	  on	  YouTube,	  called	  AnthroVlog	  (short	  for	  ‘anthropology	  video	  blog’)	  where	  she	  posted	  one	  video	  per	  week	  for	  over	  a	  year.	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also	  argue	   that	   the	   term	  community	   is	  applicable	  when	   talking	  about	  YouTube	  (Rotman	  &	  Preece,	  2010)	  (Burges	  &	  Green,	  2009).	  	  Lastly,	  Lange	  also	  opens	  the	  discussion	  of	  user	  typologies	  as	  she	  has	  noticed	  that	  many	   researchers	   argue	   for	   an	   importance	   of	   studying	   ordinary	   users	   of	  YouTube.	  Lange	  explains	  how	  she	  considers	  herself	  to	  be	  a	  private	  person,	  who	  only	  engaged	  in	  posting	  videos	  on	  YouTube	  as	  part	  of	  a	  participant	  observation	  project,	   and	   that	   her	   research	   colleagues	   told	   her	   that	   they	  were	   not	   ready	   to	  expose	   themselves	   to	   the	   same	   extent.	   Arguably	   ordinary	   is	   relative	   to	   the	  individual	   or	   at	   least	   to	   some	  defined	  parameters	  within	   a	   research	   context,	   if	  one	  finds	  it	  important	  to	  define	  the	  ordinary	  YouTube	  user.	  	  
"Is	  the	  non-­‐professional	  who	  aspires	  to	  be	  professional	  ‘ordinary’?	  Is	  the	  advanced	  
amateur	  who	  is	  wildly	  successful	  but	  has	  no	  plans	  to	  be	  professional	  ‘ordinary’?(…)	  
researchers	   categorise	   certain	   creators	   as	   ’proteurs’	   or	   ‘people	  who	   have	   gained	  
recognition	   as	   professionals	   for	   their	   hobbies	   even	   if	   they	   don’t	   have	   relevant	  
professional	  certificates	  or	  degrees’.	   	  As	  people	  move	   from	  being	   inexperienced	  to	  
being	  proteurs,	  it	  may	  be	  harder	  to	  understand	  from	  casual	  observation	  who	  is	  or	  
is	  not	  an	  ‘ordinary’	  user."	  (Lange,	  2008:	  91)	  	  According	   to	   an	   ethnographic	   study	   by	   Faulkner	   &	  Melican,	   the	   proteur	   is	   an	  individual,	  who	  has	  gained	  recognition	  for	  their	  hobbies	  as	  professionals	  without	  having	  the	  relevant	  professional	  certificate	  or	  degree.	  However,	  the	  term	  is	  more	  commonly	  applied	  to	  individuals	  producing	  and	  posting	  content	  online	  to	  show	  the	  mastery	  of	  their	  skills	  within	  a	  given	  field	  (Faulkner	  &	  Melican,	  2007).	  The	  difficulties	  of	   categorizing	   the	  ordinary	  user	   is	  more	  complicated	   than	  one	  could	   perhaps	   expect,	   not	   only	   are	   we	   now	   operating	   with	   terms	   such	   as	  proteurs,	  but	  imitation	  of	  the	  amateur	  video	  format	  and	  characteristics	  has	  also	  become	   an	   increasingly	   popular	   trend	   amongst	   the	   professional	   video	  makers.	  An	  example	  of	  this	  is	  the	  user	  Lonelygirl15,	  who	  in	  2006	  had	  a	  successful	  video	  blog	  that	  appeared	  to	  be	  an	  ordinary	  girl	  with	  a	  web	  cam,	  but	  in	  actuality	  was	  an	  actor	  following	  a	  script	  that	  had	  been	  written	  by	  two	  aspiring	  writers	  (Burges	  &	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Green,	  2009).	  Not	  alone	  is	  it	  arguably	  troublesome	  to	  define	  the	  ordinary	  user	  by	  the	  quality	  of	  videos	  but	  as	  Lange	  argues,	   the	  exclusion	  of	   research	   samples	  of	  professionally	   looking	   videos,	   could	   still	   include	   a	   group	   of	   amateur	   video	  makers	   who	   wish	   to	   improve	   their	   craft	   to	   a	   professional	   standard	   (Lange,	  2008).	   These	   are	   just	   a	   few	   perspectives	   on	   why	   it	   is	   difficult	   to	   specifically	  define	   what	   YouTube	   is,	   as	   it	   can	   be	   several	   things	   for	   various	   people.	   The	  discussion	  of	  the	  ordinary	  user	  furthermore	  highlights	  an	  increased	  difficulty	  in	  labelling	   the	   amateur,	   proteur	   and	   professional	   YouTube	   user	   from	   simply	  looking	  at	  video	  materials	  without	  a	  closer	  study	  of	  the	  individual	  users	  (Lange,	  2008).	  Rather	   than	  providing	   a	  universally	   applicable	  definition	  of	  YouTube	   in	  this	  paper,	   in	  order	   to	  say	  what	  YouTube	   is,	  I	  will	   focus	  my	  efforts	   in	   trying	   to	  uncover	  what	  possible	  relations	  there	  might	  be	  between	  YouTube	  and	  its	  users,	  in	  this	  case	  a	  selection	  of	  Swedish	  DIY	  music	  entrepreneurs.	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2.0	  Methodology	  
2.1	  Philosophy	  of	  science	  This	  study	  might	  still	  bare	  traits	  of	  having	  undergone	  a	  change	  of	  philosophy	  of	  science,	   as	   I	   initially	   approached	   the	   study	  with	   a	   positivist	   approach,	   namely	  critical	   realism.	   However,	   as	   I	   was	   later	   convinced	   that	   the	   most	   appropriate	  method	  for	  data	  collection	  would	  be	  grounded	  in	  an	  ethnographic	  methodology,	  I	  also	   realized	   that	   critical	   realism	   was	   in	   fact	   not	   as	   compatible	   with	   my	  methodological	  outset.	  	  	  My	   original	   approach	   to	   the	   field	   was	   through	   a	   constructed	   hypothesis	   and	  plans	   of	   conducting	   semi-­‐structured	   interviews.	   However,	   I	   soon	   realized	   that	  this	  approach	  was	  not	  going	  to	  provide	  me	  with	  the	  data	  that	  I	  was	  looking	  for,	  as	  the	  musicians	  started	  to	  behave	  differently	  when	  observed	  or	  conversed	  with	  under	  these	   laboratory-­‐like	  circumstances15.	  The	  original	  ambition	  of	  my	  study	  was	   to	   explore	   possible	   relations	   between	   YouTube	   and	   DIY	   musicians'	  entrepreneurial	  processes	  by	  trying	  to	  understand	  how	  they	  navigate	  and	  make	  sense	   of	   the	   world.	   I	   therefore	   needed	   to	   study	   the	   DIY	   musicians'	  entrepreneurial	   processes	   in	   the	   setting	   and	   environment	   where	   they	   would	  normally	   take	   place.	   An	   emphasis	   was	   thereby	   placed	   on	   the	   presence	   of	   the	  natural	  environment	  of	   the	  musicians	  of	   the	  study,	  and	   the	  events,	  actions	  and	  social	   interactions	  that	  took	  place	  within	  this	  setting.	  These	  are	  methodological	  values	   that	   are	   arguably	   similar	   to	   naturalism	   as	   it	   is	   understood	   within	  ethnography.	  	  Ethnography	   as	   a	   general	   term	   has	   come	   to	   be	   associated	   with	   a	   variety	   of	  connotations,	   many	   of	   them	   with	   reference	   to	   data	   collections	   methods	  (Hammersley	   &	   Atkinson,	   2007).	   	   However,	   scholars	   within	   ethnography	  differentiate	   between	   the	   method	   and	   methodology	   of	   ethnography,	   the	   later	  referring	   to	   the	   inherent	   theoretical	   and	   philosophical	   framework	   from	  which	  ethnographers	  conduct	  research	  (Brewer	  2000).	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  15	  For	  an	  elaboration	  of	  this	  please	  see	  the	  section	  "Reflection	  on	  research	  design".	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  Pole	   &	   Morrsion	   (2003)	   place	   ethnography	   within	   a	   scientific	   and	   theoretical	  tradition	   which	   emphasizes	   "(…)	   the	   importance	   of	   situated	   meaning	   and	  
contextualized	   experience	   as	   the	   basis	   for	   explaining	   and	   understanding	   social	  
behaviour."	  (Pole	  &	  Morrison,	  2003:	  5).	  The	  contextualized	  meanings	  are	  central	  to	  understanding	  and	  explaining	   the	  actions	  derived	   from	   the	   same	  structures,	  which	  shape,	  limit	  and,	  in	  some	  cases,	  define	  the	  social	  action	  itself.	  Explained	  in	  another	  way,	  ethnography	  as	  a	  philosophy	  of	  science	  leans	  towards	  naturalism,	  however	  not	   in	  connection	  with	  the	  naturalistic	  research	  method,	  as	  one	  might	  immediately	  associate	  it	  with	  (Hammersley	  &	  Atkinson,	  2007).	  	  	  According	   to	   Brewer	   (2000)	   naturalism	   is	   sometimes	   also	   referred	   to	   as	   the	  interpretive	   or	   hermeneutical	   paradigm,	   which	   stands	   in	   sharp	   contrast	   to	  naturalist	  positivistic	  approaches	  concerned	  with	  objective	  realities.	  Naturalism	  is	   a	   methodological	   orientation	   that	   focuses	   on	   the	   study	   of	   social	   life	   in	   its	  natural	  real-­‐life	  setting,	  as	  it	  is	  argued	  that	  social	  life	  is	  partly	  interdependent	  on	  the	  situations	  and	  structures	  in	  which	  it	  exists	  in	  (Brewer,	  2000).	  This	  involves	  experiencing,	  observing,	  describing,	  understanding	  and	  analysing	  various	  aspect	  of	   social	   life	   without	   scientific	   manipulation	   or	   control.	   Moreover	   naturalism	  devotes	   attention	   to	   the	   interpretation	   of	   what	   human	   beings	   feel,	   perceive,	  think	   and	   do,	   which	   is	   why	   it	   is	   also	   referred	   to	   as	   the	   interpretive	   or	  hermeneutic	   paradigm	   (Brewer,	   2000).	   There	   is	   also	   an	   emphasis	   within	  naturalism	  to	  experience	  and	  observe	  through	  first-­‐hand	  contact	  with	  the	  field,	  rather	  than	  hypothesizing	  about	  it	  before	  hand.	  This	  is	  why	  I	  have	  chosen	  to	  let	  the	   reader	   become	   aware	   of	  my	  original	   path	   of	   philosophy	  of	   science,	   critical	  realism	   has	   directed	   the	   research	   to	   some	   extent	   and	   encouraged	   the	   use	   of	  hypothesis	  and	  critical	  deductive	  reasoning.	  This	  involved	  a	  plan	  of	  interviewing	  my	   research	   participants	   in	   a	   semi-­‐structured	   interview,	   using	   an	   interview	  format	  that	  had	  been	  based	  on	  my	  initially	  constructed	  hypotheses:	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Hypothesis	  1)	  	   	  Musicians	   are	   increasingly	   approaching	   new	   projects	   with	   a	   visual	   output	   in	  mind,	   partly	   due	   to	   YouTube's	   dominating	   position	   as	   the	   most	   widely	   used	  service	  for	  music	  listening	  among	  teens,	   its	  ease	  of	  distribution,	  but	  also	  due	  to	  the	  lack	  of	  attention	  to	  non-­‐visual	  content	  in	  social	  media	  networks.	  	  
• Which	   kind	   of	   perspective	   do	   independent	   musicians	   have	   to	   the	  marketing	  process	  during	  the	  creation	  or	  discovery	  of	  new	  products,	  and	  which	  role	  does	  YouTube	  play	  in	  this?	  	  Hypothesis	  2)	  	  Musicians	  are	  increasingly	  turning	  to	  YouTube	  to	  improve	  their	  crafts	  and	  learn	  through	  tutorials,	  but	  they	  are	  also	  being	   inspired	  from	  watching	  videos	  of	   live	  performances,	  interviews,	  documentaries	  about	  the	  elite	  within	  their	  genres,	  and	  other	  more	   individually	   based	   inspirational	   content.	   The	   combination	   of	   these	  factors	   has	   to	   some	   extent	   made	   YouTube	   facilitator	   of	   open	   innovation	   for	  musicians.	  YouTube	  has	  essentially	  become	  the	  R&D	  department.	  	  
• How	  do	  musicians	  make	  use	  of	  YouTube	  in	  relation	  to	  their	  work,	  if	  at	  all?	  	  
• Which	  relations	  can	  be	  found	  between	  YouTube	  and	  musicians	  attempts	  of	  innovation,	  search	  for	  inspiration,	  and	  improvement	  of	  their	  craft?	  	  Although	   these	   hypotheses	   were	   simple	   guides	   for	   myself	   as	   a	   researcher	   to	  devise	   a	   semi-­‐structured	   interview	   plan,	   they	   provide	   some	   indicators	   of	   my	  prior	  intended	  focus.	  Having	  outlined	  my	  bias	  and	  preconceived	  understandings,	  both	  I	  as	  a	  researcher	  and	  you	  as	  a	  reader	  are	  equipped	  to	  detect	  possible	  flaws	  in	  my	  ethnographic	  inspired	  methodology.	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The	  results	  retrieved	  form	  this	  type	  of	  qualitative	  research	  are	  relative	  in	  terms	  of	   generalization	   and	   interpretation,	   as	   the	   researcher	   becomes	   an	   instrument	  for	   collecting,	   coding	   and	   analysing	   data.	   However,	   it	   is	   still	   considered	   as	   a	  robust	  methodology	  in	  terms	  of	  providing	  indicators	  to	  the	  presence	  of	  various	  social	  phenomena	  and	  the	  effect	  that	  the	  physical	  and	  social	  environment	  might	  have	   on	   these	   phenomena	   (Hammersley	   &	   Atkinson,	   2007).	   As	   such	   the	  methodology	   is	  well	   suitable	   for	   the	  purpose	  of	   this	  particular	   research,	  as	   the	  nature	  of	  this	  specific	  study	  is	  rather	  explorative.	  	  	  
2.2	  Data	  collection	  method	  The	  following	  sections	  will	  provide	  a	  more	  in-­‐depth	  explanation	  of	  the	  different	  steps	   involved	   with	   the	   data	   collection	   method	   used	   in	   this	   project.	   I	   will	   be	  working	   with	   Steinar	   Kvale	   and	   Svend	   Brinkmann’s	   seven	   stages	   interview	  
investigation	  as	  a	  general	  guideline.	  The	  seven	  stages	  include	  good	  consideration	  to	   the	   possible	   influences	   on	   the	   process	   of	   data	   acquisition,	   analysis	   and	  presentation16.	  The	  overall	  research	  design	  includes	  contributions	  from	  Mishler	  (1986),	  Atkinson	  &	  Hammersley	  (1994),	  Dewalt	  &	  Dewalt	  (1998)	  and	  Holstein	  &	  Gubrium	   (1995)	   on	   more	   specific	   considerations	   related	   to	   ethnographic	  interviewing	   techniques	   and	   the	   possible	   consequences	   of	   employing	   these.	  Moreover,	   I	   will	   explain	   how	   initial	   efforts	   of	   conducting	   ethnographic	  interviews	  have	  proved	  to	  be	  ineffective	  in	  my	  study,	  and	  how	  this	  has	  led	  me	  to	  primarily	  rely	  on	  field	  notes	  as	  a	  means	  of	  data	  acquisition	  through	  participant	  observation.	   Subsequently,	   I	   will	   be	   reflecting	   on	   academic	   traditions	   and	  experiences	   of	   other	   ethnographers	   who	   have	   been	   employing	   participant	  observation	  and	  include	  reflections	  on	  using	  field	  notes	  as	  a	  source	  of	  data.	  When	  possible,	  I	  have	  conducted	  ethnographic	  interviews	  and	  these	  will	  therefore	  still	  be	  used	  as	  supportive	  data	  along	  with	  the	  field	  notes.	  	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  16	  The	  seven	  stages	  direct	  attention	  to	  the	  thematization	  of	  interviews,	  the	  designing	  of	  the	  project,	  the	  interview	  investigation	  itself,	  transcription	  of	  interviews,	  analysis,	  verification	  and	  
reporting	  of	  the	  data	  collected	  (Kvale	  &	  Brinkmann,	  2009).	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According	  to	  Kvale	  &	  Brinkmann,	  the	  word	  method	  originally	  meant	  defining	  the	  path	  to	  the	  goal.	  Before	  one	  becomes	  aware	  of	  which	  way	  to	  go,	  one	  first	  needs	  to	  define	  what	  the	  goal	  is	  (Kvale	  &	  Brinkmann,	  2009).	  This	  process	  involves	  making	  it	  clear	  why	  the	  interviews	  are	  formed,	  i.e.	  what	  the	  purpose	  of	  the	  study	  is,	  and	  what	   the	   study	   is	   about.	   This	   has	   taken	   place	   through	   the	   problem	   statement	  chapter,	  with	  the	  development	  of	  a	  problem	  formulation	  and	  the	  specification	  of	  the	  research	   focus.	  After	   illuminating	  why	   the	   interviews	  are	   formed	  and	  what	  the	  purpose	  of	  the	  study	  is,	  it	  is	  still	  necessary	  to	  clarify	  how	  the	  interviews	  will	  be	   conducted	   most	   effectively,	   methodologically	   and	   technically	   (Kvale	   &	  Brinkmann,	  2009).	  This	  will	  be	  elaborated	  upon	  later	  on	  in	  this	  chapter,	  where	  I	  will	  also	  be	  explaining	  how	  my	  initial	  research	  design	  failed	  in	  the	  field	  and	  how	  I	  needed	  to	  modify	  the	  methods	  applied.	  Kvale	  &	  Brinkmann	  argue	  that	  once	  these	  factors	   have	   been	   taken	   into	   consideration,	   it	   will	   be	   possible	   to	   execute	   the	  interviews	  with	   the	   chosen	   form	  of	   interview-­‐guide	  after	  which	   the	   interviews	  would	  normally	  be	  transcribed	  in	  order	  to	  prepare	  the	  data	  for	  the	  analysis.	  The	  various	   ethnographic-­‐styles	   in	   regard	   to	   data	   presentation	   vary	   from	   extreme	  poetic	  and	  fictional	   forms	  to	  non	  at	  all	  (Brewer	  2000).	  One	  extreme	  represents	  an	   interpretive	   hermeneutic	   attitude	   that	   argues	   everything	   will	   be	   only	   be	  interpretations	   anyway,	  while	   the	   other	   argues	   that	   transcribing	   the	   data	   only	  clouds	   it	   with	   yet	   another	   layer	   of	   interpretive	   misunderstandings.	   I	   have	  subsequently	   chosen	   to	   follow	   a	   moderate	   interpretive	   form	   in	   regard	   to	   the	  transcription	   of	   the	   conducted	   interviews,	   by	   shifting	   back	   and	   forth	   between	  citing	  the	  interviewee,	  when	  conversation	  have	  been	  recorded,	  and	  narrating	  in	  the	   form	   of	   field	   notes.	   Kvale	  &	   Brinkmann	   furthermore	   argue	   that	   the	  model	  chosen	  for	  the	  analysis	  is	  for	  the	  researcher	  to	  decide	  based	  on	  the	  specific	  task	  at	  hand.	  Furthermore,	  the	  processed	  data	  should	  be	  presented	  in	  the	  report,	  with	  an	  overview	  of	  the	  data	  and	  theories	  applied.	  This	  should	  then	  be	  followed	  by	  an	  account	  of	  the	  limitations	  of	  the	  data’s	  validity,	  reliability	  and	  generalizability.	  	  While	  the	  complete	  overview	  of	  all	  field	  notes	  and	  interviews	  can	  be	  found	  in	  the	  appendix,	   the	   methods	   and	   theories	   applied	   will	   be	   explained	   as	   the	   study	  progresses,	  and	  shortly	  summarized	  at	  the	  end	  of	  the	  analysis.	   I	  will	   in	  chapter	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6.0	  and	  7.0	  be	  reflecting	  upon	  at	  the	  limitations	  to	  the	  study	  and	  the	  validity	  data	  used	  in	  the	  study17.	  	  	  
2.2.1	  Initial	  research	  design	  The	  design	  of	  the	  interviews	  will	  be	  made	  with	  consideration	  to	  techniques	  and	  reasoning	   based	   within	   the	   discipline	   of	   ethnographic	   interviewing.	   Although,	  there	  are	  many	  opposing	  views	  on	  which	  elements	  of	  the	  interview	  that	  should	  be	   considered	  more	   important,	   there	   are	   still	   generally	   agreed	   standards	   that	  ethnographic	   interviewing	   should	   live	   up	   to	   (Atkinson	   &	   Hammersley,	   1994).	  Some	  of	  the	  central	  aspects	  of	  these	  standards	  are	  the	  researcher's	  awareness	  of	  how	   the	   relationship	   with	   participants,	   the	   social	   setting	   and	   the	   degree	   of	  attentiveness	  and	  respect	  might	  influence	  the	  outcome	  of	  knowledge	  generated	  from	  the	   interview.	  Moreover,	   the	  researcher	  should	  recognize	   that	  dialogue	   is	  primarily	   a	   means	   of	   discovery,	   and	   that	   only	   partial	   knowledge	   will	   ever	   be	  obtained	   through	   this	   means	   (Atkinson	   &	   Hammersley,	   1994).	   Understanding	  that	   this	   is	   an	   explorative	   study,	   I	   have	   prioritized	   an	   exploration	   of	   possible	  relations,	   accepting	   that	   the	   interviews	  will	   not	   be	   able	   to	   provide	  me	  with	   a	  complete	   picture	   between	   YouTube	   and	   entrepreneurial	   processes	   of	  independent	   musicians.	   The	   study	   will	   therefore	   be	   focused	   around	   the	  interpretation	   of	   qualitative	   data	   on	   how	   these	   possible	   relations	   might	   be	  manifested	  in	  the	  values,	  logic	  or	  actions	  of	  the	  musicians	  studied.	  	  	  
2.2.1.1	  Influencing	  the	  narrative	  Amongst	   the	   attempts	   to	   attain	   the	   most	   optimal	   research	   setting,	   I	   have	  included	   points	   and	   arguments	   of	   Eliot	   G.	   Mishler,	   author	   to	   Research	  
Interviewing:	   Context	   and	  Narrative	   (1986).	  Mishler	   argues	   that	   answers	   from	  structured	   interviews	  separate	   the	   interviewee's	  rationales	   from	  the	  context	  of	  their	  everyday	  social	   lives.	  The	  structured	   interview	  format	   therefore,	   impedes	  the	  interviewee's	  ability	  to	  explain	  in	  detail	  how	  they	  have	  made	  sense	  of	  actions	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  17	  I	  otherwise	  refer	  to	  chapter	  1.4	  for	  a	  complete	  project	  overview.	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and	  events,	  as	  it	  can	  exclude	  unknown	  relevance	  of	  other	  related	  information,	  by	  for	  example	  using	  a	  rigidly	  structured	  interview	  guide	  (Mishler,	  1986).	  	  
	  Similarly	   James	   Holstein	   and	   Jaber	   Gubrium,	   authors	   to	   The	   Active	   Interview	  (1995),	  argue	   that	   the	  meaning	  of	   the	   interviews	  are	  co-­‐produced	  between	  the	  interviewer,	  the	  interviewee	  and	  the	  social	  environment	  by	  which	  the	  interview	  takes	   place.	   They	   argue	   that	   the	   social	   environment,	   influences	  what	   a	   person	  dares	  to	  say,	  or	  what	  the	  person	  thinks	  about	  saying	  (Holstein	  &	  Gubrium,	  1995).	  An	   interesting	   observation	   that	   Holstein	   &	   Gubrium	   make	   in	   relation	   to	   the	  narrative	  is	  that	  they	  advise	  the	  active	  interviewer	  to	  make	  note	  of	  phrases	  that	  the	  interviewee	  might	  make	  use	  of	  when	  switching	  narrative	  point	  of	  view,	  such	  as	   "(…)wearing	  my	  professional	  hat(…)thinking	   like	  a	  woman(…)if	   I	  were	   in	  here	  
shoes"	  (Holstein	  &	  Gubrium,	  1995:	  33-­‐34).	  This	  narrative	  distinction,	  which	  can	  also	   manifest	   itself	   in	   hesitation	   or	   struggle	   to	   find	   formulate	   a	   coherent	  answer18 ,	   could	   potentially	   become	   relevant	   if	   the	   interviewee	   distinguish	  between	  different	  roles	  and	  thought	  processes,	  as	  for	  example	  a	  musician	  or	  as	  an	   entrepreneur.	   However,	   even	   though	   silence	   or	   hesitation	   is	   considered	   a	  marker	   for	   Holstein	   &	   Gubrium,	   other	   scholars	   (Spradley,	   1979)	   (Poland	   &	  Pederson,	   1998)	   are	   at	   the	   same	   time	   advising	   researchers	   to	   respect	   the	  respondents	  right	  to	  stay	  silent	  and	  ultimately	  acknowledge	  that	  "…the	  research	  
interview	  may	  not	  be	  an	  appropriate	  place	  to	  'tell	  all'"	  (Atkinson	  &	  Hammersley,	  2001:	  376).	  
2.2.1.2	  Empowering	  the	  interviewee	  As	  mentioned	  earlier,	  Mishler	  argues	  that	  the	  structured	  interview	  format	  is	  not	  optimal,	  as	  he	  believes	   that	   the	  rigid	  setup	  of	  structured	   interviews	  distributes	  an	   unequal	   power	   balance	   between	   the	   interviewer	   and	   the	   interviewee	  (Mishler,	  1986).	  In	  an	  attempt	  to	  meet	  this	  problematic,	  Mishler	  identifies	  three	  different	   types	  empowering	  relationships	   that	  an	   interviewer	  can	  have	  with	  an	  interviewee	  (Atkinson	  &	  Hammersley,	  1994).	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  18	  However,	  as	  the	  interviews	  will	  be	  conducted	  in	  English	  with	  Swedish	  participants,	  this	  form	  of	  detection	  will	  not	  be	  an	  optimal	  parameter	  to	  use	  for	  this	  particular	  study.	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Informant	  &	  Reporter	  The	  informant	  and	  reporter	  relationship	  is	  what	  Mishler	  categorizes	  as	  the	  first	  level	   of	   empowerment.	   The	   interviewer	   acts	   as	   reporter	   of	   the	   informants	  reality,	  and	  empowers	  the	  informant	  by	  listening	  attentively	  and	  carefully.	  This	  allows	   the	   informant	   to	   introduce	   a	   vocabulary	   to	   the	   interview,	   that	   the	  reporter	  may	  employ,	   rather	   than	   introducing	   complex	   terminology	   that	  might	  be	  unknown	  or	  distant	  to	  the	  world	  of	  informant	  (Mishler,	  1986)	  
	  
Research	  collaborators	  The	   second	   level	   of	   empowering	   the	   relation	   between	   the	   interviewer	   and	  interviewee	   is	   to	   regard	   both	   as	   research	   collaborators.	   In	   this	   type	   of	  relationship	  all	  knowledge	  about	   the	  purpose	  off	   the	   interview	   is	   shared	  along	  with	  the	  information	  that	  the	  researcher	  is	  searching	  for	  and	  discussing	  the	  best	  approach	   to	   the	   subject	   of	   study	  with	   consideration	   to	   both	  participants.	   Even	  after	   the	   interview	   the	   interviewee	   might	   assist	   in	   interpreting	   his/hers	   own	  responses,	   clarifying	   what	   they	   intended	   to	   say,	   and	   match	   it	   up	   against	   the	  researchers	  initial	  interpretation	  (Mishler,	  1986).	  	  	  
	  
Learners/actors	  &	  Advocates	  	  The	   third	   level	   of	   empowering	   the	   relation	   between	   the	   interviewee	   and	   the	  interviewer	   is	  what	  Mishler	   refers	   to	   as	   the	   learners/actors	   and	   advocates.	   At	  this	  level	  of	  empowerment,	  the	  researcher	  seeks	  to	  promote	  the	  interests	  of	  the	  involved	  participants,	  through	  his	  study.	  The	  interviewee	  benefits	  directly	  from	  their	   participation	   in	   the	   research,	   through	   improved	   perspective,	   increased	  awareness	   of	   their	   own	   circumstances	   or	   improvement	   of	   circumstances	   by	  acting	  on	  the	  increased	  awareness	  (Mishler,	  1986).	  	  	  While	   I	   will	   seek	   to	   establish	   an	   empowering	   relation	   to	   the	   interviewees	  through	  Mishler’s	   categorisation	   of	   informant	   and	   reporter,	   I	   also	   see	   possible	  hindrances	  of	  objectivity	   from	  the	   informant's	   side,	  associated	  with	   the	  second	  level	  of	  empowerment,	  as	  research	  collaborators.	  By	   informing	  the	   interviewee	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about	  all	  the	  intentions	  of	  the	  study,	  there	  is	  a	  risk	  of	  shaping	  their	  opinions	  and	  influence	   an	   interpretation	   of	   their	   own	   thoughts	   in	   favour	   of	   the	   results.	   The	  implicit	  characteristics	  of	   this	  research	  suggest	  that	  element	  such	  as	   improving	  the	   interviewees'	   awareness	   of	   their	   circumstances,	   as	  mentioned	   in	   the	   third	  level	   of	   empowerment,	   plays	   an	   important	   role	   in	   the	   very	   purpose	   of	   my	  research.	   My	   personal	   background	   as	   a	   singer,	   poet	   and	   guitar	   player	   in	   the	  artistic	  collective	  S.T.I.C.S	  has	  been	  one	  of	  the	  core	  motivators	  for	  me	  to	  engage	  in	  this	  particular	  topic.	  	  My	  stance	  can	  to	  some	  extent	  be	  compared	  to	  Maria	  Mies,	  professor	  in	  sociology	  and	  author	  to	  a	  vast	  amount	  of	  scholarly	  work	  on	  feminism,	  who	  argues	  for	  the	  replacement	   of	   the	   general	   perception	   of	   science	   being	   value	   free	   and	   neutral	  (Olesen,	  1994).	  Mies	  operate	  with	  the	  concept	  of	  conscious	  partiality,	  where	  she	  as	   a	   researcher	   partially	   identifies	   with	   the	   research	   subject,	   and	   with	   her	  research	  focused	  on	  women's	  emancipation	  (Olesen,	  1994:	  130-­‐131).	  Although,	  I	  cannot	  yet	  be	  sure	  of	  the	  need	  to	  emancipate	  the	  involved	  musicians,	  I	  do	  seek	  to	  create	  more	  awareness	  of	  possible	  influences	  on	  their	  entrepreneurial	  processes.	  	  
2.2.2	  Reflecting	  on	  the	  research	  design	  I	   initially	   thought	   that	   I	   would	   be	   employing	   the	   semi-­‐structured	   interview	  format,	   allowing	   a	   more	   open	   communication	   between	   the	   informants	   and	  myself	   (Kvale	   &	   Brinkmann	   2009).	   The	   format	   allows	   flexibility,	   which	  would	  give	  me	  the	  possibility	  to	  react	  and	  follow	  up	  on	  unforeseen	  answers	  or	  turn	  of	  events	  during	   the	   interview,	  and	   I	  prepared	  myself	   to	   the	  best	  of	  my	  ability	   to	  use	   the	   vocabulary	   introduced	   by	   of	   the	   informants,	   while	   keeping	   an	   eye	   for	  narrative	  switches	  of	  the	  informant.	  	  	  However,	   as	   I	   brought	   this	   method	   into	   the	   field	   I	   experienced	   that	   the	  informants	  changed	  behavior	  as	  soon	  I	  would	  start	  any	  official	  sound	  recording,	  while	   doing	   which	   ever	   actions	   we	   were	   in	   the	   midst	   of.	   It	   would	   essentially	  drain	  and	  inhibit	  the	  atmosphere	  that	  we	  had	  just	  built	  up	  through	  casual	  talk	  or	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creation	  of	  music.	  I	  realized	  that	  I	  as	  a	  researcher	  and	  a	  musician	  was	  switching	  between	   identities	   or	   narratives	   in	   a	   way,	   and	   that	   the	   informants	   were	   only	  interested	   in	   genuinely	   talking	   to	   me	   through	   my	   music/band/friend	   identity	  and	  not	  as	  a	  researcher.	  The	  informants	  of	  the	  study	  are	  all	  musicians	  that	  I	  have	  personally	  worked	  with	  in	  a	  professional	  musical	  context	  during	  my	  10	  years	  as	  an	  artist,	  and	  3	  of	  them	  are	  band	  members	  in	  S.T.I.C.S	  of	  which	  two	  are	  related	  to	  me,	  while	   the	   rest	   are	  not	  only	  musical	   colleagues	  but	   also	  personal	   friends	  of	  mine.	  	  	  
2.2.2.1	  Establishing	  Rapport	  
Rapport	  is	  a	  term	  used	  within	  the	  practice	  of	  participant	  observation,	  and	  refers	  to	   a	   level	   of	   commitment,	   engagement	   and	   genuine	   respect	   from	   both	   the	  researcher	  and	   the	   informant	   that	  allows	   the	   informant	   to	   tell	  his/her	  story	  or	  view	   upon	   the	   world	   (Dewalt	   &	   Dewalt,	   1998).	   Although	   the	   practical	   side	   of	  establishing	  rapport	   is	  widely	  agreed	  to	  be	  the	   turning	  point	  of	  any	  participant	  observation,	  the	  specific	  definition	  of	  rapport	  still	  varies	  from	  author	  to	  author.	  While	   some	   (Dewalt	   &	   Dewalt,	   1998),	   place	   an	   emphasis	   on	   the	   informant	  sharing	   the	   same	   goal	   as	   the	   researcher,	   similar	   to	   Mishler's	   aforementioned	  Learners/Advocate	   relation,	   other	   researchers	   (Nader,	   1986)	   simply	   see	   it	   as	  
"(…)	  establishing	  lines	  of	  communication	  between	  the	  researcher	  and	  his	  informant	  
in	   order	   for	   the	   former	   to	   collect	   data	   that	   then	   allows	   him	   to	   understand	   the	  
culture	  under	  study"	  (Nader,	  1986:	  113).	  	  However,	   the	   understanding	   of	   obtaining	   a	   status	   with	   the	   informant,	   or	  reaching	  a	  certain	  level	  where	  one	  can	  collect	  useful	  data	  still	  remains	  at	  the	  core	  of	   these	   slightly	   varying	   definitions.	   Dewalt	   &	   Dewalt	   argue	   that	   rapport	  normally	  takes	  place	  after	  having	  lived,	  hung	  out	  or	  interacted	  with	  an	  individual	  or	  group	  after	  a	  period	  of	  time.	  In	  some	  ethnographic	  accounts	  researchers	  have	  obtained	   rapport	   by	   living	   locally	   with	   their	   informants	   under	   the	   same	  circumstances	   or	   after	   having	   stood	   by	   their	   side	   during	   problems	   with	   law	  enforcement,	   when	   they	   could	   have	   just	   as	   easily	   explained	   that	   they	   were	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merely	   studying	   or	   working	   as	   researchers	   (Dewalt	   &	   Dewalt,	   1998).	   What	   I	  essentially	   experienced	   in	   the	   field,	   when	   attempting	   to	   record	   conversations,	  practice	  sessions	  or	  perform	  what	  I	  thought	  to	  be	  casual	  interviews,	  was	  the	  lack	  of	   rapport.	   My	   informants	   quickly	   caught	   on	   to	   my	   identity	   switch	   to	   a	  researcher	  and	  I	  thereby	  fell	  out	  of	  trust	  with	  people,	  some	  of	  them	  whom	  I	  have	  known	  for	  more	  than	  20	  years.	  I	  had	  only	  established	  rapport	  in	  my	  capacity	  as	  a	  friend,	  musician	   or	   a	   relative	   through	  my	   prior	   personal	   engagement	  with	  my	  informants	  but	  my	  research	  character	  was	  new	  to	  them.	  	  	  I	  quickly	  realized	  that	  the	  timeframe	  for	  the	  data	  collection	  in	  this	  study	  was	  far	  from	  close	  to	  matching	  the	  time	  that	  I	  had	  spent	  with	  the	  informants	  beforehand.	  Although	  some	  level	  of	  trust	  with	  one	  of	  the	  participants	  has	  been	  developed	  by	  allowing	   the	   interviewee	   access	   to	   the	   information	   collected,	   and	   through	  answering	  questions	  about	  the	  data	  collection	  methodology	  of	  my	  research,	  my	  chances	  of	  developing	  rapport	  through	  the	  identity	  of	  a	  researcher	  appeared	  to	  be	  miniscule	   at	   best.	   This	  was	   the	   reason	   for	  why	   I	   chose	   to	   also	   include	   field	  notes	   for	  this	  study	  through	  participant	  observation.	  Recorded	   interviews	  have	  still	  taken	  place,	  however	  this	  was	  mostly	  possible	  if	  I	  used	  the	  audio-­‐recorder	  as	  a	  tool	  in	  a	  music-­‐making	  context.	  In	  other	  occasions	  I	  have	  used	  my	  phone	  as	  a	  recorder,	   as	   I	   also	   learned	   that	   it	   appeared	   to	   be	   less	   intimidating	   to	   the	  informants	  of	  the	  study,	  and	  made	  them	  feel	  more	  at	  ease.	  I	  have	  chosen	  to	  leave	  my	   initial	   written	   ambitions	   of	   how	   I	   intended	   to	   conduct	   this	   study	   through	  ethnographic	  interviews	  to	  illustrate	  my	  way	  to	  the	  field	  and	  the	  reason	  for	  my	  adjustment	  of	  methodological	  approach.	  	  
2.2.2.2	  Participant	  observation	  Although	   other	   anthropologists	   have	   conducted	   ethnographic	  work	   before	   the	  British	   anthropologist	   Bronislaw	  Kasper	  Malinowski,	   he	   has	   nonetheless	   often	  been	   regarded	   by	   the	  western	   scholarly	  world	   as	   one	   of	   the	   first19	  to	   develop	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  19	  "(…)there	  are	  other	  candidates	  for	  this	  honor,	  including	  Morgan,	  Cushing,	  Haddon,	  Seligman,	  
Boas,	  Rivers	  and	  Radcliffe-­‐Brown.	  As	  Raymond	  Firth	  (1985)	  pointed	  out,	  Malinowski's	  innovation	  
lay	  in	  elevating	  the	  fieldwork	  method	  into	  a	  theory."	  (Tedlock,	  1991:	  83)	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what	  we	  have	  come	  to	  know	  as	  participant	  observation	   today	  (Stocking,	  1983)	  (Sanjek,	  1990)	  (Fortes,	  1957).	  	  In	  Malinowski's	  work	  "Argonauts	  of	  the	  western	  pacific",	  he	  also	  placed	  an	  observational	  value	  in	  being	  a	  part	  of	  the	  everyday	  life	  interactions	   during	   his	   time	   studying	   the	   natives	   in	   the	   Omarkana	   Trobriand	  Islands:	  	  
"(…)	   I	   began	   to	   take	   part,	   in	   a	   way,	   in	   the	   village	   life,	   to	   look	   forward	   to	   the	  
important	   or	   festive	   events,	   to	   take	   personal	   interest	   in	   the	   gossip	   and	   the	  
developments	  of	  the	  village	  occurrences;	  to	  wake	  up	  every	  morning	  to	  a	  new	  day,	  
presenting	   itself	   to	   me	   more	   or	   less	   as	   it	   does	   to	   the	   natives.	   (…)	   It	   must	   be	  
remembered	   that	   the	   natives	   saw	   me	   constantly	   every	   day,	   they	   ceased	   to	   be	  
interested	  or	  alarmed,	  or	  made	  self-­‐conscious	  by	  my	  presence,	  and	  I	  ceased	  to	  be	  a	  
disturbing	   element	   in	   the	   tribal	   life	   which	   I	   was	   to	   study	   (…)"	  	  (Malinowski,	  1922:	  7-­‐8)	  
	  Similar	  to	  the	  scholarly	  consensus	  about	  the	  importance	  of	  establishing	  rapport,	  there	   is	   no	   singular	   agreed	   upon	   definition	   of	   what	   participant	   observation	   is	  despite	  its	  wide	  spread	  usage.	  While	  some	  (Spradely,	  1980)	  for	  example	  use	  the	  terminology	  participant	  observation	  as	  a	  general	  reference	  for	  how	  to	  approach	  fieldwork	  in	  ethnographic	  research,	  others	  (Agar,	  1996)	  use	  the	  term	  to	  cover	  all	  forms	   of	   observations	   including	   both	   formal	   and	   informal	   interviews	   that	  anthropologist	  might	  get	  conduct.	  	  Dewalt	   &	   Dewalt	   understand	   participant	   observation	   as	   "(…)	   one	   among	   a	  
number	  of	  methods	  that	  are	  used	  in	  anthropological	  fieldwork.	  (…)	  the	  method20	  of	  
participant	   observation	   includes	   the	   explicit	   use	   in	   behavioural	   analysis	   and	  
recording	  of	  the	  information	  gained	  from	  participating	  and	  observing."	  (Dewalt	  &	  Dewalt,	  1998)	  	  	  In	   attempt	   to	   understand	   the	   degrees	   and	   implied	   meaning	   of	   participant	  observation	   Dewalt	   &	   Dewalt	   distinguish	   between	   four	   types	   of	   observation;	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  20	  Emphasized	  in	  italics	  in	  the	  original	  text	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nonparticipation,	   moderate	   participation,	   active	   participation	   and	   complete	  
participation	   (Dewalt	   &	   Dewalt,	   1998).	   By	   nonparticipation	   they	   refer	   to	  observation	   that	  does	  not	   involve	   interaction,	   such	   as	  TV,	   literature	   and	   radio.	  Moderate	  participation	  is	  described	  as	  when	  the	  researcher	  is	  at	  the	  scene	  of	  the	  study	   but	   has	   minimal	   active	   participation	   in	   the	   daily	   life	   of	   the	   group,	   or	  individual	  studied.	  Active	  participation	  is	  explained	  to	  be	  taking	  place	  when	  the	  researcher	   actively	   engages	   in	   all	   possible	   activities	   of	   the	   group	   or	   individual	  studied,	   as	   a	   means	   to	   learn	   the	   cultural	   rules	   of	   behaviour.	   Lastly	   Dewalt	   &	  Dewalt	   define	   complete	   participation	   as	  when	   the	   researcher	   is	   or	   becomes	   a	  member	   of	   the	   group	   that	   is	   being	   studied.	   Within	   these	   four	   degrees	   of	  participant	   observation,	   my	   involvement	   falls	   under	   the	   category	   of	   complete	  participation	  as	  I	  am	  a	  DIY	  musician	  myself,	  part	  of	  the	  one	  of	  the	  bands	  that	  I	  am	  studying	   (S.T.I.C.S),	   as	   well	   as	   working	   on	   various	   projects	   with	   the	   other	  musicians	   involved	   in	   the	   study.	  As	   a	   complete	   observer,	   I	   evade	   a	   paradox	   of	  seeking	   to	   understand	   the	   native's	   point	   of	   view	  without	   actually	   becoming	   a	  native,	  and	  committing	  to	  the	  world	  of	  the	  individuals	  studied	  beyond	  the	  scope	  of	   the	   actual	   research	   (Tedlock,	   1991)	   (Behrar,	   1996).	   However,	   as	   noted	   by	  Tedlock	   aswell,	   participant	   observation	   is	   not	   an	   easy	   task,	   as	   it	   requires	  distance	   as	   a	   researcher	   and	   emotional	   involvement	   as	   a	   participant	   (Tedlock,	  1991).	  
2.2.2.3	  Field	  Notes	  As	   field	   notes	   now	   turned	   out	   to	   be	   the	   primary	   method	   of	   capturing	   and	  recording	   observed	   interactions	   and	   phenomena,	   I	   find	   it	   both	   necessary	   and	  relevant	   to	   see	  how	  scholars	  within	   the	   field	  have	   reflected	  on	   the	  use	  of	   field	  notes.	   In	   Seligman's	   work	   "Notes	   and	   Queries	   on	   Anthropology"	   (1951),	   she	  suggests	   three	   different	   kinds	   of	   field	   notes	   that	   I	   believe	   are	   still	   applicable	  today.	  	  	  The	   first	   is	   described	   as	   field	   notes	   that	   describe	   the	   observed	   events	   and	  information	   given	   through	   conversations	   and	   interviews	  where	   the	   researcher	  takes	  time	  to	  sit	  and	  talk	  with	  the	  involved	  participants	  as	  the	  events	  unfold.	  The	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second	   types	   of	   field	   notes	   are	   descriptions	   of	   longer	   ceremonies	   or	   activities,	  where	  the	  possibility	  of	  interview	  is	  not	  achievable	  or	  practical.	  Finally,	  the	  third	  type	   of	   field	   notes	   is	   a	   set	   of	   chronological	   notes	   based	   on	   a	   daily	   basis,	   often	  referred	  to	  as	  a	   journal	  but	  which	   is	  different	   from	  a	  personal	  diary	  (Seligman,	  1951).	  	  Other	  scholars	  such	  as	  Tedlock	  (1991)	  advocates	  the	  use	  of	  a	  more	  self-­‐reflexive	   form	   when	   writing	   field	   notes,	   an	   approach	   she	   calls	   narrative	  
ethnography.	   Narrative	   ethnography	   a	   includes	   the	   involvement	   of	   the	  researcher	   as	   an	   active	   component	   of	   his	   own	   research	   by	   both	   writing	   field	  notes	  about	  events,	  actions	  and	  utterances	  of	  the	  individuals	  studied,	  as	  well	  as	  including	   reflections	   that	   revolve	   around	   researcher	   own	   thoughts	   and	  participation	  in	  the	  research	  (Tedlock,	  1991).	  	  In	   this	   study	   I	  will	   be	   pursuing	   the	   style	   of	   narrative	   ethnography	   in	  my	   field	  notes	  in	  a	   journal-­‐like	  chronological	  order,	  as	  I	  also	  believe	  that	  this	  is	  the	  best	  way	  for	  me	  to	  keep	  track	  of	  data	  and	  include	  my	  own	  role	  and	  reflections	  in	  the	  study	  as	   a	  participant	   to	   the	   reader.	  Narrative	   ethnography	   thereby	   includes	   a	  meta-­‐perspective	   of	   observing	   the	   researchers	   own	   participation,	   countering	  Seligman's	   suggested	   detachment	   of	   the	   personal	   account	   of	   the	   researcher	   in	  the	  field	  notes	  of	  the	  participating	  observer.	  	  	  
2.2.2.4	  Sample	  selection	  Lange's	   emphasis	   on	   the	   difficulty	   of	   choosing	   ordinary	   users	   of	   YouTube	  complicates	  the	  matter	  of	  choosing	  musicians	  for	  the	  study	  based	  on	  their	  usage	  of	  YouTube	  (Lange,	  2008).	  Instead,	  I	  looked	  to	  include	  informants	  that	  I	  already	  had	  an	  established	  relationship	  with,	   through	  prior	  music	  collaborations	   in	  my	  capacity	   as	   a	   singer	   from	  S.T.I.CS.	  The	   choice	   generally	   allowed	  me	   to	   skip	   the	  long-­‐term	   investment	   that	   is	   normally	   needed	   to	   develop	   rapport	   and	   enabled	  me	  to	  fully	  participate	  in	  the	  field	  of	  the	  participants	  with	  minimum	  attention	  to	  my	  presence,	  as	  this	  was	  in	  fact	  what	  I	  would	  be	  doing	  regardless	  of	  this	  study	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(Brewer,	  2000)21.	  My	  involvement	  in	  the	  group	  S.T.I.C.S	  has	  in	  this	  respect	  been	  an	  incredible	  advantage	  in	  gaining	  access	  to	  the	  field	  of	  study	  and	  working	  from	  an	   insider	   perspective	  with	   the	   ability	   to	   study	  my	   self	   and	  my	   colleagues.	   In	  terms	  of	   labelling	  the	  musicians	  as	  amateurs,	  proteurs	  or	  professionals	  they	  all	  seem	   to	   belong	   in	   the	   category	   of	   proteurs	   with	   the	   ambition	   to	   become	  professionals.	   With	   consideration	   to	   the	   nature	   by	   which	   the	   sample	   of	  individuals	   has	   been	   chosen,	   it	   has	   arguably	   not	   been	   an	   attempt	   of	   a	  representative	  sample	  in	  regard	  to	  equal	  representation	  of	  gender,	  age,	  musical	  styles	  or	   type	  of	  musicians,	   although	   these	   categories	  will	  be	  explained	   for	   the	  sake	  of	   illuminating	  a	   few	  general	  characteristics	  about	   the	   informants	  and	  the	  musical	  styles	  involved	  in	  the	  study.	  Some	  of	  them	  do	  however	  create	  more	  than	  one	   genre	   of	  music,	   or	   have	  more	   than	   one	   function	   and	   therefore	   figurate	   in	  more	   than	  one	   category.	  All	   the	   individuals	   are	   geographically	   based	   in	   Skäne,	  the	   south	   of	   Sweden,	   which	   is	   also	   where	   I	   have	   been	   located	   during	   my	  research,	  although	  renting	  my	  own	  apartment.	  	  	  Age	  groups	  and	  specification	  of	  the	  genders	  of	  the	  musicians:	  
Age	   group	   of	   the	  
musicians	   Male	   Female	  20-­‐25	   7	   3	  32-­‐34	   1	   1	  	  The	  following	  types	  of	  musicians	  are	  represented	  in	  the	  study:	  
Artist	  type	   Number	  of	  artists	  Singers	   3	  Producers	   3	  Rappers	   2	  Instrumentalist	   (plays	   a	   musical	  instrument)	   7	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  21	  To	  give	  a	  general	  idea	  of	  how	  long	  my	  prior	  relationship	  to	  the	  musicians	  have	  been,	  I	  can	  reveal	  that	  the	  musicians	  that	  I	  have	  been	  working	  with	  for	  approximately	  3	  years	  are	  amongst	  the	  ones	  that	  I	  am	  least	  familiar	  with.	  I	  have	  worked	  with	  the	  other	  musicians	  throughout	  my	  10	  years	  as	  DIY	  musicians.	  Some	  of	  them	  I	  have	  known	  since	  childhood	  through	  family	  relations.	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  The	  genres	  involved	  are:	  
Music	  genres	   Number	  artists	  involved	  Pop,	  Soul	   4	  Hip	  Hop	   3	  Reggae	   7	  
	  The	  observations	  made	  in	  the	  field	  have	  taken	  place	  over	  11	  days	  as	  a	  participant	  observer,	   which	   have	   been	   spread	   over	   a	   period	   spanning	   from	   the	   27th	   of	  October	  2013	  to	  the	  16th	  of	  November	  2013.	  	  	  In	  retrospect	  of	  the	  study,	  I	  can	  also	  say	  that	  the	  overwhelming	  amount	  of	  data,	  I	  have	  been	  faced	  with	  as	  a	  native	  researcher,	  in	  some	  perspectives	  be	  understood	  as	  a	  limitation	  to	  the	  choice	  of	  studying	  individuals	  involved	  in	  ones	  personal	  life.	  	  	  Many	   of	   the	   conversations	   that	   I	   for	   example	   have	   had	   with	   the	   members	   of	  S.T.I.C.S	  have	  surely	  been	  left	  out	  of	  this	  study,	  since	  we	  talk	  and	  work	  together	  almost	  on	  a	  daily	  basis.	  But	  it	  was	  necessary	  for	  me	  to	  actively	  choose	  when	  to	  be	  a	  participant	  observer,	   for	   a	   specific	  day	  or	  period	  during	   the	  day.	  The	  mental	  alertness	   one	   must	   have	   as	   a	   participating	   observer	   is	   incredibly	   exhaustive	  when	  being	  part	  of	  a	  creative	  process	  that	   is	  not	  an	  experiment	   for	   the	  sake	  of	  research,	  but	  a	  process	  where	  all	  the	  parties	  involved,	  including	  myself,	  expected	  a	   high	   level	   of	   professionalism	   and	   intended	   to	   actually	   use	   the	   value	   created	  from	   it.	   It	   was	   not	   possible	   for	   me	   to	   be	   partly	   dedicated	   with	   attention	  elsewhere,	   since	   this	   would	   be	   noticed	   immediately	   and	   show	   in	   my	  performance	  or	  participation.	  The	  audio	  recorder	  has	  been	  a	  great	  tool	  to	  lower	  the	   level	   of	   alertness	   and	   attentiveness,	   however	   I	   still	   had	   to	   be	   prepared	   to	  seize	   opportunities	   or	   possible	   openings	   for	   conversations	   and	   interviews.	   Yet	  not	   all	   situations	   allowed	   the	   use	   of	   the	   recorder,	   and	   in	   most	   situations	   I	  consequently	   had	   to	   rely	   on	   notes	   that	   have	   been	  written	   once	   I	   got	   home,	   to	  maintain	   the	   focus	   on	   the	   individuals	   I	   engage	   with	   when	   I	   am	   in	   the	   field.	  Whenever	  possible	  I	  would	  use	  my	  phone	  to	  scribble	  down	  key	  notes	  for	  me	  to	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remember	  when	  I	  was	   in	   the	   field,	  as	  a	  measure	  of	  precaution	  to	  avoid	   leaving	  out	   important	  details	  of	   the	  observations	  when	  writing	   field	  notes	  at	  home.	  All	  observations	   have	   nonetheless	   been	  written	   down	   the	   same	   day	   as	   they	   have	  been	  observed,	  to	  maintain	  a	  minimal	  gap	  between	  the	  time	  of	  observation	  and	  the	  written	  record	  of	  the	  observation	  from	  the	  actual	  phenomena	  that	  took	  place.	  	  	  The	   above	   summarizes	   the	   potential	   limits	   to	   the	   means	   by	   which	   I	   have	  collected	   and	   sorted	   the	   data,	   and	   the	   measures	   taken	   to	   ensure	   minimal	  difference	  between	  my	  observations	  and	  the	  written	  record	  of	  my	  observations	  in	  form	  of	  field	  notes.	  In	  the	  following	  chapter	  I	  will	  be	  reporting	  the	  results	  from	  the	   acquired	   data,	   along	   with	   an	   account	   for	   my	   methodological	   reflections	  involved	  in	  the	  presentation	  of	  the	  results	  from	  the	  field.	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3.0	  Presentation	  of	  findings	  In	  the	   following	  section,	   I	  will	  present	  the	  methodological	  reflections	  about	  the	  data	  presentation,	  and	  subsequently	  present	  the	  results	  of	  my	  findings	  from	  the	  field.	  	  	  According	  to	  Brewer	  (2000)	  and	  Atkinson	  &	  Hammersley	  (2007)	  there	  are	  still	  great	   debates	   and	   methodological	   divisions	   within	   the	   ethnographic	   practice	  regarding	  the	  presentation	  of	  data.	  	  The	  styles	  of	  ethnographic	  accounts	  vary	  in	  styles	  and	  forms,	  from	  realist	  authoritative	  presentations	  with	  undermining	  use	  of	   internal	   professional	   language	   (Hammersley,	   1993),	   to	   more	   experimental	  post-­‐modernist	  text	  in	  form	  of	  poems	  or	  through	  use	  of	  explicit	  fiction,	  with	  the	  argument	   that	   texts	   are	  only	   interpretations	   (Denzin,	  1998).	  As	   a	   consequence	  there	  is	  still	  no	  single	  right	  way	  to	  present	  ethnographic	  data,	  although	  some	  can	  be	   argued	   to	   be	   more	   confusing	   than	   helpful.	   Brewer	   (2000)	   suggests	   that	  ethnographers	  account	  for	  three	  things	   in	  relations	  to	  the	  presentation	  of	  data;	  what	  to	  include	  in	  the	  account,	  how	  to	  write	  it	  and	  what	  status	  the	  author	  claims	  it	  to	  have.	  My	  presentation	  of	  data	  will	  chronologically	  guide	  the	  reader	  through	  the	   steps	   that	   I	   have	   taken	   towards	   the	   data	   included	   in	   the	   presentation	   and	  explain	  why	  I	  have	  chosen	  this	  data.	  As	  far	  as	  how	  it	  has	  been	  written	  and	  which	  status	  I	  claim	  the	  data	  to	  have,	  it	  can	  be	  argued	  that	  my	  approach	  to	  the	  data	  has	  its	   logic	  based	  within	  elements	   from	  the	   interpretive	  paradigm	  similar	   to	  what	  Brewer	   refers	   to	   as	   post	   postmodernism	   (Brewer,	   2000:	   142).	   It	   is	   however	  important	   to	   emphasize	   that	   both	   Brewer	   (2000),	   Atkinson	   &	   Hammersley	  (2007)	   argue	   that	   there	   is	   no	   single	   standard	   method	   for	   presenting	  ethnographic	   data,	   despite	   their	   encouragements	   to	   follow	   their	   suggested	  standards.	  My	  approach	  to	  the	  presentation	  of	  data	  is	  explained	  in	  the	  following	  section	  below.	  	  As	   mentioned	   in	   the	   chapter	   on	   philosophy	   of	   science,	   Brewer	   argues	   for	  common	   attributes	   between	   naturalism,	   the	   hermeneutic	   and	   interpretive	  paradigm.	   The	   relationship	   between	   naturalism,	   hermeneutics	   and	   the	  interpretive	   paradigms	   reveals	   itself	   more	   clearly	   when	   it	   comes	   to	   my	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methodological	   reflections	   about	   the	   presentation	   of	   findings	   as	   well	   as	   the	  forthcoming	   analysis	   of	   the	   collected	   data.	   Brewer	   (2000)	   argues	   that	  ethnography	  distances	  itself	  from	  positivist	  philosophies	  of	  science	  that	  seeks	  to	  provide	   objective	   or	   universal	   truths.	   In	   doing	   so,	   ethnographic	   research	  positions	   itself	   closer	   to	   the	   hermeneutic	   and	   interpretive	   paradigm	   that	  understands	   that	   there	  may	   be	  multiple	   truths	   and	   realities	   (Weaver	  &	  Olson,	  2006).	   The	   data	   presented	   in	   this	   chapter	   is	   therefore	   brought	   forth	   with	   an	  acceptance	  of	  the	  fact	  that	  the	  observed	  phenomena	  that	  appeared	  or	  presented	  themselves	   to	   me	   did	   not	   necessarily	   exists	   in	   the	   specific	   way	   that	   they	  appeared,	   and	   that	   the	   presentation	   of	   the	   data	   is	   just	   one	   interpretation	   of	  reality	   among	   several	   others.	   This	   stance	   is	   similar	   to	   some	   of	   the	   more	  moderate	  post-­‐postmodern	   traditions	  within	   ethnography,	   pursuing	  notions	   of	  objectivity	  through	  interpretation,	  while	  remaining	  reflexive	  about	  it	  in	  a	  subtle	  manner	  	  "(…)	  which	  rescue	  us	  from	  the	  extremities	  of	  both."	  (Brewer,	  2000:	  142).	  	  	  Both	   the	   hermeneutic	   and	   the	   interpretive	   paradigm	   furthermore	   place	   an	  emphasis	  on	  transforming	  observations	  into	  textual	  form,	  in	  order	  to	  produce	  a	  strong	   and	   insightful	   representation	   of	   the	   observations	   that	   have	   been	  described	  (Weaver	  &	  Olson).	  This	  have	  taken	  place	  through	  a	  close	  examination	  of	   field	   notes,	   and	   transcribed	   field	   recordings.	   During	   the	   presentation	   of	   the	  data	  I	  will	  also	  seek	  to	  keep	  references	  to	  the	  environment	  and	  contexts	  within	  which	  the	  various	  phenomena	  were	  observed	  to	  remain	  as	  true	  as	  possible	  to	  the	  natural	  setting	  in	  which	  they	  occurred	  (Brewer,	  2000).	  I	  have	  read	  and	  listened	  through	  all	  data	  both	  written	  and	  recorded22,	  and	  organized	  the	  it	  into	  4	  overall	  settings	  in	  which	  I	  have	  studied	  the	  musicians,	  in	  order	  to	  keep	  the	  perspective	  to	   the	   context	   in	   which	   various	   phenomena	   have	   taken	   place	   (Atkinson	   &	  Hammersley,	  2007).	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  22	  See	  Appendix	  A	  for	  full	  table	  of	  meaning	  condesation,	  Appendix	  C	  for	  field	  notes	  and	  transcribed	  interviews	  and	  Appendix	  D	  for	  online	  access	  to	  the	  actual	  data	  recordings	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  These	  contexts	  are:	  	   1. Recording	  sessions	  2. Jam	  sessions	  3. Live	  performances	  4. Outside	  of	  the	  studio	  	  	  It	  was	  however	  difficult	  to	  separate	  some	  of	  the	  categories	  from	  each	  other,	  such	  as	   outside	   of	   the	   studio	   and	   jam	   sessions,	   since	   the	   latter	   can	   take	   place	   both	  inside	  and	  outside	  the	  studio.	  Furthermore,	  the	  concept	  of	   'studio'	  is	  relative	  to	  conditions,	   as	   some	   of	   the	   artists	   have	   their	   studio	   in	   their	   homes	  which	   also	  requires	  for	  a	  personal	  judgement	  of	  whether	  the	  musicians	  are	  jamming	  or	  on	  a	  break.	  Some	  observations	  will	   therefore	  appear	  more	   than	  once	  as	   they	  can	  be	  approached	  from	  various	  perspectives.	  I	  have	  then	  sorted	  the	  data	  that	  appeared	  to	   have	   an	   influence	   on	   the	  musicians	   in	   the	   setting	   they	  were	   in	   (Atkinson	  &	  Hammersley,	  2007).	  When	  possible,	  I	  grouped	  quotes	  and	  field	  notes	  that	  shared	  common	   themes	   and	   categorized	   them	   under	   meta-­‐headings	   that	   could	  summarize	   their	   similarities	   during	   this	   meaning	   condensation.	   These	   were	  arranged	   in	  a	   table	  where	   I	  described	  how	   the	  phenomena	  presented	   it	   self	   to	  me. 23 	  Below	   you	   can	   see	   a	   summarization	   of	   meta-­‐headings	   for	   the	   data	  categories	   and	   the	   environment	   in	   which	   the	   data	   has	   been	   observed	   and	  collected.	  
	  
	  
	  
	  
	  
	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  23	  See	  Appendix	  B	  for	  extracts	  from	  full	  table	  of	  meaning	  condensation	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Results	  summarized	  in	  meta	  headlines	  
Figure	  1	  
Recording	  
sessions	  
Jam	  sessions	  
	  
Live	  
performances	  
Outside	  of	  the	  
studio	  Tacit	  learning	  &	  advice	   Confirmation	  &	  motivation	  	   Performance	  preparation	  &	  Improvisation	  	  
Learning	  through	  observation	  &	  sharing	  information	  Confirmation	   Plans	  of	  creating	  videos	  &	  evaluation	  of	  the	  distribution	  reach	  of	  previous	  videos	  
Documentation	  	   Challenging	  the	  limits	  of	  abilities	  and	  daring	  to	  pursue	  chances	  
	  Equipment	  	  &	  lack	  of	  technical	  knowledge	   Belief,	  intuition	  and	  feeling	  	   	   Documentation	  of	  activity	  &	  visual	  alertness	  Preparation	  for	  recording	   	   	   Use	  of	  network	  	  Use	  of	  network	   	   	   Thoughts	  about	  distribution	  &	  discovery	  Documentation	  &	  preparation	  for	  distribution	  	   	   	   	  
	  Having	  outlined	  the	  general	  meaning	  of	  all	  4	  environments,	  I	  started	  to	  narrow	  down	  the	  data	  through	  my	  research	  focus	  (Brewer,	  2000).	  I	  began	  this	  in	  a	  broad	  manner	  by	  filtering	  all	  the	  categories	  where	  audiovisual	  media	  appeared.	  	  These	  categories	  have	  been	  extracted	  from	  the	  full	   table	   in	  appendix	  A	  and	  are	  presented	  separately	  in	  appendix	  B.24	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  24	  The	  following	  is	  an	  explanation	  of	  future	  references	  made	  to	  data	  in	  the	  paper.	  	  The	  self-­‐chosen	  alias	  of	  the	  informant	  in	  focus	  of	  the	  particular	  field	  note	  extract	  or	  quote,	  have	  been	  written	  in	  the	  end	  of	  each	  reference.	  	  
	  Quotes	  are	  written	  in	  colour	  Field	  notes	  are	  written	  in	  plain	  black	  Rec	  refers	  to	  field	  audio	  recording	  Vid	  refers	  to	  field	  video	  recording*	  	  *All	  video	  recordings	  have	  been	  recorded	  on	  the	  request	  of	  the	  musician	  being	  filmed,	  in	  order	  to	  remember	  musical	  pieces,	  phrases	  etc.	  and	  were	  therefore	  used	  as	  a	  tool	  in	  the	  music	  making	  process,	  rather	  than	  a	  means	  of	  recording	  observations.	  The	  musicians	  involved	  was	  later	  on	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  Taking	   point	   of	   departure	   in	   the	   tables	   from	   appendix	   B,	   I	   summarized	   the	  categories	  where	  YouTube	  explicitly	  appeared	  in	  field	  notes	  and	  field	  recordings	  within	   the	   given	   categories	   including	   their	   meta-­‐headings.	   This	   was	   done	   to	  provide	   an	   overview	   of	   the	   explicit	   relations	   between	   YouTube	   and	   the	  musicians	   in	   the	   studied	   contexts,	   as	   well	   as	   to	   provide	   an	   indicator	   of	   how	  pervasive	   the	   presence	   of	   YouTube	   appeared	   to	   be	   in	   relation	   to	   the	   data	  categories.	  	  	  
• (Outside	   of	   the	   studio)	   Learning	   through	   observation	   &	   sharing	  information	  
• (Outside	  of	  the	  studio)	  Use	  of	  network	  
• (Outside	  of	  the	  studio)	  Thoughts	  about	  distribution	  
• (Jam	  sessions)	  Confirmation	  &	  motivation	  
• (Recording	  session)	  Documentation	  &	  preparation	  for	  distribution	  
• (Live	  Performances)	  Documentation	  
• (Live	  Performances)	  Performance	  &	  preparation	  	  From	  this	  alone,	  it	  appears	  that	  the	  possible	  relations	  between	  YouTube	  and	  the	  studied	  DIY	  musicians	   is	  more	   frequently	  appearing	  outside	   the	  studio,	   than	   in	  actual	  music-­‐making	  contexts	  and	  settings,	  during	  the	  times	  where	  I	  have	  been	  taking	  part	  in	  their	  activities.	  	  	  	  Having	   gone	   through	   the	   process	   of	   filtering	   all	   the	   phenomena	   that	   involved	  reference	   to	   YouTube	   in	   the	   field	   notes	   and/or	   quotes,	   I	   once	   again	   applied	   a	  filter	   by	   using	   my	   research	   focus	   and	   sorted	   this	   data	   into	   groups	   of	  creation/discovery	   of	   opportunities,	   evaluation	   of	   opportunities	   as	   well	   as	  distribution	  of	  media	  products	  and	  other.	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  asked	  if	  I	  could	  use	  this	  as	  part	  of	  my	  data.	  Futhermore,	  all	  videos	  have	  been	  filmed	  on	  my	  laptop	  pointing	  towards	  myself	  and	  the	  musician	  I	  am	  performing	  with.	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Figure	  2	  
	   Creation/	  
Discovery	  of	  
opportunities	  
Evaluation	  of	  
opportunities	  
Distribution	  of	  
media	  products	  
Other	  
Recording	  
sessions	  
	   	   Documentation	  &	  preparation	  for	  distribution	   	  
Jam	  sessions	  
	  
	   	   	  	   Confirmation	  &	  motivation	  
Live	  
performances	  
	   	   	   Documentation	  __________________	  Performance	  &	  preparation	  
Outside	  of	  the	  
studio	  
Learning	  through	  observation	  &	  sharing	  information	  __________________	  Use	  of	  network	  
Learning	  through	  observation	  &	  sharing	  information	  
Thoughts	  about	  distribution	  &	  Discovery	  ___________________	  Use	  of	  network	  
	  
	  This	  was	  done	  to	  create	  an	  overview	  of	   the	  phenomena	  that	  would	  be	   likely	  to	  appear	   within	   the	   in-­‐depth	   interpretations	   and	   analysis	   of	   the	   results.	   The	  sorting	  created	  a	  suggestive	  guide	  to	  the	  possible	  areas	  in	  which	  there	  might	  be	  a	  relation	  between	  YouTube	  and	  the	  aforementioned	  entrepreneurial	  processes	  as	  well	  as	  other	  possible	  related	  phenomena.	  	  	  I	   have	   in	   this	   chapter	   presented	   my	   methodological	   considerations	   to	   the	  presentation,	  and	  explained	  how	  and	  why	  the	  reporting	  of	  findings	  bear	  marks	  of	  the	  interpretive	  and	  hermeneutic	  paradigm.	  It	  has	  also	  been	  explained	  that	  these	  paradigms	   have	   certain	   similarities	   with	   some	   of	   the	   more	   moderate	   post	  postmodern	   ethnographic	   approaches.	   The	   data	   has	   been	   presented	   with	  references	  to	  the	  contexts	  within	  which	  the	  various	  phenomena	  were	  observed	  to	  remain	  as	  true	  as	  possible	  to	  the	  natural	  setting	  from	  which	  the	  phenomena	  appeared.	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The	  results	  have	  then	  been	  filtered	  and	  segmented.	  This	  was	  first	  done	  through	  the	  contexts	  in	  which	  the	  phenomena	  have	  been	  observed,	  then	  through	  patterns	  of	   phenomena	   that	   have	   emerged	  within	   the	   data	  where	   general	  meaning	   has	  been	  ascribed	  to	  clusters	  of	  data.	  These	  clusters	  of	  data	  have	  then	  been	  named	  with	  meta-­‐headings	  that	  summarized	  the	  similarities	  of	  the	  collection	  of	  data	  in	  each	   group.	   I	   then	   applied	   the	   filter	   of	   my	   research	   focus.	   I	   started	   with	   a	  segmentation	   of	   the	   observed	   phenomena	   containing	   explicit	   reference	   to	  audiovisual	   media,	   and	   then	   narrowed	   down	   to	   the	   categories	   with	   explicit	  reference	  to	  YouTube	  in	  the	  field	  notes	  and/or	  field	  recordings.	  This	  was	  done	  to	  provide	   an	   overview	   of	   the	   explicit	   relations	   between	   YouTube	   and	   the	   DIY	  musicians	   as	   well	   as	   to	   give	   an	   indication	   of	   the	   pervasiveness	   of	   YouTube's	  presence	  within	  each	  category.	  The	  same	  phenomena	  were	  then	  re-­‐ordered	  into	  groups	  with	   point	   of	   departure	   in	   the	   entrepreneurial	   processes	   in	   focus.	   This	  was	  done	  to	  create	  an	  overview	  of	  the	  phenomena	  that	  would	  be	  likely	  to	  appear	  within	  the	  analysis	  of	  the	  results.	  The	  sorting	  thereby	  created	  a	  suggestive	  guide	  to	   the	  possible	  areas	   in	  which	   there	  might	  be	  a	   relation	  between	  YouTube	  and	  the	  entrepreneurial	  processes	  as	  well	  as	  other	  possible	  related	  phenomena.	  	  	  	  I	   will	   in	   the	   forthcoming	   analysis	   seek	   to	   approach	   the	   data	   presented	   in	   this	  chapter	   from	   various	   angles,	   and	   at	   times	   single	   out	   different	   phenomena	   it	  order	  to	  explain	  the	  means	  through	  which	  they	  have	  occurred.	  	  	  I	  will	  first	  introduce	  the	  tradition	  from	  which	  I	  approach	  entrepreneurship.	  I	  will	  then	  progress	  to	  analyse	  the	  examples	  of	  creation	  and	  discovery	  of	  opportunities	  in	   the	   data	   through	   a	   presentation	   of	   the	   current	   ways	   of	   theoretically	  categorizing	   opportunities	  within	   the	   academic	   discipline	   of	   entrepreneurship.	  During	  this	  process	  I	  will	  also	  be	  looking	  at	  possible	  relations	  between	  YouTube,	  discovery	   of	   opportunities,	   creation	   of	   opportunity	   as	   well	   as	   distribution	   of	  media	  products.	  An	  analysis	  of	   the	  evaluation	  of	  opportunities	  will	   then	   follow	  through	   the	   explanation	   of	   a	   decision-­‐making	   perspective	   to	   opportunities,	  where	  I	  will	  also	  be	  looking	  at	  relations	  between	  YouTube	  and	  the	  evaluation	  of	  opportunities.	  This	  will	   then	   lead	   to	  a	   closer	  analysis	  of	   some	  of	   the	  means	  by	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which	  some	  opportunities	  have	  been	  discovered	  and	  how	  the	  values	  and	  media	  capabilities	   of	   the	   musicians	   seem	   to	   have	   influenced	   the	   implementation	   of	  these	   opportunities.	   This	   part	   of	   the	   analysis	   will	   be	   done	   through	   the	  introduction	   of	   the	   multiple	   media	   literacy	   theory,	   an	   understanding	   of	  musicians	   in	   the	   digital	   age	   and	   an	   introduction	   to	   the	   visual	   literacy	   theory.	  Lastly,	  I	  will	  summarize	  the	  processed	  data,	  and	  reflect	  upon	  the	  influence	  of	  the	  natural	   environment	   within	   which	   the	   various	   phenomena	   have	   taken	   place.	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4.0	  Analysis	  
4.1	  Approaches	  to	  entrepreneurship	  	  As	  I	  wish	  to	  elaborate	  on	  the	  data	  to	  see	  any	  possible	  relations	  between	  YouTube	  entrepreneurial	  process	  studied	   in	   this	  paper,	   I	   find	   it	  necessary	   to	   first	  clarify	  what	   I	   imply	  by	   term	  entrepreneurship	   in	   context	  of	   the	  DIY	  musicians	   in	   this	  study.	   The	   clarification	   of	   what	   the	   terminology	   covers	   is	   important	   since	  entrepreneurship	   has	   been	   defined	   through	   various	   optics	   and	   traditions.	   The	  reader	  will	  come	  to	  learn	  through	  this	  chapter,	  that	  the	  specific	  definition	  of	  an	  entrepreneur	   will	   often	   depend	   on	   the	   author	   and	   his/her	   particular	   focus	   of	  study	   (Filion,	   2011).	   I	   therefore	   also	   concur	   with	   Mark	   Casson,	   professor	   of	  economics	  at	   the	  University	  of	  Reading,	  when	  he	  states	   that,	  "The	  most	  difficult	  
part	   of	   studying	   entrepreneurship	   is	   to	   define	  who	   and	  what	   an	   entrepreneur	   is	  
(…)"	  (Casson,	  1982	  in	  Filion,	  2011:	  48).	  After	  an	  explanation	  of	  the	  tradition	  that	  I	  approach	  entrepreneurship	  from,	  I	  will	  commence	  the	  analysis	  of	  the	  findings	  in	   this	   study,	   through	   reference	   to	   current	   established	   theoretical	  understandings	   of	   categorizing	   entrepreneurial	   opportunities.	   This	   is	   done	   to	  analyse	   the	   possible	   relations	   between	   YouTube	   and	   the	   DIY	   music	  entrepreneurs'	  discovery	  and	  creation	  of	  opportunities.	  I	  will	  then	  advance	  with	  the	   analysis	   by	   illuminating	   a	   theoretical	   differentiation	   between	   the	   decision-­‐making	   processes	   involved	   in	   the	   creation	   of	   opportunities	   and	   evaluation	   of	  opportunities.	   This	   is	   done	   in	   order	   to	   analyse	   the	   possible	   relation	   between	  YouTube	  and	  the	  DIY	  music	  entrepreneurs'	  evaluation	  of	  opportunities.	  	  
	  Even	   though	   many	   have	   contributed	   to	   the	   modern	   understanding	   of	   the	  entrepreneur	   and	   what	   entrepreneurship	   entails,	   three	   pioneers	   in	   particular,	  are	  often	  recognized	  by	  scholars	  as	  the	  founding	  fathers;	  Richard	  Cantillon,	  Jean-­‐Babtiste	  Say	  and	  Jospeph	  Alois	  Schumpeter	  	  (Filion,	  2011)	  (Nielsen	  et	  al.,	  2012).	  	  Cantillon	   is	   regarded	   to	   be	   one	   of	   the	   first	   who	   introduces	   the	   concept	   of	  entrepreneurship	  to	  the	  academic	  world	  through	  his	  work	  Essaí	  sur	  la	  nature	  du	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commerce	   en	   général	   in	   1755	   (Nielsen	   et	   al.,	   2012).	   Cantillon	   described	   the	  entrepreneur	  as	  person	  who	  purchased	  a	  product	  at	  a	  known	  price	   in	  order	   to	  sell	  it	  at	  a	  higher	  price,	  which	  made	  the	  entrepreneur	  an	  intermediary	  between	  two	  or	  more	  actors	  (Filion,	  2011).	  In	  this	  perspective	  the	  entrepreneur	  becomes	  someone	   who	   allocates	   his	   resources	   with	   risk,	   and	   thereby	   balances	   with	  resources	  to	  create	  profit,	  which	  in	  modern	  terms	  also	  fits	  the	  description	  for	  a	  venture	  capitalist	  (Murphy	  et	  al.	  2006).	  	  Nearly	  a	  century	  later,	  Say	  wrote	  about	  the	   importance	   of	   entrepreneurs	   in	   the	   economic	   development,	   Cathéchisme	  
d'économie	   politique	   (1815),	   and	   in	   this	   process	   he	   identified	   the	   element	   of	  innovation	  as	  the	  most	  characteristic	  trait	  of	  an	  entrepreneur	  (Filion,	  2011).	  Say	  understood	   the	   entrepreneur	   to	   be	   an	   economic	   individual	   whose	   activities	  create	  an	  added	  value	  through	  making	  something	  new	  or	  doing	  more	  with	   less	  (Filion,	  2011).	  According	  to	  Schumpeter	  himself,	  he	  simply	  took	  over	  where	  Say	  left	   and	   expanded	   on	   the	   understanding	   of	   entrepreneurship.	   Schumpeter	  namely	   added	   that	   the	   core	   of	   entrepreneurship	   was	   the	   perception	   and	  exploitation	  of	  new	  opportunities,	  which	  are	  created	  through	  new	  combinations	  of	  the	  already	  existing	  	  (Schumpeter,	  1934).	  	  	  Filion	  argues	   to	  have	   identified	  15	  elements,	  which	  have	  been	  mentioned	  most	  frequently	   in	   definitions	   of	   entrepreneurship,	   but	   also	   states	   that	   "…virtually	  
every	   author	   has	   a	   different	   definition	   of	   the	   term,	   depending	   on	   the	   specific	  
entrepreneurs	  or	  entrepreneurial	  category	  studied."	  (Filion,	  2011:	  44).	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  Figure	  3	  (Filion,	  2011:	  45)	  	  Yet	  the	  list	  does	  not	  provide	  all	  the	  nuances	  of	  the	  different	  definitions	  that	  the	  various	   authors	   have	   in	   their	   individual	   definitions,	   nor	   does	   it	   present	   any	  argumentation	  for	  a	  ranking	  order	  of	  which	  elements	  that	  can	  be	  considered	  as	  the	  most	  important.	  However,	  Filion	  higlights	  6	  elements,	  which	  he	  considers	  to	  be	  the	  most	  essential	  to	  the	  definition	  of	  an	  entrepreneur:	  	  
• Innovation	  
• Opportunity	  recognition	  
• Risk	  
• Action	  
• Use	  of	  resources	  
• Added	  value	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  Filion	  suggest	  the	  following	  definition	  of	  an	  entrepreneur;	  	  
"(…)	   an	   actor	   who	   innovates	   by	   	   recognizing	   opportunities;	   he	   or	   she	   makes	  
moderately	   risky	   decisions	   that	   leads	   into	   actions	   requiring	   the	   efficient	   use	   of	  
resources	   	   and	   contributing	   an	   added	   value."	   (Filion,	   2011:	   47) 25	  	  Although	   the	   above	   is	   useful	   as	   a	   point	   of	   reference	   for	   what	   I	   imply	   when	  referring	   to	   entrepreneurs	  or	   entrepreneurship	   in	   this	   study,	   I	   still	   have	   a	   few	  comments	  to	  this	  definition.	  Filion's	  definition	  does	  not	  highlight	  the	  distinction	  between	   the	   creation	   of	   opportunities	   and	   discovery	   opportunities,	   which	   are	  two	  highly	  discussed	  and	  distinct	  views	  on	  entrepreneurship	  (Alvarez	  &	  Barney,	  2007)26.	  Secondly,	  the	  involvement	  of	  risk	  in	  the	  definition	  of	  entrepreneurship	  needs	  an	  elaboration	  when	  related	  to	  this	  study.	  As	  explained	  earlier,	  Cantillon	  introduced	  the	  element	  of	  risk	  into	  the	  definition	  of	  entrepreneurship,	  however	  this	  was	  from	  an	  economic	  venture	  capitalistic	  perspective.	  In	  the	  context	  of	  DIY	  music	  entrepreneurs	  the	  economic	  risk	  is	  only	  a	  factor	  in	  some	  cases,	  as	  not	  all	  musicians	   studied	   in	   this	   paper	   expect	   an	   economic	   return	   from	   all	   of	   their	  entrepreneurial	   activities.	   Andrew	   Dubber,	   professor	   in	   music	   innovation	   at	  Birmingham	   University,	   also	   suggests	   that	   modern	   DIY	   musicians	   should	   to	   a	  higher	  degree	  focus	  on	  capitalizing	  on	  creating	  lasting	  relationships	  rather	  than	  on	   their	   media	   products	   and	   merchandize,	   whereby	   economic	   profit	   will	  eventually	  rise	  (Dubber,	  2012).	  Of	  course	  in	  context	  of	  YouTube,	  there	  has	  now	  also	   been	   introduced	   an	   agreement	   between	   royalty	   collecting	   societies	   and	  YouTube,	  although	  this	  particular	  aspect	  did	  not	  seem	  to	  be	  an	  incentive	  for	  the	  musicians	   studied	   in	   this	   research.	   But	   perhaps	   more	   importantly,	   the	   DIY	  musicians	   do	   not	   necessarily	   invest	   financially	   in	   all	   of	   their	   entrepreneurial	  activities.	  However,	  in	  terms	  of	  investment,	  it	  can	  be	  argued	  that	  they	  all	  invest	  time,	  and	  that	  in	  this	  sense,	  time	  can	  be	  considered	  as	  a	  valuable	  commodity	  of	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  25	  Undelined	  words	  were	  originally	  emphasized	  in	  italics	  by	  Filion	  2011	  26	  I	  will	  elaborate	  on	  the	  differences	  of	  creation	  and	  discovery	  of	  opportunities	  later	  in	  the	  analysis	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all	   entrepreneurs.	   Risk	   would	   therefore	   in	   the	   case	   of	   the	   studied	   musicians	  involve	  the	  risk	  of	  wasting	  time	  and	  in	  some	  cases	  financial	  investments.	  	  	  It	   should	   therefore	  be	  understood	   that	  when	   referring	   to	  music	   entrepreneurs	  and	   entrepreneurship	   in	   this	   study,	   I	   am	   implicitly	   leaning	   towards	   Filion's	  understanding	   of	   entrepreneurship	   with	   the	   aforementioned	   additional	  comments	   in	   mind.	   My	   stance	   in	   regard	   to	   the	   various	   definitions	   of	  entrepreneurship	   is	   important	   in	   this	   context,	   since	   the	   study	   of	  entrepreneurship	  has	  been	   approached	   from	  various	  perspective	  over	   time,	   as	  for	   example	   illustrated	  with	   the	  mentioning	   of	   Cantillon,	   Say	   and	   Schumpeter.	  The	   stance	   that	   I	   have	   taken	   has	   strong	   relations	   within	   a	   tradition	   of	  approaching	   and	   explaining	   entrepreneurship	   through	   an	   opportunity	  perspective.	   It	   is	   through	   theories	   within	   this	   tradition	   I	   will	   commence	   an	  analysis	  of	  the	  findings.	  	  	  
4.2	  Categorization	  of	  opportunities	  	  According	   to	   prior	   research	   by	   various	   scholars	   within	   the	   field	   of	  entrepreneurship,	   Eckhardt	   &	   Shane	   (2003)	   argue	   that	   entrepreneurial	  opportunities	   can	   be	   categorised	   by;	   the	   source	   of	   the	   opportunity,	   place	   of	  change	  and	  the	  initiator	  of	  the	  change.	  	  
4.2.1	  Four	  sources	  of	  opportunities	  Eckhardt	  &	  Shane	  argue	  that	  there	  are	  4	  sources	  of	  opportunities	  that	  research	  has	  been	  able	  to	  identify	  so	  far:	  	  
"The	   first	   involves	  considering	  differences	  between	  opportunities	   that	   result	   from	  
asymmetries	   in	   existing	   information	   between	   market	   participants	   and	  
opportunities	   that	   result	   from	   exogenous	   shocks	   of	   new	   information.	   The	   second	  
comparison	   lies	   between	   supply	   and	   demand	   side	   opportunities.	   The	   third	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differentiates	  between	  productivity-­‐enhancing	  and	  rent-­‐seeking	  opportunities.	  The	  
fourth	  lies	  in	  identifying	  the	  catalysts	  of	  change	  that	  generate	  the	  opportunities."	  (Eckhardt	  &	  Shane,	  2003:	  341)	  	  	  As	   the	   reader	  might	   have	   noticed	   already	   from	   the	   quote,	   the	   last	   mentioned	  source	  of	  opportunity,	   the	  catalyst	  of	   change,	   is	  also	  equivalent	   to	  one	  of	   three	  ways	   that	   scholars	  have	   categorised	  entrepreneurial	   opportunities,	   namely	   the	  
initiator	   of	   change.	   However,	   I	   will	   firstly	   elaborate	   on	   the	   discussions	   about	  opportunities	  arising	  from	  information	  asymmetry	  and	  exogenous	  shocks.	  	  
4.2.1.1	  Information	  asymmetry	  vs.	  exogenous	  shocks	  	  The	   first	   source	   of	   opportunity,	   referred	   to	   as	   information	   asymmetry	   vs.	  
exogenous	   shocks,	   is	   in	   simple	   terms	   highlighting	   a	   disagreement	   between	  Kirzner	  and	  Shumpeter	  (Eckhardt	  &	  Shane,	  2003).	  Schumpeter	  believed	  that	  the	  period	   when	   a	   market	   is	   disrupted	   with	   exogenous	   shocks	   is	   time	   when	   the	  market	   is	   most	   efficient.	   This	   could	   be	   changes	   in	   technology,	   regulations	   or	  other	  factors	  that	  provides	  new	  information	  and	  thereby	  indications	  about	  how	  resources	  can	  be	  used	  most	  efficiently	  (Schumpeter,	  1934).	  Following	  this	  logic,	  the	   information	  will	   change	   the	   price	   for	   acquiring	   the	   resources,	   and	   thereby	  permits	  for	  people	  who	  have	  this	  information	  to	  act	  upon	  by	  creating	  products	  or	  services	   and	   selling	   them	   for	   a	   profit.	   However,	   Kirzner	   argues	   that	  opportunities	   exist	   despite	   the	   possession	   of	   new	   information,	   as	   some	  entrepreneurs	   will	   create	   beliefs	   from	   asymmetry	   of	   information	   that	   they	  already	  have	  or	  gain	  from	  interaction.	  This	  information	  is	  influenced	  by	  a	  variety	  of	  factors,	  but	  is	  never	  100%	  accurate	  (Kirzner,	  1997).	  Sarasvathy	  et.	  al	  (2010)	  mention	  three	  reasons	  for	  why	  these	  beliefs	  carry	  a	  margin	  of	  error.	  	  The	   first	   reason	   for	   this	   is	   that	   the	   tacit	  nature	  of	   certain	   forms	  of	   knowledge,	  cause	   the	   entrepreneur	   to	  make	   decisions	   based	   on	   elements	   that	   are	   hard	   to	  verbalize,	   but	   essentially	   have	   their	   roots	   in	   hunches,	   intuition	   and	   judgement	  based	  on	  prior	  experiences	  (Polanyi,	  1996	  in	  Sarasvathy	  et	  al.,	  2010).	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Although	   not	   part	   of	   the	   clusters	   of	   data	   with	   reference	   to	   YouTube,	   the	  phenomena	   also	   appeared	   in	   one	   of	   the	   data	   categories	   called	   belief,	   intuition	  and	   feeling:	   "I'm	  telling	  you	  man,	  this	  song	  can	  be	  the	  shit!	  I'm	  telling	  you	  man,	  I	  
can	  see	  the	  arena,	  the	  arena	  the	  piano	  the	  lights	  20	  thousand	  people	  just	  quiet,	  I'm	  
telling	  you.	  That's	  my	  vision	  man,	  like	  when	  I	  hear	  this	  I	  just	  feel	  like	  wauw,	  what	  is	  
that	  song!?	  It's	  powerful."	  (vid	  000	  -­‐	  (00:04:02	  -­‐	  00:13:09)	  03.11.2013	  -­‐	  Jon)	  	  	  	  "This	  time	  however,	  Jon	  expressed	  his	  feeling	  for	  the	  song	  and	  suggested	  we	  made	  
something	   more	   of	   it.	   I	   openly	   welcomed	   the	   idea	   and	   we	   immediately	   started	  
working	  on	  it."	  (Field	  notes	  03.11.2013	  -­‐	  Jon)	  	  The	  belief,	   intuition	  or	  feeling	  about	  the	  song	  appeared	  to	  have	  an	  influence	  on	  the	  musician’s	  motivation	   to	   do	   pursue	   an	   opportunity	   as	   it	   also	   shows	   in	   the	  field	  notes.	  	  Secondly,	   it	   is	   argued	   that	   the	   entrepreneur’s	   call	   for	   predictions	   is	   often	  associated	  to	  an	  enactment	  of	   the	  prediction	   itself,	  as	   they	  understand	  that	   the	  essence	  of	   any	   situations	   is	  based	  on	  how	   it	   is	   enacted	  by	   the	   individuals	   in	   it	  (Weick,	  1997	  in	  Sarasvathy	  et	  al.,	  2010).	  While	  there	  is	  also	  data	  from	  the	  field	  that	  provides	  an	  example	  of	   this,	   the	  way	   that	   the	  phenomenon	  unfolded	   itself	  could	   be	   discussed	   due	   to	   my	   involvement	   as	   a	   participating	   observer.	   As	  mentioned	   in	   the	   presentation	   of	   findings,	   YouTube	   appears	   in	   relation	   to	   a	  phenomenon	   observed	   in	   which	   the	   musicians	   appeared	   to	   be	   using	   their	  network	  while	  they	  were	  outside	  of	  the	  studio,	  in	  this	  case	  in	  the	  living	  room	  of	  S.T.I.C.S-­‐1.	  	  
"At	   some	  point	  he	  plays	  a	   song	  on	  YouTube27	  of	   one	  of	   our	   close	   friends,	  who's	  a	  
song-­‐writer	   at	   universal	  music	   and	   just	   released	   her	   first	   personal	   single	   on	   the	  
label.	  I	  said	  that	  there	  is	  probably	  going	  to	  be	  a	  house	  mix	  of	  the	  song	  and	  that	  it	  
will	  go	  viral.	  He	  said	  he	  wanted	  to	  do	  a	  cover	  of	  the	  song	  and	  that	  he	  was	  trying	  to	  
pick	  out	  the	  chords,	  I	  told	  him	  that	  I	  had	  been	  thinking	  about	  doing	  a	  cover	  of	  the	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  27	  http://www.YouTube.com/watch?v=faPOcO66LEU	  -­‐	  Accessed	  the	  16th	  of	  January	  2014	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song	  as	  well	  and	  without	  saying	  anything	  more	  we	  started	  working	  on	  it."	  (rec.	  004	  (00:18:26	  -­‐	  00:19:21)	  -­‐	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1)	  	  It	  could	  be	  argued	  that	  I	  as	  a	  researcher	  appear	  to	  play	  a	  role	  in	  relation	  to	  the	  enactment	  of	  the	  prediction.	  However,	  S.T.I.C.S-­‐1	  was	  first	  to	  initiate	  the	  process	  by	  playing	  the	  song	  on	  YouTube	  and	  after	  my	  comment	  he	  explained	  that	  he	  was	  actually	   already	   working	   on	   finding	   the	   chords	   for	   the	   song,	   while	   I	   had	  personally	   just	   thought	   about	   doing	   a	   cover	   of	   the	   song.	   Regardless	   of	   which	  stand	  one	  may	  have	  in	  the	  matter,	  it	  can	  be	  argued	  that	  both	  the	  musician	  and	  I	  were	  in	  fact	  enacting	  our	  own	  prediction	  of	  the	  song.28	  	  
	  Thirdly,	   it	   is	   argued	   that	   macro-­‐level	   phenomena	   often	   are	   independent	   of	  micro-­‐level	   patterns,	   observed	   and	   exchanged	   through	   interaction	   with	  individuals.	  Although	  the	  interaction	  between	  these	  individuals	  will	  give	  rise	  to	  developing	   outcomes,	   the	   actual	   opportunity	   to	   discover	   is	   a	   result	   of	   the	  inability	  to	  predict	  (Sarasvathy	  et	  al.,	  2010).	  As	  a	  results	  of	  this	  actors	  within	  the	  market	  are	  bound	  to	  make	  mistakes	  that	  cause	  shortage	  or	  surplus	  of	  resources,	  giving	   the	  entrepreneurs	  who	  observe	   these	  mistakes	  an	  opportunity	   to	  create	  and	   sell	   new	   products	   or	   services	   (Shane	   &	   Venkataraman,	   2000).	   This	  phenomena	   appeared	   in	   the	   data	   category	   learning	   through	   observation	   &	  sharing	  information:	  "I'm	  working	  on	  amazing	  right	  now	  actually	  (…)	  I'm	  trying	  to	  
learn	   a	   rap,	   I'm	   gonna	  make	   a	   cover	   of	   a	   Turkish	   rap	   that's	   like	   the	   fastest	   rap	  
thing,	  in	  Turkey,	  so	  I'm	  like	  tsk,	  I	  can	  do	  that	  hold	  my	  beer	  (we	  both	  laugh)	  (…)the	  
factor	  that's	  gonna	  be	  amazing	  is	  that	  'cause	  no	  one,	  people	  have	  done	  covers,	  they	  
all	   suck!	   I'M	  gonna	  do	  a	  cover	  and	   I	  don't	  even	  speak	  Turkish!!	   (…)	  But	   stuff	   like	  
that!	  We	  need	  to	  have	  that.	  Because	  I've	  noticed	  the	  Persian	  videos29	  now	  its	  up	  like	  
a	  thousand	  likes	  or	  something30	  (…)	  and	  we	  need	  to	  get	  a	  Vine	  actually	  not	  just	  the	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  28	  Whether	  the	  prediction	  was	  right	  or	  not	  remains	  to	  be	  seen,	  but	  a	  YouTube	  search	  on	  remixes	  of	  the	  song	  can	  be	  made	  through	  the	  following	  link	  	  29	  Comedy	  clips	  he	  started	  doing	  with	  S.T.I.C.S-­‐2	  were	  they	  both	  speak	  perfect	  Persian	  30https://www.facebook.com/photo.php?v=764190936930909&set=vb.744073885609281&type=2&theater	  -­‐	  Accessed	  2nd	  of	  January	  2014	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(laughing)31	  that's	   what	   it	   is"	   (rec.	   004	   (00:08:35	   -­‐	   00:10:34)	   -­‐	   26.11.2013	   -­‐	  S.T.I.C.S-­‐1).	  	  	  The	   quote	   illustrates	   how	   S.T.I.C.S-­‐1	   has	   been	   observing	  what	   he	   argues	   to	   be	  other	  musicians'	  failed	  attempts	  of	  making	  good	  covers	  of	  a	  fast	  Turkish	  rap,	  and	  has	   arguably	   understood	   the	   pitfalls	   of	   the	   attempts	   and	   arrived	   to	   the	  conclusion	   that	   he	   is	   capable	   of	   providing	   a	   better	   cover,	   given	   his	   experience	  with	   making	   a	   previous	   video	   in	   a	   foreign	   language	   that	   reached	   a	   larger	  audience.	  	  From	   this	   perspective,	   Kirzner's	   information	   asymmetry	   appears	   to	   be	   a	  more	  likely	  source	  of	  opportunity	  amongst	  the	  DIY	  music	  entrepreneurs	  in	  the	  study,	  in	  contrast	  to	  opportunities	  derived	  from	  exogenous	  shocks.	  The	  quotes	  and	  field	  notes	   illustrating	   this	   point	   are	   phenomena	   that	   have	   been	   observed	   in	   the	  context	   of	   jam	   sessions	   and	   outside	   of	   the	   studio.	   The	   phenomenon	   where	  YouTube	  was	  involved	  was	  observed	  outside	  of	  the	  studio,	  and	  has	  been	  argued	  to	  be	  related	  to	  the	  enactment	  of	  the	  entrepreneur's	  own	  predictions.	  A	  relation	  between	  YouTube	  and	  opportunities	  developed	  through	  information	  asymmetry	  therefore	   seemed	   to	   appear.	   It	   should	   also	   be	   added	   that	   in	   relation	   to	   this	  observation,	  the	  song	  on	  YouTube	  had	  no	  moving	  images,	  only	  a	  cover	  picture.	  In	  this	  light	  it	  could	  be	  argued	  that	  the	  opportunity	  that	  appeared	  to	  the	  musician	  was	   less	   dependent	   on	   YouTube's	   audiovisual	   format,	   but	   more	   dependent	   of	  access	   to	   the	   song.	   Moreover	   Shane	   &	   Venkataraman's	   explanation	   of	  opportunities	  derived	  from	  observing	  other	  entrepreneurs	  fail	  was	  illustrated	  by	  the	   studied	   DIY	  music	   entrepreneur's	   capability	   of	   analysing	   others	   efforts	   as	  well	   as	   his	   own	   previous	   efforts	   and	   then	   form	   a	   conclusion	   from	   which	   an	  opportunity	  had	  been	  derived.	  In	  this	  context,	  the	  audiovisual	  format	  appears	  to	  come	   into	   play	   seemingly	   due	   to	   the	  musicians'	   own	   experience	   of	   reaching	   a	  large	  audience	  through	  this	  format	  (rec.	  004	  (00:08:35	  -­‐	  00:10:34)	  -­‐	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1).	   The	   same	   musician	   stated	   that	   nobody	   would	   look	   for	   something	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  31	  Referring	  to	  our	  Instagram,	  as	  I	  just	  explained	  to	  him	  earlier	  that	  we	  needed	  to	  nurture	  all	  of	  our	  platforms	  and	  engage	  with	  them	  socially	  apart	  from	  just	  posting	  content	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unless	   there	   was	   an	   interesting	   pushing	   it	   (rec	   003	   (00:00:15	   -­‐	   00:02:04)	   -­‐	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1).	  	  	  
4.2.1.2	  Supply	  and	  demand	  The	  second	  source	  of	  opportunity	   that	  Eckhardt	  &	  Shane	  mention	   is	   related	   to	  the	  concept	  of	  supply	  and	  demand.	  	  	  Sarasvathy	   et	   al.	   (2010)	   suggests	   that	   there	   are	   three	   views	   that	   can	   aid	   in	  categorising	   entrepreneurial	   opportunities	   within	   the	   supply	   and	   demand	  approach.	  These	  three	  views	  are	  Opportunity	  Recognition,	  Opportunity	  Discovery	  and	  Opportunity	  Creation.	  	  By	  having	  knowledge	  of	   the	  existence	  of	  both	  supply	  and	  demand,	  opportunity	  recognition	   lies	   in	   bringing	   together	   these	   two	   in	   a	   profitable	   means.	  Opportunity	   recognition	   is	   thereby	   related	   to	   the	   exploitation	   of	   existing	  markets.	  An	  example	  of	  this	  can	  also	  be	  found	  in	  the	  field	  notes,	  when	  explaining	  how	  S.T.I.C.S	  rearranged	  their	  resources	  to	  optimally	   fulfil	  a	  clients	  needs:	   "(…)	  
she	  had	  seen	  S.T.I.C.S	  perform	  during	  the	  summer	  and	  wanted	  to	  book	  S.T.I.C.S	  for	  
Femina	  Magazine's	  Christmas	  dinner.	  Unfortunately,	  the	  group	  does	  not	  have	  good	  
experience	   with	   acoustic	   music	   at	   these	   kinds	   of	   events	   and	   suggested	   that	   it	  
included	  Ursprunget	  with	  their	  live	  band."	  (Field	  Notes	  22.11.2013	  -­‐	  S.T.I.C.S).	  The	  quote	  shows	  how	  DIY	  music	  entrepreneurs	  organized	  their	  network	  in	  order	  to	  bring	   together	   the	   best	   supply	   for	   the	   demand	   from	   Femina	   based	   on	   their	  previous	  experience	  with	  these	  types	  of	  requests.	  However,	  when	  only	  supply	  or	  demand	   exists,	   the	   non-­‐existing	   part	   has	   to	   be	   discovered	   before	   the	  entrepreneur	   can	   bring	   the	   two	   together.	   Opportunity	   discovery	   is	   therefore	  related	   to	   the	   acquisition	   of	   information	   about	   existing	   or	   latent	   markets	  (Sarasvathy	   et	   al.	   (2010).	   In	   relation	   to	   the	   discovery	   process	   of	   opportunities	  Burt	   (1992)	   and	   Von	   Hippel	   (1994)	   highlight	   two	   factors	   that	   influence	   the	  distribution	  and	  use	  of	  information;	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• 	  Access	  to	  information	  through	  an	  advantageous	  network	  position	  	  
• Possessing	   the	   capability	   and	   resources	   to	  understand	   the	  meaning	  and	  value	  of	  the	  information	  gained.	  	  Looking	  at	   the	  example	   involving	  S.T.I.C.S-­‐1's	  cover	  of	  a	   friend's	  song,	  Burt	  and	  Von	  Hippel	  appear	  to	  present	  possible	  means	  by	  which	  the	  opportunity	  seemed	  to	   emerge	   in	   the	   first	   place.	   The	   song	  was	   acquired	   through	   an	   advantageous	  network	  position,	  which	  gave	  him	  early	  access	  to	  information	  that	  he	  considers	  to	  be	  of	  some	  kind	  of	  value.	  Although	  the	  level	  of	  the	  value	  is	  unknown	  it	  seemed	  to	  be	  high	  enough	  for	  him	  to	  engage	  in	  learning	  the	  chords	  for	  the	  song	  to	  create	  a	   cover	  version	  of	   it.	  This	   seem	   to	   imply	   that	   the	  musician	  possessed	  both	   the	  capability	   and	   resources	   to	   harness	   information	   of	   some	   kind	   value	   to	   him.	  	  Kirzner	   calls	   this	   attentiveness	   to	   opportunities	   entrepreneurial	   alertness,	  explaining	   that	   opportunities	   can	   also	   be	   overlooked	   through	   routinized	  behaviour,	  since	  cognitive	  limits	  do	  not	  allow	  us	  to	  be	  alert	  to	  everything	  all	  the	  time	   (Kirzner,	   1997).	   Entrepreneurial	   alertness	   is	   therefore	   the	   ability	   to	   pay	  attention	   to	   things	   that	   are	   not	   normally	   given	   attention.	   There	   is	   another	  example	  of	  this,	  in	  the	  context	  of	  a	  recording	  session	  where	  YouTube	  also	  appear	  to	  play	  a	  role	  in	  relation	  to	  entrepreneurial	  alertness:	  	  	  
"Later	  on	  the	  video	  camera	  went	  out	  of	  battery	  and	  they	  asked	  me	  to	  re-­‐do	  a	  take	  
for	  the	  sake	  of	  the	  camera	  (as	  well	  as	  for	  the	  sake	  of	  the	  actual	  take	  they	  argued	  
laughingly)	  I	  continued	  recording	  my	  parts.	  Once	  I	  came	  back	  into	  the	  mixing	  room	  
I	  was	  curious	  about	  this	  emphasis	  and	  value	  they	  placed	  on	  the	  documentation	  of	  
the	  recording	  process,	  and	  they	  revealed	  that	  it	  might	  also	  be	  used	  for	  a	  DIY	  type	  of	  
music	  video	  or	  promotion	  video	  to	  go	  on	  YouTube	  (…)	  During	  the	  recording	  of	  the	  
other	   two	   singers,	   the	   camera	   was	   also	   on,	   and	   the	   content	   was	   exported	   to	   a	  
computer	  almost	  directly	  by	  the	  two	  moral	  supporters,	  who	  seemed	  to	  be	  in	  charge	  
of	  documenting	  the	  recording	  session."	  (Field	  notes	  02.11.2013	  -­‐	  Ursprunget)	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(A	   Picture	   from	   Ursprungets	   Instagram	   showing	   a	   member	   from	   S.T.I.C.S	   and	   the	   video	   camera	  
Ursprunget	  used	   to	  capture	   the	  recording	   sessions	  on	   film	  http://instagram.com/p/hG5nExxn_9/-­‐	  
accessed	  24.12.2013)	  
	  Apart	  from	  focusing	  on	  the	  production	  of	  the	  song,	  it	  appeared	  that	  they	  were	  at	  same	  time	  aware	  of	  a	  unique	  opportunity	  to	  capture	  the	  making	  of	  the	  song	  on	  film.	   The	   musicians	   therefore	   seemed	   to	   be	   expressing	   an	   entrepreneurial	  alertness	  towards	  this	  possibility.	  The	  two	  individuals	  who	  were	  most	  involved	  with	  the	  management	  of	  the	  camera	  and	  the	  transfer	  of	  files	  were	  conveniently	  not	   recording	   on	   this	   day	   either.	   It	   could	   be	   argued	   that	   this	   fact	   suggests	   an	  element	   of	   forward	   thinking	   in	   relation	   to	   the	   internal	   division	   of	   tasks	   in	  Ursprunget,	  as	  well	  as	  the	  distribution	  or	  promotion	  of	  the	  song	  being	  recorded.	  It	   could	   also	   suggest	   the	   DIY	   music	   entrepreneurs	   have	   an	   awareness	   of	   the	  resources	  that	  this	  task	  demands	  from	  the	  ones	  responsible,	  acknowledging	  that	  the	  recording	  musician	  cannot	  also	  be	   in	  charge	  of	   the	  process	  of	  documenting	  and	  filming	  him-­‐	  or	  herself.	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The	   third	   view	   on	   entrepreneurship	   is	   the	   opportunity	   creation,	   which	  Sarasvathy	  et	  al.	   	   (2010)	  define	  by	  the	  non-­‐obvious	  existence	  of	  neither	  supply	  nor	  demand,	  where	  both	  have	  to	  be	  created.	  An	  example	  of	  how	  DIY	  musicians	  in	  the	  study	  have	  been	  contemplating	  about	  creating	  both	  demand	  and	  supply	  can	  also	  be	  found	  in	  the	  field	  notes.	  	  	  "On	  our	  way	  back	  home	  to	  Helsingborg	  from	  Lund,	  we	  (S.T.I.C.S-­‐1,	  S.T.I.C.S-­‐2	  and	  
myself)	   start	  evaluating	   the	  experience	  of	  playing	  with	  an	  orchestra	  and	  how	  we	  
might	  go	  about	  organizing	  a	  larger	  group	  of	  musicians	  for	  other	  gigs.	  (…)	  The	  talk	  
continued	   to	   how	   one	   might	   go	   about	   paying	   the	   musicians,	   either	   through	  
monetary	  payment	  or	  through	  simple	  favours,	  reciprocating	  what	  they	  offer	  if	  they	  
would	   need	   help	   with	   something	   at	   another	   time."	   (Field	   notes	   27.10.2013	   -­‐	  S.T.I.C.S-­‐1	  &	  S.T.I.C.S-­‐2)	  	  Although	   there	   had	   been	   no	   further	   demands	   or	   requests	   for	   S.T.I.C.S	  performances	  with	   an	   orchestra,	   the	   band	   considered	  how	   it	  might	   organize	   a	  larger	   group	   of	   musicians	   in	   a	   possible	   future	   scenario.	   New	   sources	   of	   both	  supply	   and	   demand,	   were	   considered	   in	   a	   hypothetical	   talk	   of	   creating	   a	   new	  opportunity	   for	   the	   group.	   While	   data	   examples	   of	   opportunity	   recognition,	  opportunity	  discovery	  and	  opportunity	   creation	   can	  be	   found	   in	   the	   context	  of	  DIY	  music	   entrepreneurs,	   a	   relation	   between	   opportunities	   and	   YouTube	   only	  seem	  to	  appear	  in	  one	  of	  these.	  An	  example	  of	  YouTube's	  relation	  to	  the	  studied	  DIY	   music	   entrepreneurs'	   opportunity	   discovery	   has	   been	   provided	   in	   the	  analysis	   through	   Kirzner's	   notion	   of	   entrepreneurial	   alertness.	   An	   element	   of	  planning	   and	   forward	   thinking	   also	   seem	   to	   have	   been	   involved	   when	  considering	  the	  following	  factors:	  	  
• 	  Both	   video	   camera	   and	   camera	   stand	   was	   brought	   to	   the	   recording	  sessions	   (I	   took	   part	   in	   two	   recording	   sessions	   with	   Ursprunget	   as	   a	  participating	  observer	  and	  they	  filmed	  both	  of	  them).	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• Two	   individuals	  appeared	   to	  be	  responsible	   for	   filming	  and	   transferring	  files	  directly	  from	  the	  camera.	  	  
• I	   was	   asked	   to	   re-­‐do	   parts	   of	  my	   recording	   because	   the	   battery	   on	   the	  video	  camera	  died.	  	  
• When	  asked	  what	  they	  where	  filming	  for	  they	  revealed	  "(…)	  that	  it	  might	  
also	   be	   used	   for	   a	   DIY	   type	   of	   music	   video	   or	   promotion	   video	   to	   go	   on	  
YouTube	  (…)"(Field	  notes	  02.11.2013	  -­‐	  Ursprunget).	  	  These	  points	  seem	  to	  indicate	  that	  the	  discovery	  of	  the	  opportunity	  might	  have	  taken	   place	   before	   the	   recording	   session.	   It	   could	   also	   indicate	   that	   members	  from	   band	   Ursprunget	   had	   been	   seeking	   to	   enhance	   the	   productivity	   of	   the	  recording	  session	  since	  they	  displayed	  an	  organization	  of	  resources	  that	  allowed	  them	   to	   record	  a	   song	  and	   simultaneously	  prepare	   to	  distribute	  or	  market	   the	  song	  via	  YouTube,	  through	  the	  collection	  of	  video	  material.	  	  
4.2.1.3	  Productivity	  enhancement	  and	  rent-­‐seeking	  	  According	   to	   Eckhardt	   &	   Shane,	   many	   researchers	   are	   actually	   referring	   to	  productivity	   enhancement	   when	   they	   discuss	   entrepreneurship	   	   (Eckhardt	   &	  Shane,	   2003).	   The	   enhancement	   is	   found	   in	   the	   optimal	   use	   of	   resources	   in	  various	   levels	   of	   the	   entrepreneurial	   undertakings	   such	   as	   acquisition,	  production,	  marketing	  or	  distribution.	  	  This	  arguably	  took	  place	  in	  the	  previously	  provided	  example	  with	  Ursprunget,	  as	  they	  recorded	  a	  song	  and	  the	  video	  for	  the	  song	  at	   the	   same	   time.	  However,	  Baumol	   (1993)	  points	   towards	  an	  alternative	  perspective	   on	   productivity	   enhancement	   by	   introduces	   the	   rent-­‐seeking	  approach	  to	  entrepreneurship,	  an	  approach	  that	  does	  not	  offer	  social	  value,	  but	  generates	   personal	   value	   to	   the	   individual	   entrepreneur.	   These	   rent-­‐seeking	  opportunities	   can	  manifest	   themselves	   in	   areas	   such	   as	   piracy,	   tax	   avoidance,	  law	  suits	  or	  corruption	  to	  name	  a	  few	  (Baumol,	  1993).	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"I	   do	   not	  mean	   to	   imply	   either	   that	   rent-­‐seeking	   activity	   has	   been	   expanding	   in	  
recent	   decades	   (…)	   Rather,	   I	   am	   only	   suggesting	   where	   current	   rent-­‐seeking	  
activities	  are	   likely	  to	  be	  found,	  that	   is,	  where	  policy	  designers	  should	  look	  if	  they	  
intend	  to	  divert	  entrepreneurial	  talents	   into	  more	  productive	  channels."	  (Baumol,	  
1993:	  18)	  	  In	  relations	  to	  the	  findings	  it	  did	  not	  appear	  from	  any	  of	  my	  observations	  that	  the	  studied	  DIY	  music	   entrepreneurs	  where	   employing	   rent-­‐seeking	  opportunities.	  Baumol	  does	  however	  point	  towards	  an	  interesting	  perspective	  about	  the	  policy	  makers'	   role	   in	   turning	   unproductive	   rent-­‐seeking	   entrepreneurs	   to	   pursue	  socially	  productive	  opportunities.	  Some	  scholars	  suggest	   that	   research	   in	   these	  areas	   consequently	   need	   to	   investigate	   social,	   legal	   and	   political	   influences	   on	  the	   distribution	   of	   productive	   and	   unproductive	   opportunities	   across	   business	  fields	   to	   understand	   all	   the	   facets	   of	   entrepreneurial	   opportunities	  (Venkataraman,	  1997	  in	  Eckhardt	  &	  Shane,	  2003).	  	  
4.2.1.4	  Catalyst	  of	  change	  &	  Initiator	  of	  Change	  The	  last	  of	  the	  four	  sources	  of	  opportunities	  as	  well	  as	  a	  second	  means	  by	  which	  Eckhardt	  &	   Shane's	   suggest	   scholars	  have	   categorized	  opportunities,	   has	   to	  do	  with	  the	  actor	  that	  initiates	  the	  change.	  However,	  the	  majority	  of	  the	  conducted	  research	   is	   limited	   to	   opportunity	   creation	   and	   discovery	   within	   the	   field	   of	  technology	  (Eckhard	  &	  Shane,	  2003).	  	  Amongst	  these	  initiators	  of	  change	  at	  least	  two	  groups	  have	  been	  recognized	  by	  researchers	  as	  important	  in	  the	  context	  of	  creating	  or	  discovering	  technological	  opportunities	  (Klevorick	  et	  al.,	  1995).	  The	  first	  group	  of	  change	  initiators	  includes	  knowledge	  creating	  institutions	  such	  as	  think-­‐tank's,	   universities	   or	   research	   laboratories	   outside	   of	   industrial	   chains.	  These	  types	  of	  change	  initiators	  are	  also	  known	  as	  non-­‐commercial	  entities.	  The	  second	  group,	  which	  is	  also	  known	  as	  the	  existing	  commercial	  entities,	  involves	  organizations	   within	   the	   industrial	   chain,	   including	   suppliers	   and	   customers.	  However,	  according	  to	  Eckhardt	  &	  Shane	  the	  existing	  research	  in	  this	  area	  is	  far	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from	  extensive,	  and	  the	  academic	   field	  of	  entrepreneurship	  would	  benefit	   from	  studies	   of	   initiators	   of	   change,	   as	   well	   as	   research	   on	   a	   third	   group	   of	   new	  commercial	   entities	   such	   as	   independent	   entrepreneurs	   and	   diversifying	  entrants	  (Eckhardt	  &	  Shane,	  2003)	  	  	  In	  context	  of	  my	  study,	  it	  can	  be	  argued	  that	  this	  particular	  research	  is	  one	  of	  the	  steps	  taken	  in	  order	  to	  understand	  if	  YouTube	  is	  a	  catalyst	  of	  change	  in	  relation	  to	  DIY	  music	  entrepreneurs'	  entrepreneurial	  processes.	  	  
4.2.3	  Place	  of	  Change	  The	   place	   of	   change	   is	   the	   third	   way	   that	   Eckhard	   &	   Shane	   argue	   that	   prior	  research	  has	  been	  able	  to	  categorise	  or	  differentiate	  types	  of	  opportunities.	  Here	  Eckhardt	   &	   Shane	   are	   primarily	   referring	   to	   Schumpeter's	   work	   from	   1934,	  where	  he	  argues	  for	  five	  places	  of	  change	  that	  can	  give	  rise	  to	  development	  and	  innovation:	  	  
"	   (…)The	   introduction	   of	   a	   new	   good(…)The	   Introduction	   of	   a	   new	   method	   of	  
production(…)The	   opening	   of	   a	   new	  market(…)The	   conquest	   of	   a	   new	   source	   of	  
supply	   of	   raw	   materials	   (…)The	   carrying	   out	   of	   the	   new	   organization	   of	   any	  
industry(…)"	  	  (Schumpeter,	  1934:	  66)	  	  Although	   Schumpeter	   is	   talking	   about	   innovation,	   it	   is	   also	   possible	   to	   see	  innovation	   in	   the	   light	   of	   the	   concept	   of	   an	   opportunity,	   even	   though	   an	  opportunity	   does	   not	   necessarily	   have	   to	   arise	   from	   an	   innovation.	   It	   is	   not	  difficult	  to	   imagine	  how	  a	  new	  service	  or	  a	  new	  method	  of	  production	  can	  give	  rise	   to	  entrepreneurial	  opportunities,	  when	   thinking	  of	  YouTube	  celebrities,	  or	  digital	  music	   software	   and	   portable	   studio	   hardware	   that	   allows	  musicians	   to	  produce	  products	  at	  reduced	  costs.	  Similarly	  we	  can	  relate	   to	  how	  the	   Internet	  has	   enabled	   companies	   to	   open	   up	   new	   markets,	   such	   as	   online	   music	  subscription	  services,	  emphasizing	  that	  the	  specific	  place	  of	  change	  can	  also	  be	  a	  virtual	  as	  well	  a	  geographical	  location.	  While	  conquest	  of	  new	  sources	  of	  supply	  of	  raw	  material	  is	  more	  related	  to	  gaining	  a	  competitive	  edge,	  it	  is	  also	  possible	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to	  see	  how	  this	  would	  create	  an	  entrepreneurial	  opportunity,	  as	  the	  creation	  of	  new	  organization	  would,	  by	  for	  example	  breaking	  through	  to	  a	  monopoly	  market	  (Schumpeter,	  1934.)	  	  The	   above	   summarizes	   the	   third	   way	   that	   Eckhardt	   &	   Shane	   argue	   scholars	  within	   entrepreneurship	   have	   been	   able	   to	   categorize	   opportunities.	   Of	   these	  three	  ways,	  by	  which	  opportunities	  have	  been	  categorized	  by	  various	  scholars	  in	  the	   field,	   I	   have	   been	   able	   to	   exemplify	   relations	   between	   YouTube	   and	   DIY	  music	   entrepreneurs	   through	   one,	   namely	   the	   source	   of	   opportunities.	  Within	  this	   category,	   four	   sources	   of	   opportunities	   have	   been	   presented	   and	   I	   have	  shown	   relations	   between	   my	   observations	   of	   DIY	   music	   entrepreneurs	   and	  YouTube	  in	  context	  of	  opportunities	  arisen	  from	  the	  following	  three	  sources:	  	  
• Information	  asymmetry32	  -­‐	  The	  enactment	  of	  the	  entrepreneurs	  own	  prediction	  	  
• Supply	  and	  Demand	  -­‐	  Opportunity	  Discovery	  -­‐>	  Entrepreneurial	  Alertness	  	  
• Productivity	  Enhancement	  -­‐	  Optimal	  use	  of	  resources	  -­‐>	  production,	  marketing	  and	  distribution	  	  Having	   illustrated	   these	   relations	   between	   YouTube	   and	  music	   entrepreneurs'	  discovery	  of	  opportunities	  in	  the	  above	  analysis,	   I	  will	  now	  continue	  to	  explore	  possible	  relations	  between	  YouTube	  and	  DIY	  music	  entrepreneurs'	  evaluations	  	  of	   opportunities.	   This	  will	   be	   done	   through	   an	   analysis	   of	   the	   entrepreneurial	  decision	   making	   process,	   primarily	   through	   the	   application	   of	   Sarasvathy's	  concept	  of	  causation	  and	  effectuation.	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  32	  Shane	  &	  Venkataraman's	  explanation	  of	  opportunities	  deriving	  from	  observing	  other	  entrepreneurs	  fail	  was	  also	  associated	  to	  the	  other	  audiovisual	  platforms	  such	  as	  Instagram	  and	  Vine.	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4.3	  Creation	  or	  Discovery	  	  -­‐	  a	  decision	  making	  perspective	  The	  discovery	  and	  creation	  of	  opportunities	  can	  arguably	  be	  traced	  back	  to	  two	  basic	   philosophical	   understandings,	   as	   it	   is	   possible	   to	   view	   and	   interpret	  opportunities	   from	   both	   views	   (Alvarez	   &	   Barney,	   2007).	   The	   discovery	   of	  opportunities	   is	   related	   to	   a	   philosophical	   standing	   that	   is	   based	   within	   an	  objectivist	   approach	   to	   entrepreneurship.	   The	   objective	   approach	   views	  entrepreneurship	   as	   a	   linear	   process,	   that	   can	   be	   rationally	   planned	   and	  controlled	   through	   tools	   such	   as	   business	   plans,	   or	   other	   kinds	   of	   systematic	  planning	  of	  network	  and	  resources	  (Nielsen	  et	  al.,	  2012).	  This	  kind	  of	  objectivist	  approach	   is	   also	   discussed	   in	   Sara	   D.	   Sarasvathy's	   article	   "Causation	   and	  effectuation:	   Toward	   a	   Theoretical	   Shift	   from	   Economic	   Inevitability	   to	  Entrepreneurial	   Contingency",	   where	   Sarasvathy	   distinguishes	   between	   two	  ways	   of	   approaching	   entrepreneurial	   decision	   processes,	   causation	   and	  
effectuation	   (Sarasvathy,	   2001:	   245).	   Sarasvathy	   explains	   that	   the	   causation	  process	  implies	  that	  an	  entrepreneur	  would	  use	  various	  analytical	  tools	  in	  order	  to	   evaluate	   opportunities	   through	   for	   example,	  market	   research	  or	   analyses	   of	  	  	  target	  segments	   (Sarasvathy,	  2001).	  The	  core	  of	   the	  objectivist	  approach	   is	   the	  assumption	  that	  analysis	  of	  the	  currently	  existing	  can	  provide	  the	  best	  insight	  for	  decision-­‐making,	  (Alvarez	  &	  Barney,	  2007).	  	  	  	  Sarasvathy	   also	   introduces	   the	   term	   effectuation,	   which	   can	   be	   categorised	   to	  belong	  to	  the	  subjectivist	  positioning.	  While	  the	  causation	  process	  would	  involve	  former	  mentioned	  objectivist	   logic	   through	   instrumental	   assessment	  of	  market	  research,	  planning,	  customer	  segmentation,	  business	  plans	  etc.,	   the	  effectuation	  process	  involves	  decision	  making	  that	  influences	  the	  business	  to	  take	  shape	  and	  form	  through	  the	  various	  interactions	  that	  the	  entrepreneur	  might	  encounter.	  	  	  Looking	   at	   the	   theoretical	   stance	   of	   the	   objectivist	   and	   subjectivist	   approach,	  with	   traces	   to	   causation	  and	  effectuation,	   it	   is	  possible	   to	  differentiate	   the	   two	  types	   of	   opportunities	   by	   following	   the	   logic	   of	   either	   Kirzner	   or	   Schumpeter	  (Nielsen	  et	  al.,	  2012).	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According	   to	   Schumpeter's	   understanding,	   opportunities	   are	   created	   through	  actions	  and	  new	  creative	  combinations	  of	  what	  already	  exists	  (Schumpeter,	  1976	  in	   Nielsen	   et	   al.,	   2012:	   77).	   Moreover	   this	   view	   understand	   opportunities	   as	  something	   created	   through	   social	   interactions,	   as	   argued	   by	   Fletcher	   "(….)	  
entrepreneurial	   activities,	   features	   and	   characteristics	   are	   (…)	   dynamic	   and	  
constantly	   emerging,	   being	   realized,	   shaped	   and	   constructed	   through	   social	  
processes"	  (Fletcher,	  2003	  in	  Nielsen	  et	  al.,	  2012:	  82).	  The	  following	  relationship	  is	  therefore	  implied:	  	  
Subjectivist	  approach	  -­‐>	  opportunity	  creation-­‐>	  effectuation	  process	  	  However,	   according	   to	   Kirzner,	   opportunities	   are	   discovered	   through	  exploitation	  of	  existing	  information	  about	  possible	  gaps	  in	  a	  market	  or	  through	  optimization	  of	  something	  existing	  (Alvarez	  &	  Barney,	  2007).	  From	  this	  point	  of	  view,	   it	   is	   argued	   that	   opportunities	   are	   discovered	   by	   the	   attentive	  entrepreneur	   (Kaish	  &	  Gilad,	   1987	   in	   Shane	  &	  Venkataraman,	  2000:	  222).	  The	  following	  relationship	  is	  therefore	  implied:	  	  
Objectivist	  approach	  -­‐>	  opportunity	  discovery	  -­‐>	  causation	  process	  	  As	  will	   be	   shown	   through	   the	   following	   section,	   both	   the	   process	   of	   causation	  and	   effectuation	   are	   related	   to	   two	   different	   approaches	   to	   evaluation	   of	  opportunities	   through	   their	   philosophical	   stance	   in	   how	   to	   approach	  entrepreneurship.	   Both	   concepts	   are	   therefore	   important	   in	   relation	   to	  understanding	  how	  the	  studied	  DIY	  musicians	  evaluate	  their	  opportunities,	  from	  an	  entrepreneurial	  perspective	  and	  thereby	  see	  if	  there	  are	  possible	  relations	  to	  YouTube.	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4.3.1	  Instrumental-­‐	  or	  Legitimizing	  Evaluation	  of	  Opportunities	  If	  I	  once	  again	  return	  to	  the	  provided	  excerpts	  from	  the	  field	  notes,	  it	  is	  possible	  to	  trace	  two	  types	  of	  approaches	  to	  the	  evaluation	  of	  the	  business	  opportunities;	  one	   is	  an	   instrumental	  approach	  while	   the	  other	   is	  a	   legitimizing	  approach.	  An	  instrumental	   evaluation	   of	   an	   opportunity	   is	   done	   through	   the	   collection	   of	  various	  kinds	  of	  information,	  in	  order	  to	  assess	  whether	  or	  not	  the	  idea	  will	  have	  the	   potential	   to	   succeed	   before	   implementation.	   The	   instrumental	   evaluation	  involves	   the	   use	   of	   a	   variety	   of	   tools	   such	   as	   business	   plans,	   analysis	   or	  comparisons	   in	  order	  to	  assess	  the	   idea	  with	  the	   information	  that	   is	  present	  at	  the	   given	   time	   (Nielsen	   et	   al.,	   2012).	   This	   is	   consistent	   with	   the	   causation	  decision-­‐making	   process	   described	   earlier	   in	   relation	   to	   discovery	   of	  opportunities.	  	  	  However,	   evaluation	   through	   legitimization	   is	   of	   a	   more	   action-­‐oriented	  character	   that	   does	   not	   separate	   evaluation	   and	   entrepreneurial	   action	   from	  each	  other	   (Nielsen	  et	  al.,	  2012:	  98).	  From	  this	  point	  of	  view	   it	   is	   the	   financial,	  political,	  social	  surroundings	  and	  circumstances	  that	  functions	  as	  gatekeepers	  in	  terms	  of	   allowing	  a	  new	  venture	   to	   get	   its	   space	  on	   the	  market.	   It	   is	   therefore	  only	  through	  legitimizing	  actions	  that	  the	  ventures	  existence	  will	  be	  allowed	  to	  become	  a	  business	  in	  the	  first	  place.	  	  I	  will	  visit	  some	  of	  the	  previous	  examples	  to	  show	  how	  these	  different	  concepts	  of	   causation,	   instrumental	   evaluation,	   effectuation	   and	   evaluation	   through	  legitimization	   appear	   to	   be	   applicable	   in	   the	   data	   acquired	   during	   my	  observations	  in	  the	  field.	  	  A	   previously	   introduced	   quote	   involving	   S.T.I.C.S-­‐1	   and	   his	   ambition	   of	  performing	   a	   Turkish	   rap	   the	   musician	   express	   what	   appears	   to	   be	   the	   end	  conclusion	   of	   an	   analysis	   of	   other	   peoples	   attempts	   (rec.	   004	   (00:08:35	   -­‐	  00:10:34)	  -­‐	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1).	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Apart	   from	   learning	   from	   other	   people's	   failures,	   it	   also	   appears	   that	   the	  musician	  believes	  that	  he	  has	  found	  some	  kind	  of	  combination	  that	  will	  give	  him	  more	  exposure.	  This	   example	   thereby	   seem	   to	  exhibits	   an	  element	  of	  planning	  and	   prediction	   of	   outcome	   based	   on	   some	   form	   of	   observation	   or	   analysis,	  congruent	  with	  the	  causation	  process	  and	  instrumental	  evaluation.	  	  If	  one	  revisits	  some	  of	  the	  data	  from	  the	  findings	  that	  holds	  relations	  to	  YouTube,	  another	   illustration	   of	   elements	   connected	   to	   the	   causation	   process	   can	   be	  shown.	  
	  
(A	  picture	  from	  the	  S.T.I.C.S	  Instagram	  showing	  me	  in	  the	  booth	  (in	  the	  middle)	  with	  two	  members	  
from	  Ursprunget,	  http://instagram.com/p/hG1NJFnpqN-­‐	  accessed	  24.12.2013)	  	  	  As	   explained	   previously,	   there	   are	   various	   elements	   that	   indicate	   planning	   in	  regard	  to	  the	  simultaneous	  video	  recording	  and	  recording	  of	  the	  song,	  as	  well	  as	  organization	   of	   resources	   that	   allows	   productivity	   enhancement	   (Field	   notes	  02.11.2013	  -­‐	  Ursprunget).	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Although	   the	   musicians	   expressed	   that	   the	   collected	   video	   material	   might	   be	  used	   for	   promotion	   or	   distribution	   purposes	   via	   YouTube,	   we	   are	   not	   able	   to	  comment	   on	   their	   confidence	   of	   the	   success	   of	   this	   ambition.	   This	   specific	  observations	  can	  therefore	  not	  tell	  us	  if	  the	  band	  Ursprunget	  assumed	  that	  their	  productivity	  enhancement	  and	  planning	  were	  part	  of	  an	  observation	  or	  analysis	  that	  would	  lead	  to	  more	  exposure,	  as	  one	  could	  lead	  from	  the	  previous	  example	  involving	   S.T.I.C.S-­‐1.	   However,	   during	   another	   recording	   session	   with	  Ursprunget,	   one	   of	   the	   members	   from	   Ursprunget	   expressed	   her	   opinion	  regarding	  the	  use	  of	  a	  YouTube	  video	  as	  a	  means	  of	  distribution:	  	  	  
"When	   I	  came	  back	   into	   the	  monitor	  room,	   I	   sat	  down	  and	  asked	   if	   they	  had	  any	  
thoughts	  about	  how	  we	  would	  release	  the	  project.	  One	  of	  them	  said	  we	  had	  to	  sit	  
down	   and	   have	   a	  meeting	   about	   distribution	  when	   the	   track	  was	   done,	   another	  
contributed	  that	  she	  thought	  it	  should	  not	  just	  be	  on	  Spotify,	  but	  also	  have	  a	  video	  
on	  YouTube.	   I	   asked	  what	   her	   thoughts	   about	   the	   video	  were,	   and	   she	  answered	  
that	  she	   just	  thought	  we	  should	  have	  a	  simple	  video	  up,	  so	   it	  was	  not	   just	  a	  song.	  
(…)After	  awhile	   I	  asked	  the	  girl	  how	  come	  she	  wanted	  to	  make	  a	  music	  video	   for	  
YouTube.	   She	   answered	   that	   it	   was	   her	   experience	   that	   people	   just	   give	   it	  more	  
attention	  when	  there	  is	  something	  visual	  as	  well	  	  "all	  good	  songs	  have	  a	  video"	  she	  
said."	  (Field	  notes	  24.11.2013	  -­‐	  Ursprunget)	  	  I	   find	   that	   the	  above	  observations	  and	   comments	   from	  one	   the	  band	  members	  provide	  an	  additional	  depth	  to	  the	  previous	  field	  note	  excerpt	  involving	  the	  band	  Ursprunget	  as	  well.	  While	  the	  previous	  field	  notes	  reveal	  that	  they	  might	  want	  to	  use	  the	  video	  material	  for	  promotion	  or	  distribution	  purposes,	  the	  above	  shows	  that	   at	   least	   one	   of	   the	   band	  members	   believed	   that	   the	   song	  would	   get	  more	  attention	  this	  way.	  It	  can	  therefore	  be	  argued	  that	  at	  least	  one	  of	  the	  DIY	  music	  entrepreneurs	   in	   Ursprunget	   believed	   that	   the	   creation	   of	   a	   YouTube	   video	  would	  give	  the	  song	  more	  exposure,	  based	  on	  her	  experience	  and	  observations.	  The	  member	   that	  expressed	  these	   thoughts,	  was	  also	  one	  of	   the	   two	  musicians	  that	  appeared	  to	  be	  in	  charge	  of	  video	  recording	  and	  transferring	  files	  from	  the	  camera	  to	  the	  computer,	  as	  told	  in	  the	  field	  notes.	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It	  is	  therefore	  also	  possible	  to	  connect	  the	  same	  member	  to	  elements	  of	  planning	  and	  prediction	  of	  outcome	  based	  on	  some	  form	  of	  observation	  or	  analysis,	  which	  is	   congruent	   with	   the	   causation	   process	   and	   instrumental	   evaluation.	   In	   this	  context	  it	  appears	  that	  that	  the	  visual	  element	  of	  having	  a	  YouTube	  video	  played	  the	   role	   of	   a	  means	   towards	   the	   desire	   to	   achieve	  most	   attention	   from	  people	  (Field	  notes	  24.11.2013	   -­‐	  Ursprunget).	   Similarly,	   the	  audiovisual	   appears	   to	  be	  part	  of	   the	  means	   to	   achieving	  most	   attention	   in	   the	   example	  of	   S.T.I.C.S-­‐1,	   his	  Turkish	   rap	   and	   his	   evaluation	   of	   the	   success	   of	   the	   Persian	   videos	   (rec.	   004	  (00:08:35	  -­‐	  00:10:34)	  -­‐	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1).	  	  	  The	   discovery	   of	   opportunities,	   connected	   to	   the	   causation	   process	   and	  instrumental	   evaluation	   stands	   in	   contrast	   to	   the	   creation	   of	   opportunities,	  effectuation	  process	  and	  evaluation	  through	   legitimization.	  The	   latter	  approach	  places	  a	   focus	  on	   the	   individual	  and	  argue	   that	   the	   individual	  acts	   from	  a	  wide	  variety	   of	   logics	   which	   does	   not	   always	   equate	   with	   rational	   thinking,	   but	   is	  influenced	   by	   emotions,	   experiences	   and	   the	   thoughts	   of	   the	   entrepreneur	  (Alvarez	   &	   Barney,	   2007).	   This	   is	   also	   similar	   to	   Kirzner's	   argument	   about	  opportunities	   deriving	   from	   information	   asymmetry	   as	   explained	   earlier.	  However,	   the	   most	   important	   thing	   to	   understand	   is	   that	   the	   subjectivist	  approach	  has	  strong	  ties	  with	  social	  constructionism.	  It	  is	  therefore	  argued	  that	  an	  entrepreneurial	  process	  is	  created	  through	  interaction	  with	  other	  people,	  and	  these	   interactions	   influence	   the	   course	   that	   the	   venture	   might	   take.	   The	  entrepreneurs	  act	  and	  observe	  how	  their	  stakeholders	  respond	  to	  their	  actions	  and	   by	   doing	   so	   they	   create	   and	   form	   opportunities	   that	   could	   not	   have	   been	  known	  without	  the	  actions	  taken	  by	  the	  entrepreneurs	  (Alvarez	  &	  Barney,	  2007).	  	  If	   one	   applies	   this	   form	   of	   opportunity	   evaluation	   process	   to	   the	   observation	  made	   in	   the	   field	   it	   appears	   that	   this	   effectuation	   process	   was	   primarily	  expressed	   through	   the	   group	   S.T.I.C.S	   when	   evaluating	   its	   first	   experience	   of	  playing	  with	  an	  orchestra.	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  (Picture	   of	   S.T.I.C.S's	   performance	   with	   Hässleholm	   City	   Orchestra	   -­‐	  	  photo	  taken	  by	  Distortion	  Media)	  	  It	   could	   be	   argued	   that	   the	   group	   S.T.I.C.S,	   evaluated	   their	   capabilities	   and	  considered	   the	   addition	   of	   new	   possible	   ventures	   based	   on	   the	   experience	   of	  playing	   in	   an	   orchestra.	   A	   new	   source	   of	   both	   supply	   and	   demand,	   were	  therefore	   both	   considered	   in	   a	   talk	   of	   creating	   an	   opportunity	   for	   the	   S.T.I.CS	  based	   on	   this	   interaction.	   Although	   no	   actions	   had	   been	   made	   in	   regard	   to	  gathering	   a	   large	   group	   of	   musicians	   for	   a	   new	   form	   of	   show,	   the	   field	   notes	  illustrate	  why	   the	   subjectivist	   point	   of	   view	  does	   not	   always	   favour	   the	   use	   of	  instrumental	   tools,	   such	   as	   business	   plans	   as	   it	   might	   become	   a	   creative	  hindrance	  for	  the	  entrepreneur	  and	  the	  business	  to	  reach	  its	  full	  potential.	  This	  is	  in	  line	  with	  the	  effectuation	  process	  and	  evaluation	  through	  legitimization,	  with	  its	   roots	   in	   social	   constructionism.	   This	   process	   is	   considered	   as	  more	   cyclical	  and	  action-­‐oriented-­‐iterative	  approach	  to	  evaluation	  of	  opportunities.	  	  In	   the	   illustration	   of	   causation,	   the	   examples	   with	   YouTube	   and	   the	   other	  audiovisual	  platform	  Vine,	  we	  understand	   that	   the	  entrepreneurs	  were	  making	  use	   of	   instrumental	   evaluation	   through	   observation,	   analysis,	   planning,	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evaluation	   of	   previous	   attempts	   to	   in	   order	   best	   make	   a	   prediction	   of	   the	  outcome	  of	   the	   opportunity.	  Opposite	   to	   evaluation	   through	   legitimization,	   the	  causation	   process	   is	   understood	   as	   a	  more	   linear	   process	   that	   can	   be	   planned	  and	   followed	   by	   the	   use	   of	   instrumental	   evaluation.	   The	   relationship	   between	  the	  different	  terms	  is	  illustrated	  in	  Figure	  4.	  	  
Figure	  4	  
Objectivist	   Subjectivist	  Causation	   Effectuation	  Discovered	  opportunities	   (Co-­‐)	  Created	  opportunities	  Instrumental	  evaluation	   Evaluation	  Through	  Legitimizing	  actions	  Linear	  and	  planned	  process	   Cyclical	  and	  iterative	  process	  	  	  It	  is	  again	  possible	  to	  trace	  this	  logic	  all	  the	  way	  back	  to	  the	  fundamental	  outset	  of	   either	   an	   instrumentalist,	   causation	   and	   objectivist	   approach	   standing	   in	  contrast	  to	  the	  legitimization,	  effectuation	  and	  subjectivist	  approach.	  However,	  it	  is	  also	  possible	  to	  apply	  the	  theories	  on	  each	  other,	  and	  one	  could	  learn	  that	  the	  creation	   of	   a	   business	   plan	   can	   be	   a	   legitimizing	   action	   towards	   certain	  stakeholders,	  such	  as	  banks,	  even	  though	   it	   is	  considered	  as	  an	   instrumentalist	  tool.	  The	  separation	  of	   the	   two	  standings	   is	   therefore	  clearer	   in	   theory	   than	   in	  practice,	   and	   really	   depends	   on	   the	   philosophical	   outset	   of	   the	   individual	  entrepreneur.	  The	  effectuation	  approach	  to	  decision-­‐making	  is	  to	  be	  considered	  as	   an	   equally	   sound	   alternative	   to	   the	   causation	   approach.	   Sarasvathy	   argues	  that	  it	  is	  the	  situational	  circumstances	  that	  should	  guide	  the	  choice	  between	  the	  two	  approaches	  to	  decision-­‐making:	  	  	  "Causation	  processes	  are	  excellent	  at	  exploiting	  knowledge.	  Effectuation	  processes	  
are	  excellent	  at	  exploiting	  contingencies.	  Nature	  abounds	  in	  particular	  events	  with	  
regular	   causes	   that	   can	   be	   analyzed	   and	   understood,	   and,	   therefore,	   causation	  
processes	  are	  excellent	  when	  dealing	  with	  natural	  phenomena.	  Human	  life	  abounds	  
in	   contingencies	   that	   cannot	   easily	   be	   analyzed	   and	   predicted	   but	   can	   only	   be	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seized	  and	  exploited,	  and,	  therefore,	  effectuation	  processes	  are	  fare	  more	  frequent	  
and	  very	  much	  more	  useful	   in	  understanding	  and	  dealing	  with	   spheres	  of	  human	  
action."	  (Sarasvathy,	  2001:	  250)	  	  This	   statement	   can	   of	   course	   be	   argued	   for	   and	   against,	   as	   some	   could	   for	  example	  argue	  human	  beings	  follow	  certain	  laws	  of	  nature,	  and	  are	  in	  that	  sense	  bound	   to	   be	   understood	   through	   the	   causation	   perspective.	   Others	   could	   then	  argue	   that	   human	   logic	   in	   many	   cases	   has	   proven	   to	   be	   irrational,	   by	   asking	  questions	  such	  as	  why	  people	  smoke	  even	  though	  they	  know	  it	  is	  unhealthy	  and	  can	   lead	   to	   cancer.	   The	   use	   of	   causation	   or	   effectuation	   therefore	   ultimately	  depends	  on	  the	  general	  rationale	  of	  the	  individual	  employing	  these	  processes.	  	  Summing	  up,	  I	  have	  explained	  what	  I	  imply	  by	  	  'entrepreneurship'	  and	  provided	  an	   explanation	   of	   the	   tradition	   that	   I	   approach	   entrepreneurship	   from	   when	  analysing	  the	  findings	  in	  this	  study.	  The	  analysis	  was	  initiated	  through	  reference	  to	   currently	   established	   theoretical	   understandings	   of	   categorizing	  entrepreneurial	   opportunities.	   This	   has	   been	   done	   to	   analyse	   the	   possible	  relations	   between	   YouTube	   and	   the	   DIY	   music	   entrepreneurs'	   discovery	   and	  creation	   of	   opportunities.	   A	   relation	   between	   opportunities	   derived	   from	  Kirzner's	   notion	   of	   information	   asymmetry	   and	   YouTube,	   has	   been	   illustrated	  argued	   for.	   Furthermore,	   relations	   between	   YouTube	   and	   the	   discovery	   of	  opportunities	  have	  also	  been	  shown,	  and	  example	  of	  YouTube's	   relation	   to	   the	  studied	  DIY	  music	   entrepreneurs'	   opportunity	   discovery	   has	   been	   provided	   in	  the	   analysis	   through	   Kirzner's	   notion	   of	   entrepreneurial	   alertness.	   I	   have	   also	  shown	  how	  one	  of	  the	  examples	  of	  relations	  between	  YouTube	  and	  discovery	  of	  opportunities	   can	   also	   be	   seen	   as	   an	   opportunity	   derived	   from	   productivity	  enhancement.	   I	   have	   furthermore	   illuminated	   a	   theoretical	   differentiation	  between	  the	  decision-­‐making	  processes	  involved	  in	  the	  creation	  of	  opportunities	  and	   the	  discovery	  of	  opportunities.	  This	  has	  been	  done	   in	  order	   to	  analyse	   the	  possible	  relation	  between	  YouTube	  and	  the	  DIY	  music	  entrepreneurs'	  evaluation	  of	   opportunities.	   Relations	   between	   YouTube	   and	   instrumental	   evaluation	   of	  opportunities	  have	  been	  illustrated.	  This	  has	  been	  done	  through	  an	  elaboration	  
Student	  nr.	  38065	  -­‐	  Wazir	  Ilyas	  Abdulrahman	  -­‐	  2014	  
Performance	  Design	  &	  Business	  Studies	  -­‐	  Combined	  Master's	  Thesis	  
_____________________________________________________________________________________________	  	  
	   69	  
of	   the	   relationship	  between	   the	  objective	   linear	  approach	   to	   entrepreneurship,	  the	   discovery	   of	   opportunities,	   the	   causation	   decision	   process	   and	   use	   of	  instrumental	   tools	   for	   evaluation	   of	   opportunities.	   The	   way	   that	   YouTube	  appeared	   to	   play	   a	   role	   in	   regard	   to	   the	   DIY	   music	   entrepreneurs	   and	  opportunities	  can	  be	  summarized	  in	  the	  following	  points:	  	  
• Information	  asymmetry33	  
-­‐	  The	  enactment	  of	  the	  entrepreneurs’	  own	  prediction	  	  The	   information	   asymmetry	   primarily	   appeared	   to	   be	   provided	   by	   the	  combination	   of	   early	   access	   to	   the	   song	   on	   YouTube	   through	   personal	  network	  connections,	  and	  the	  enactment	  of	   the	  musicians'	  own	  predictions.	  	  
• Supply	  and	  Demand	  
-­‐	  Opportunity	  Discovery	  -­‐>	  Entrepreneurial	  Alertness	  The	   discovery	   of	   an	   opportunity	   seemed	   to	   take	   place	   through	   an	  entrepreneurial	   alertness	   from	   the	   musician	   as	   he	   saw	   an	   opportunity	   to	  create	  a	  cover	  version	  of	   the	  song	  on	  YouTube,	  rather	   than	  oblivious	   to	   the	  opportunity	   as	   non-­‐alert	   individuals	   would.	   Similarly,	   another	   group	   of	  musicians	   seemed	   to	   display	   an	   entrepreneurial	   alertness	   towards	   the	  opportunity	   of	   recording	   a	  music	   video,	   to	   use	   for	   either	   the	  marketing	   or	  distribution	   of	   the	   song	   on	   YouTube,	   during	   the	   recording	   process	   of	   the	  same	  song.	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  33	  Shane	  &	  Venkataraman's	  explanation	  of	  opportunities	  deriving	  from	  observing	  other	  entrepreneurs	  fail	  was	  also	  associated	  to	  other	  audiovisual	  platforms	  including	  as	  Instagram	  and	  Vine.	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• Productivity	  Enhancement	  
-­‐	  Optimal	  use	  of	  resources	  -­‐>	  production,	  marketing	  and	  distribution	  The	   simultaneous	   recording	   of	   a	   song	   and	   a	   video	   for	   marketing	   or	  distributing	  the	  song	  via	  YouTube,	  also	  suggest	  an	  optimal	  use	  of	  resources	  in	  order	  to	  bring	  about	  an	  opportunity	  through	  productivity	  enhancement.	  	  The	   productivity	   enhancement	   also	   reveals	   signs	   of	   planning	   since	   video	  camera	  and	  camera	  stands	  were	  brought	  to	  both	  recording	  sessions	  attended	  and	   two	   band	   members,	   who	   were	   not	   recoding	   on	   either	   of	   the	   days	  appeared	  to	  be	  in	  charge	  of	  operating	  the	  camera	  and	  loading	  files	  over	  to	  a	  laptop	  computer	  directly.	  	  
• Causation	  decision-­‐making	  process	  
-­‐	  Opportunity	  discovery	  -­‐>	  instrumental	  evaluation	  of	  opportunities	  A	  musician’s	   reason	   for	   distributing	   through	   YouTube	   has	   been	   illustrated	  and	   brought	   in	   connection	   to	   the	   planning	   elements	   of	   an	   opportunity	  discovery	   related	   to	   the	   simultaneous	   recording	   of	   audio	   and	   video.	  Connecting	   the	   data	   in	   this	  manner	   suggests	   an	   instrumental	   evaluation	   of	  the	  opportunities	  that	  involved	  YouTube.	  	  Having	   illustrated	   the	   contexts	   in	   which	   YouTube	   appears	   in	   relation	   to	  opportunity	  discovery	  and	  evaluation,	  I	  will	  in	  the	  following	  sections	  be	  looking	  closer	   at	   the	  means	   by	  which	   it	   can	   be	   argued	   that	   some	   of	   the	   opportunities	  have	  been	  discovered	  and	  evaluated.	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4.5	  Multiple	  media	  literacies	  	  This	  part	  of	  the	  analysis	  will	  be	  looking	  at	  the	  possible	  relationship	  between	  the	  evaluation	   of	   opportunity	   implementation,	   the	   discovery	   of	   opportunities	   and	  Meyrowitz'	   notion	  of	  multiple	  media	   literacies.	  An	   analysis	   of	   this	   relationship	  will	   not	   only	   provide	   an	   idea	   of	   the	   expressed	   media	   literacy	   of	   the	   studied	  musicians,	  but	  will	  also	  provide	  another	  perspective	  to	  the	  means	  by	  which	  some	  of	   the	   DIY	   music	   entrepreneur's	   have	   discovered	   and	   evaluated	   the	  implementation	  of	  opportunities	  that	  were	  not	  explicitly	  associated	  to	  YouTube.	  The	   analysis	   will	   take	   place	   through	   an	   introduction	   to	  Meyrowitz's	   notion	   of	  media	  content	  literacy,	  media	  grammar	  literacy	  and	  media	  literacy	  (1998).	  	  As	   argued	   by	   Holt,	   and	   explained	   previously	   in	   this	   study,	   it	   is	   increasingly	  expected	  of	  musicians	  to	  be	  able	  to	  create	  media	  content	  across	  platforms,	  and	  posses	   a	   certain	   level	   of	   generic	   media	   skill	   set	   (Holt,	   2011).	   In	   this	   light	   it	  appears	   that	   Meyrowitz's	   notion	   of	   Multiple	   Media	   Literacies	   still	   holds	  relevance,	  despite	  its	  origin	  from	  his	  1998	  publication,	  as	  he	  provides	  theoretic-­‐analytical	   tools	   that	   can	   aid	   in	   elucidating	   the	   DIY	   music	   entrepreneurs'	  understanding	  of	  media	  convergence.	  	  	  Meyrowitz	  makes	  noteworthy	  distinctions	  between	  three	  categories	  of	   literacy:	  
medium	   content	   literacy,	   medium	   grammar	   literacy	   and	   medium	   theory	  (Meyrowitz,	  1998:	  97-­‐98).	  	  
	  
4.5.1	  Medium	  content	  literacy	  Meyrowitz	   argue	   that	   medium	   content	   literacy	   is	   one	   of	   the	   most	   common	  approaches	   to	   media	   analysis,	   and	   explains	   that	   basic	   literacy	   within	   this	  category	   consists	   of	   the	   capability	   to	   access	   and	   analyse	   different	   types	   of	  information	  in	  various	  media	  environments	  (Meyrowitz,	  1998:	  97).	  The	  medium	  content	   literacy	   can	   therefore	   involve	   capabilities	   such	   as:	   understanding-­‐	  coding	  and	  decoding	  of	  both	  intended	  and	  unintended	  messages,	  being	  aware	  of	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cultural,	   institutional	   and	   commercial	   forces.	   Moreover,	   it	   involves	   an	  understanding	  of	  the	  sender's	  influence	  on	  the	  message	  as	  well	  as	  understanding	  that	   the	   cultural	   and	   personal	   background	   of	   people	   might	   cause	   them	   to	  perceive	  things	  differently	  (Meyrowitz,	  1998:	  97).	  	  Looking	  at	   the	   some	  of	   the	  data	   from	   the	   findings,	   it	   seems	   that	   S.T.I.C.S-­‐1	  has	  been	  employing	  a	  medium	  content	  analysis	  as	  an	  instrumental	  tool	  in	  relation	  to	  his	  discovery	  and	  evaluation	  of	  an	  opportunity	  (rec.	  004	  (00:08:35	  -­‐	  00:10:34)	  -­‐	  26.11.2013	   -­‐	   S.T.I.C.S-­‐1).	   If	  one	   looks	   into	   the	   comments	   to	   the	  Persian	  video34	  referred	  to	  by	  S.T.I.C.S-­‐1	  in	  the	  quote,	  it	  appears	  that	  a	  majority	  of	  the	  comments	  have	  been	   triggered	  by	   the	   fact	   that	  dark	   skinned	  men	  were	   speaking	   close	   to	  fluent	   Farsi.	   It	   seems	   that	   S.T.I.C.S-­‐1	  has	   realized	   that	  he	   can	   gain	   exposure	  by	  using	   his	   cultural	   representation	   and	   then	   play	   with	   prejudice	   assumptions	  through	  his	  ability	  to	  speak	  various	  languages.	  This	  seems	  to	  have	  led	  S.T.I.C.S-­‐1	  to	  now	  learn	  a	  Turkish	  rap.	  He	  has	  shown	  an	  ability	  to	  decode	  an	  understanding	  of	   the	   influence	   that	   the	   cultural	   background	   of	   an	   audience	   has	   on	   their	  perception	  of	  a	  video.	  	  	  	  Mayrowitz	   also	   argues	   that	   academic	   circles	  have	   abandoned	   the	  old	   stimulus	  response	  mentality	  for	  more	  sophisticated	  understandings,	  but	  yet	  stresses	  that;	  	  
"(…)	   the	  majority	   of	   current	   approaches	   have	   not	   actually	   strayed	   that	   far	   from	  
one	   of	   the	   original	   assumptions:	   that	   there	   is	   something	   inside,	   and	   somehow	  
separable	  from	  the	  medium,	  that	  can	  be	  analyzed	  and	  studied."	  (Meyrowitz,	  1998:	  97-­‐98).	  	  Analytically,	  it	  might	  make	  sense	  to	  separate	  the	  content	  from	  its	  medium,	  due	  to	  the	  natural	  interest	  in	  studying	  the	  message	  or	  information	  transmitted	  from	  the	  medium.	  However,	  when	  choosing	  to	  separate	  the	  information	  or	  message	  from	  its	   medium	   not	   much	   attention	   gets	   devoted	   to	   the	   specific	   mediums	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  34	  https://www.facebook.com/photo.php?v=764190936930909&set=vb.744073885609281&type=2&theater	  -­‐	  Accessed	  16th	  of	  January	  2013	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characteristics	   nor	   to	   its	   influence	   on	   the	   message	   transmitted	   (Meyrowitz,	  1998:	  99).	  	  	  In	  the	  quote	  by	  S.T.I.C.S-­‐1,	  one	  can	  see	  that	  he	  also	  express	  a	  desire	  to	  change	  the	  platform	  from	  which	  the	  video	  has	  been	  released,	  although	  he	  does	  not	  explicitly	  inform	  us	  why,	  it	  appears	  that	  he	  is	  aware	  of	  the	  platforms	  potential	  influence	  on	  some	  undefined	  level,	  as	  it	  seems	  that	  he	  comes	  to	  a	  realization	  of	  the	  platforms	  role	  in	  mediating	  the	  content.	  Taking	  this	  into	  consideration,	  it	  could	  be	  argued	  that	   S.T.I.C.S-­‐1's	   media	   content	   literacy	   also	   played	   a	   role	   in	   relation	   to	   his	  discovery	  and	  evaluation	  of	  this	  opportunity.	  
4.5.2	  Medium	  grammar	  literacy	  The	  medium	  grammar	  literary	  analyst	  approaches	  each	  medium	  with	  a	  separate	  language.	  Even	  though	  it	  is	  possible	  to	  transfer	  the	  content	  from	  one	  medium	  to	  another,	   there	   are	   certain	   characteristics	   -­‐	   or	   medium	  grammar	   -­‐	   that	   remain	  specific	  to	  the	  individual	  medium,	  or	  as	  Meyrowitz	  phrases	  it	  "One	  person	  cannot	  
sing	  the	  harmony	  and	  the	  melody	  at	   the	  same	  time	  without	  the	  medium	  of	  audio	  
recording,	  nor	  can	  we	  change	  typefaces	  in	  speech."	  (Meyrowitz,	  1998:	  99).	  	  Within	   this	   view,	   basic	   media	   grammar	   literacy	   involves	   the	   recognition	   and	  understanding	   of	   the	   standard	   production	   variables35	  within	   various	   kinds	   of	  mediums,	  as	  well	  as	  being	  able	  to	  decipher	  how	  these	  variables	  are	  being	  used	  to	  shape	   a	   desired	   perception	   or	   response	   to	   the	   mediated	   communication	  (Meyrowitz,	  1998:	  99).	  	  	  More	   advanced	   literacy	   would	   involve;	   a	   wider	   knowledge	   of	   the	   variables	  within	  each	  medium	  to	  such	  an	  extent	  they	  can	  be	  successfully	  deployed	  in	  ones	  own	  media	  productions.	  Advanced	  media	  literacy	  also	  involves	  an	  understanding	  of	   why	   certain	   institutions	   or	   cultures	   choose	   to	   prioritize	   the	   use	   of	   certain	  variables	  over	  others	  and	  the	  recognition	  that	  response	  to	  media	  grammar	  may	  vary	   culturally	   and	   individually	   (Meyrowitz,	   1998:	   100).	   Furthermore,	   it	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  35	  The	  production	  variables	  are	  in	  this	  context	  to	  be	  understood	  as	  specific	  tools	  belonging	  to-­‐	  and	  used	  in	  the	  production	  of	  content	  for	  a	  specific	  medium.	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requires	  in-­‐depth	  literacy	  in	  a	  various	  media's	  production	  techniques	  in	  order	  to	  fully	   understand	   the	   implications	   of	   mixed	   variables	   and	   how	   certain	  combinations	   can	   be	   used	   to	   design	   and	  manipulate	   perceptions	   and	   attitudes	  (Meyrowitz,	  1998:	  102).	  	  	  
	  (Meyrowitz,	  1998:	  100).36	  	  The	  advanced	  media	  grammar	  literacy	  also	  seem	  to	  have	  been	  illustrated	  in	  the	  findings	   by	   S.T.I.C.S-­‐1	   and	   S.T.I.C.S-­‐2	   in	   a	   discussion	   of	   the	   contents	   and	  appearance	  of	  a	  video	  for	  a	  new	  cover	  song:	  	  
"S.T.I.C.S-­‐2	   suggested	  maybe	   having	   child	   pictures	   of	   us	   being	   cut	   into	   the	   video,	  
fading	   in	   and	   out	   or	   in	   a	   montage	   of	   pictures,	   but	   S.T.I.C.S-­‐1	   told	   him	   we	   were	  
looking	  to	  do	  something	  spectacular	  and	  amazing,	  not	  cute	  or	  sweet."	  (Field	  notes	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1	  &	  S.T.I.C.S-­‐2)	  	  The	  above	  excerpt	  from	  the	  field	  notes,	  observed	  outside	  of	  the	  studio,	  seem	  to	  show	  the	  musician's	  ability	  to	  understand	  how	  production	  variables	  from	  audio,	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  36	  The	  table	  is	  Meyrowitz'	  exemplification	  of	  some	  of	  the	  grammar	  belonging	  to	  different	  types	  of	  media,	  however	  this	  is	  far	  from	  a	  presentation	  of	  all	  existing	  variables	  within	  these	  types	  of	  media,	  nor	  is	  it	  representational	  for	  all	  existing	  media	  of	  this	  day	  and	  age.	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video,	   and	   the	   photo	   medium	   can	   interplay	   with	   each	   other.	   It	   also	   reveals	   a	  sense	  of	  understanding	  towards	  how	  these	  variables	  can	  be	  perceived,	  enabling	  the	  musicians	  to	  choose	  between	  production	  variables	  that	  will	  be	  best	  to	  convey	  the	   desired	   message.	   There	   seem	   to	   be	   a	   relation	   between	   media	   grammar	  literacy	   and	   the	   instrumental	   evaluation,	   with	   the	   analysis	   of	   production	  valuables	  and	  the	  belief	  in	  being	  able	  to	  control	  the	  audience's	  perception	  of	  the	  media	   production.	   In	   this	   case	   it	   could	   therefore	   be	   argued	   that	   the	   media	  grammar	  literacy	  played	  a	  role	  in	  relation	  to	  evaluating	  the	  implementation	  of	  a	  discovered	  opportunity.	  	  	  It	   is	   nowadays	   often	   the	   case	   that	   there	   is	   a	   mix	   of	   variables	   belonging	   or	  originating	   from	   a	   specific	   type	   of	   medium	   that	   appears	   collectively	   in	   one	  medium.	  In	  fact	  the	  fusion	  of	  media,	  and	  variables	  presented	  in	  one	  medium,	  is	  increasingly	  becoming	  the	  rule	  rather	  than	  the	  exception	  as	  argued	  by	  Jenkins	  &	  Deuze	   (2008).	   The	  media	   landscape	   is	   changing	   and	   increasingly	   flowing	   into	  one	  medium	  with	  the	  advancement	  of	  the	  Internet	  and	  its	  possibilities	  to	  display,	  host	  and	  replicate	  various	  production	  variables	  from	  different	  media.	  This	  can	  be	  illustrated	   in	   a	   media	   production	   by	   S.T.I.C.S	   where	   they	   combine,	   music	  typography	  and	  video	  while	  making	  the	  words	  appear	  as	  if	  they	  are	  interacting	  with	  a	  dancer	  as	  shown	  in	  the	  image	  below37.	  
	  	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  37	  http://www.youtube.com/watch?v=rq-­‐fSejEA5Y	  -­‐	  Acessed	  the	  27th	  of	  January	  2014	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The	  rise	  of	   social	  media	   is	   increasingly	  enabling	   the	  sharing	  and	  embedding	  of	  various	   types	   of	   media	   and	   variables	   as	   well	   as	   enabling	   the	   possibilities	   to	  connect	  to	  with	  broader	  audiences	  (Jenkins	  &	  Deuze,	  2008)	  (Cayari,	  2011).	  Due	  to	   the	   fusion	   of	   variables	   and	   media	   platforms,	   media	   grammar	   literacy	   also	  requires	  much	  more	   translation	   capability	   than	  media	   content	   literacy,	   as	   it	   is	  often	  composed	  of	  grammar	  originating	  from	  different	  types	  media.	  	  
4.5.3	  Medium	  literacy	  Similar	   to	   medium	   grammar	   literacy,	   medium	   literacy	   recognizes	   that	   each	  medium	   has	   its	   own	   set	   of	   definitional	   characteristics,	   and	   is	   often	   associated	  with	   the	   earlier	   and	   comparable	   thoughts	   of	   Marshal	   McLuhan,	   who	   divided	  history	   into	   three	   major	   periods:	   oral,	   writing/printing	   and	   electronic	  	  (Meyrowitz,	  1985).	  	  	  	  A	  more	   contemporary	   view	   upon	   this,	   which	   also	   takes	   point	   of	   departure	   in	  McLuhans	  division	  is	  offered	  by	  Dubber	  (2012),	  who	  argues	  that	  there	  are	  in	  fact	  five	  ages,	  namely;	  the	  oral	  age,	  the	  scribal	  age,	  the	  printing	  age,	  the	  electric	  age	  and	  the	  digital	  age	  (Dubber,	  2012).	  I	  will	  not	  go	  into	  a	  lengthy	  explanation	  of	  the	  characteristics	  of	  each	  age,	  however,	  a	  clarifying	  distinction	  between	  the	  last	  two	  ages	   seems	   in	   place.	   The	   electric	   age	   is	   understood	   as	   the	   introduction	   of	  electronic	   capability	   such	   as	   broadcasting,	   television	   and	   capturing	   audio	  (Dubber,	   2012).	   Whereas	   the	   Internet,	   its	   possibilities	   for	   interaction,	   fast	  provision	  of	  information,	  distribution	  etc.,	  primarily	  defines	  the	  digital	  age.	  	  
	  
"We	  can't	  see	  how	  different	  it	  is	  yet,	  because	  of	  what	  Mcluhan	  called	  the	  'Rear	  View	  
Mirror'	  effect.	  We	  always	  look	  at	  our	  media	  environment	  in	  reverse	  (…)	  We	  might	  
think	  we're	  watching	  TV	  online,	  listening	  to	  internet	  radio	  or	  reading	  newspapers	  
on	   the	   web.	   That's	   not	   what	   we're	   doing.	   We're	   on	   the	   Internet	   and	   that’s	  
different."	  (Dubber,	  2012:	  25)	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Dubber	  also	  argues	  that	  the	  digital	  age	  is	  rather	  influential	  for	  what	  it	  means	  to	  be	  a	  DIY	  musician	  at	  this	  day	  and	  age,	  which	  I	  will	  get	  back	  to	  little	  later	  in	  the	  analysis.	  Nevertheless,	  Meyrowitz'	  concept	  of	  medium	  literacy	  is	  still	  relevant	  to	  understand	  as	  he	  explains	  how	  this	  can	  be	  useful	  for	  analysing	  different	  media's	  influences	   on	   communication	   from	   a	   micro-­‐level	   and	   from	   a	   macro-­‐level.	   The	  micro-­‐level	   medium	   analysis	   deals	   with	   understanding	   the	   communicational	  implications	   of	   choosing	   one	   medium	   over	   the	   other.	   Micro-­‐level	   medium	  literacy	  therefor	  involves	  a	  thorough	  understanding	  of	  the	  mediums	  influence	  on	  the	  message.	  Macro-­‐level	  medium	  analysis	  investigates	  how	  the	  widespread	  use	  of	   a	   new	   medium	   leads	   to	   social	   changes,	   and	   "…how	   the	   addition	   of	   a	   new	  
medium	   to	   the	  matrix	   of	   existing	  media	  may	   alter	   the	   boundaries	   and	   nature	   of	  
many	  social	  situations,	  reshape	  the	  relationships	  among	  people,	  and	  strengthen	  or	  
weaken	  various	  social	  institutions.	  (Meyrowitz,	  1998:	  105).	  	  	  The	  influence	  of	  media	  environments	  are	  best	  perceived	  when	  one	  looks	  beyond	  the	  detailed	  grammar	  of	   the	   individual	  medium,	  and	   looks	  at	   the	  perception	  of	  the	  actual	  content	  in	  one	  medium	  compared	  to	  the	  other,	  as	  exemplified	  below.	  	  	  
	  
	  
Figure	  5	  (Meyrowitz,	  1998:	  105)	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Medium	   literacy	   analysis	   will	   therefore	   always	   contain	   an	   implicit	   or	   explicit	  comparison	  between	  media,	   in	  order	   to	  expose	  a	  perceptual	  difference	   (micro-­‐level)	  or	  social	  change	  (macro-­‐level)	  caused	  by	  the	  choice,	  or	  increased	  usage,	  of	  a	  specific	  medium	  (Meyrowitz,	  1998:	  106).	  Furthermore,	  Meyrowitz	  argues	  that	  medium	  literacy	  analysis	  will	  always	  involve	  a	  content	  analysis	  as	  it	  is	  difficult	  to	  compare	  mediums	  without	  medium	  content-­‐	  and	  grammar	  analysis	  to	  decipher	  the	   mix	   of	   variables	   and	   the	   conscious	   use	   of	   them	   in	   attempt	   to	   achieve	   an	  intended	  perception	  (Meyrowitz,	  1998:	  106).	  	  	  Taking	   the	   above	   into	   consideration,	   there	   is	   a	   possibility	   that	   S.T.I.C.S-­‐1	   is	  micro-­‐level	   medium	   literate	   if	   one	   visits	   his	   former	   statement	   regarding	   his	  Persian	   videos	   (rec.	   004	   (00:08:35	   -­‐	   00:10:34)	   -­‐	   26.11.2013	   -­‐	   S.T.I.C.S-­‐1).	   As	  explained	   earlier,	   it	   could	   be	   inferred	   that	   S.T.I.C.S-­‐1	   has	   gained	   some	   kind	   of	  insight	  about	  the	  medium	  platforms'	  influence	  on	  the	  content,	  although	  it	  cannot	  be	  stated	  with	  certainty	  from	  this	  data.	   	  The	  example	  from	  the	  data	  shows	  how	  S.T.I.C.S-­‐1	   and	   I	   are	   humoured	   by	   that	   fact	   that	   the	   band	   did	   not	   have	   a	   Vine	  account,	   but	   was	   recording	   videos	   and	   sending	   them	   to	   forums,	   who	   shared	  Persian	   Vine	   videos.	   It	   could	   be	   inferred	   that	   realization	   leads	   him	   to	   the	  conclusion	  that	  lack	  of	  the	  bands	  presence	  on	  the	  Vine	  platform	  is	  hindering	  the	  most	  optimal	  spread	  of	  the	  video	  	  Summing	  up,	  Meyrowitz's	  multiple	  media	  literacies	  have	  been	  able	  to	  illustrate	  a	  possible	   relation	   between	   media	   content	   literacy	   and	   the	   discovery	   of	   an	  opportunity.	   	   Although	   the	   analysed	   opportunities	   did	   not	   explicitly	   involve	  YouTube,	   I	   have	   been	   able	   to	   show	   a	   possible	   relationship	   between	   media	  grammar	   literacy,	   instrumental	   evaluation	   and	   the	   implementation	   of	   a	  discovered	  opportunity.	  Through	  the	  application	  of	  these	  media	  literacies,	  I	  have	  been	  able	  to	  analyse	  some	  of	  the	  means	  by	  which	  the	  DIY	  music	  entrepreneurs	  have	  discovered	  opportunities	  and	  evaluated	  their	  implementation.	  Moreover,	  I	  have	   been	   able	   to	   get	   a	   theoretical	   understanding	   in	   regard	   to	   some	   of	   the	  musicians'	  use-­‐	  and	  capabilities	  of	  media	  analysis.	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On	  a	  last	  remark	  regarding	  the	  media	  literacies,	  it	  is	  relevant	  to	  mention	  that	  the	  concept	   of	  media	   literacies	   have	   been	   introduced	   as	   analytical	   and	   theoretical	  tool.	  However,	  it	  is	  also	  worth	  reflecting	  upon	  the	  time	  in	  which	  these	  tools	  have	  been	   developed.	   As	   explained	   in	   the	   chapter	   on	   media	   convergence,	   even	  changes	  of	  access	  to	  the	  same	  media	  content	  can	  have	  an	  immense	  influence	  on	  the	  perception	  of	  the	  content.	  The	  Internet’s	  ability	  to	  replicate	  media	  grammar	  and	   production	   variables	   that	   were	   previously	   separated,	   gives	   rise	   to	  questioning	  if	  Meyrowitz'	  media	  literacies	  are	  increasingly	  becoming	  a	  languages	  of	   media	   minorities.	   One	   could	   also	   wonder	   if	   the	   use	   of	   the	   media	   literacy	  theory	   is	   in	   fact	   a	  manifestation	   of	   the	   rear	   view	  mirror	   effect,	   where	  we	   are	  trying	  to	  make	  sense	  of	  a	  new	  phenomena	  such	  as	  the	  internet	  through	  the	  use	  of	  old,	   and	   perhaps	   out-­‐dated,	   references,	   that	   can	   be	   applied	   in	   the	   same	   sense	  (Dubber,	   2012:	   25).	   The	   use	   of	   the	   term	   'literacy'	   in	   association	   to	  musicians'	  possible	   entrepreneurial	   opportunities	   could	   also	   give	   the	   wrong	   impression	  with	   the	   dichotomies	   of	   literate	   versus	   illiterate.	   The	   discovery	   or	   creation	   of	  opportunities	   can	   just	   as	   well	   take	   place	   or	   be	   implemented	   without	   having	  illustrated	  competence	  within	  media	  literacy.	  On	  the	  contrary,	  the	  intention	  with	  this	  chapter	  was	  to	  illuminate	  the	  possible	  means	  by	  which	  some	  opportunities	  could	  have	  been	  discovered	  which	  were	  not	  directly	  associated	  with	  YouTube.	  	  	  
4.6	  Embracing	  the	  digital	  age	  and	  the	  identity	  of	  media	  producers	  The	   following	   part	   of	   the	   analysis	   will	   be	   illustrating	   how	   YouTube	   can	   be	  understood	  as	  a	  source	  of	  motivation,	  inspiration,	  learning,	  aspiration,	  a	  possible	  generator	  of	  opportunities	  and	  a	  means	  of	  distribution	  for	  the	  studied	  DIY	  music	  entrepreneurs.	   In	   doing	   so,	   I	   will	   also	   provide	   data	   examples	   arguing	   that	  approaching	   media	   productions	   with	   the	   intention	   of	   creating	   conversations	  online,	   can	   explain	   some	   of	   the	   values	   and	   behaviours	   of	   the	   DIY	   music	  entrepreneurs	   associated	   with	   their	   emphasis	   on	   audiovisual	   productions.	   In	  connection	   to	   this,	   I	   will	   also	   be	   arguing	   for	   how	   the	   DIY	   musicians	   are	  accustoming	   to	   the	   digital	   age,	   the	   premises	   of	   social	   media,	   and	   identity	   of	  media	  producers.	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  Apart	   from	   the	   applicability	   of	   the	   various	   media	   literacies,	   Meyrowitz	   also	  reflects	  on	   the	   implications	  of	   the	  visual	  medium	  by	  pointing	   towards	   the	  new	  widely	   accessible	   information	   that	   was	   previously	   exclusive	   to	   people	   with	  specialized	   pre-­‐requisites.	   He	   explains	   this	   through	   the	   example	   of	   children's	  increased	   access	   to	   a	   vast	   amount	   of	   nontextual	   information	   through	   visual	  mediums,	  which	  he	  argues	  has	  weakened	  the	  informational	  power	  and	  authority	  of	  the	  school	  (Meyrowitz,	  1998:	  107).	  	  	  
"(…)	  as	  schools	  are	  struggling	  to	  do	  more,	  nontextual	  media	  also	  threaten	  the	  basic	  
structure	   of	   the	   school	   system	   and	   the	   traditional	   authority	   of	   teachers.	   (...)	   The	  
vast	   range	   of	   experiences	   that	   children	   now	   have	   through	   nonprint	  media	  make	  
age	  and	  reading	  ability	  much	  weaker	  predictors	  of	  children’s	  knowledge	  and	  more	  
often	  give	  even	  young	  children	  experience	  with	  topics	  and	  issues	  unfamiliar	  to	  their	  
teachers."	  (Meyrowitz,	  1998:	  107-­‐108).	  	  The	  point	  to	  be	  extracted	  here	  is	  not	  just	  that	  children's	  increased	  digital	  media	  literacy	   has	   weakened	   the	   informational	   authority	   of	   the	   school,	   but	   rather	  people's	   increased	   digital	   media	   literacy	   has	   weakened	   the	   informational	  authority	  of	  various	  institutions.	  Though,	  Meyrowitz	  argues	  that	  "(…)	  a	  medium	  
that	  is	  very	  accessible	  to	  the	  common	  person	  tends	  to	  democratize	  culture	  (…)",	   it	  could	   also	   be	   argued,	   on	   behalf	   of	   the	   media	   literate,	   that	   such	   media	  democratizes	   information	   and	   thereby	   gives	   rise	   to	   opportunity	   discovery	  through	   information	  asymmetry	  (Meryowitz,	  1985:	  16).	  Meyrowitz	   is	  of	  course	  not	  talking	  about	  YouTube	  as	  this	  was	  before	  its	  time,	  but	  if	  we	  consider	  the	  logic	  of	   the	   reasoning	   in	   the	   perspective	   of	   my	   research	   it	   could	   be	   argued	   that	  YouTube	   is,	   and	   has	   been,	   very	   accessible	   to	   the	   studied	   DIY	   musicians.	  Furthermore,	  YouTube	  is	  also	  very	  capable	  of	  providing	  a	  wealth	  of	  information	  that	   could	   potentially	   give	   rise	   to	   opportunity	   discovery	   through	   for	   example	  information	  asymmetry.	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In	  this	  light	  the	  previously	  introduced	  example	  seen	  in	  the	  field	  notes,	  involving	  S.T.I.C.S-­‐2	  and	  how	  he	  discovered	  some	  of	  his	  favourite	  artist	  through	  a	  YouTube	  interview	  with	  one	  of	  them,	  seem	  to	  present	  YouTube	  as	  a	  means	  of	  learning	  and	  gaining	   information	   that	   could	   potentially	   lead	   to	   discovery	   or	   creation	   of	  opportunities	   (Field	   notes	   27.10.2013	   -­‐	   S.T.I.C.S-­‐2).	   It	   could	   be	   inferred	   that	  S.T.I.C.S-­‐2	  has	  maintained	  a	  level	  of	  entrepreneurial	  alertness	  while	  watching	  the	  interview	  on	  YouTube,	  since	  he	  has	  been	  able	  to	  gain	  a	  realization	  of	  a	  means	  to	  get	  recognized	  by	  a	  broader	  audience	  through	  analysing	  his	  own	  experience	  with	  discovering	  new	  artists.	  The	   realization	   is	   shared	  by	  S.T.I.C.S-­‐2,	   as	   the	  group	   is	  evaluating	   its	   first	   concert	   with	   a	   full	   orchestra	   and	   discussing	   how	   it	   could	  organize	   a	   large	   ensemble	   of	   musicians.	   Arguably,	   S.T.I.C.S-­‐2	   has	   realized	   that	  being	   involved	   in	   bigger	   constellations	   could	   give	   rise	   to	   associations	  with	   the	  other	   musicians	   leading	   to	   possible	   discovery	   of	   S.T.I.C.S	   as	   well.	   From	   this	  interpretation,	   it	   appears	   that	   YouTube	   has	   contributed	   to	   information	  asymmetry	   that	   the	   music	   entrepreneur	   has	   been	   able	   to	   connect	   to	   his	   own	  praxis.	  The	   information	  deducted	  from	  an	   interview	  on	  YouTube	  as	  well	  as	   the	  personal	  network	  of	   the	  musicians'	  are	  both	  being	  brought	   into	  play	  to	  discuss	  and	   evaluate	   the	   possibilities	   and	   perks	   of	   organizing	   a	   larger	   ensemble	   of	  musicians	  for	  a	  potential	  project.	  	  	  If	  one	  looks	  closer	  at	  the	  data	  exemplifying	  YouTube	  as	  a	  means	  of	  distribution,	  involving	  Ursprunget	  and	  the	  simultaneous	  recording	  of	  a	  video	  production	  and	  an	  audio	  production,	   it	  also	  appears	  that	  there	  is	  a	  deeper	  value	  change	  at	  play	  (Field	  notes	  02.11.2013	  -­‐	  Ursprunget).	  
	  Not	  only	  was	  YouTube	  considered	  as	  a	  means	  of	  distribution,	  but	  the	  production	  of	   the	  YouTube	  video	  also	   influenced	  the	  actual	  audio	  recording	  process,	  when	  they	   asked	  me	   to	   redo	   a	   take	   for	   the	   sake	   of	   the	   video.	   This	   provides	   a	   small	  indicator	  of	  the	  potential	  consequences	  of	  this	  form	  of	  productivity	  enhancement	  and	  leans	  towards	  Landaus	  argument,	  when	  she	  says	  that	  the	  increasing	  demand	  to	  provide	  audiovisual	  media	  products	  is	  placing	  an	  extra	  pressure	  on	  the	  artists	  to	   provide	   more	   and	   more	   media	   content	   at	   cost	   of	   having	   less	   focus	   on	   the	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quality	  of	  the	  actual	  recording	  (Kate	  Landau,	  2010	  in	  Holt,	  2011).	  If	  one	  looks	  at	  the	  comments	  made	  regarding	  the	  actual	  distribution	  of	  the	  song,	  it	  appears	  that	  the	  videos	  have	  become	  stamps	  of	  approval	  for	  the	  quality	  of	  the	  production,	  as	  one	   of	   the	   DIY	   musicians	   says	   "all	   good	   songs	   have	   a	   video"	   (Field	   notes	  24.11.2013	   -­‐	   Ursprunget).	   It	   also	   appears	   that	   the	   audiovisual	   convergence	  culture	  is	  influencing	  the	  value	  that	  the	  musicians	  place	  on	  audio	  recordings,	  as	  it,	   according	   to	   the	   female	   band	   member,	   appears	   that	   consumers	   of	   their	  products	  have	  a	  different	  attention	  span	  for	  audio	  products	  and	  for	  audiovisual	  products.	  This	  value	  is	  also	  shared	  by	  S.T.I.C.S-­‐1	  as	  he	  states	  "I	  mean	  who's	  gonna	  
listen	  to	  an	  artist	  that	  they've	  never	  seen,	  like,	  they	  have	  no	  connection	  to	  what	  so	  
ever.	  No	  one	  is	  gonna	  look	  for	  something,	  unless	  there's	  an	  interesting	  video	  that	  is	  
gonna	  push	  it"	  "	  (rec	  003	  (00:00:15	  -­‐	  00:00:33)	  -­‐	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1).	  From	  my	  understanding	  of	  it,	  S.T.I.C.S-­‐1	  summarizes	  his	  struggle	  as	  a	  DIY	  musician	  of	  the	   digital	   age	   as	  well	   as	   the	   demand	   for	   visual	  media	   products	   quite	   literally	  when	  he	  says	  "(…)	  who's	  gonna	  listen	  to	  an	  artist	  that	  they've	  never	  seen	  (…)"	  as	  the	   music	   alone	   does	   not	   appear	   to	   be	   enough	   to	   establish	   new	   relations	   for	  S.T.I.C.S-­‐1	   (rec	   003	   (00:00:15	   -­‐	   00:00:33)	   -­‐	   26.11.2013	   -­‐	   S.T.I.C.S-­‐1).	   This	  observation	  of	  DIY	  musicians'	  focus	  on	  creating	  more	  visual	  media	  productions,	  rather	  than	  focusing	  on	  just	  audio	  productions,	  does	  to	  a	  certain	  extent	  coincide	  with	   Dubber's	   (2012)	   argument	   for	   the	   expected	   range	   of	   media	   products	  delivered	  by	  DIY	  musicians	  in	  the	  digital	  age.	  According	  to	  Dubber,	  it	  is	  becoming	  increasingly	   important	   for	   music	   entrepreneurs	   to	   embrace	   an	   additional	  identity	   as	   media	   producers	   rather	   than	   only	   understanding	   themselves	   as	  musicians,	   since	   the	   music	   business	   is	   in	   the	   business	   of	   media	   productions.	  Dubber	   argues	   that	   this	   has	   been	   caused	   by	   the	   shift	   to	   the	   digital	   age,	  which	  should	  not	  be	  understood	  as	  a	  shift	  between	  vinyl	  and	  CD,	  but	  rather	  as	  a	  shift	  from	  printed	  sheet	  music	  to	  recording	  and	  broadcasting.	  This	  does	  not	  mean	  that	  musicians	   need	   to	   know	   how	   to	   make	   television	   programmes,	   radio	   shows,	  music	  videos,	  magazines	  or	  films.	  However,	  it	  does	  mean	  that	  they	  could	  benefit	  from	  expertise	  or	  knowledge	  in	  some	  of	  these	  fields,	  which	  in	  Meyrowitz	  terms	  would	  mean	   to	  understand	   the	   implications	  of	  media	   literacies	  and	  knowledge	  about	  employ	  to	  ones	  advantage	  (Dubber,	  2012).	  There	  is	  another	  element	  that	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Dubber	  highlights,	  which	  could	  also	  explain	  some	  of	  the	  behaviour	  and	  values	  of	  the	  studied	  musicians,	  as	  he	  argues	  that	  DIY	  music	  entrepreneurs	  would	  benefit	  from	   approaching	   the	   online	   media	   landscape	   through	   creation	   of	   media	  products	  designed	  to	  spark	  conversations	  online	  (Dubber,	  2012).	  The	  argument	  is	   that	  DIY	  musicians	  should	  approach	  online	   forums	  and	  social	  media	  on	  their	  own	  premises,	  but	  remember	  that	  all	  of	  these	  networks	  consist	  of	  people	  having	  conversations.	  In	  social	  media	  these	  are	  not	  just	  conversations	  with	  each	  other,	  but	   also	   about	   social	   objects	   or	   online	   media	   products,	   which	   according	   to	  Dubber	  is	  one	  of	  the	  main	  things	  that	  people	  in	  social	  media	  spaces	  revolve	  their	  conversations	   around	   (Dubber,	   2012).	   To	   some	   extent	   it	   could	   be	   argued	   that	  this	  is	  something	  that	  the	  studied	  musicians	  have	  attempted	  to	  do.	  If	  we	  revisit	  the	   statement	   of	   the	   girl	   from	   the	   band	   Ursprunget,	   she	   said	   that	   it	   was	   her	  experience	   that	   people	   gave	   their	   songs	   more	   attention	   when	   there	   was	  something	   visual	   to	   the	   productions	   as	   well	   	   (Field	   notes	   24.11.2013	   -­‐	  Ursprunget).	   It	   could	   be	   understood	   that	   the	   visual	   element	   of	   the	   YouTube	  video	   gives	   her	   band’s	   online	   audience	   more	   possibilities	   for	   conversations	  about	  the	  social	  object.	  Let	  us	  try	  re-­‐visiting	  a	  previous	  example	  of	  this	  from	  the	  field	   involving	   S.T.I.C.S-­‐1,	   his	   Turkish	   rap	   and	   his	   Persian	   video	   (rec.	   004	  (00:08:35	   -­‐	   00:10:34)	   -­‐	   26.11.2013	   -­‐	   S.T.I.C.S-­‐1).	   As	   explained	   in	   the	   previous	  section	  on	  medium	  content	   literacy,	   it	  appears	   that	  S.T.I.C.S-­‐1	  has	  analysed	   the	  components	  of	  his	  previous	  media	  production	  and	   seem	   to	  believe	   that	  he	  has	  found	   a	   formula	   for	   distribution	   to	   larger	   audiences.	   When	   looking	   at	   the	  comments	  to	  the	  Persian	  video	  that	  S.T.I.C.S-­‐1	  refers	  too,	  it	  could	  be	  inferred	  that	  the	   video	  has	   succeeded	   capturing	   an	   element	   that	   is	   generating	   conversation,	  and	   can	   thereby	   be	   considered	   a	   relatively	   successful	   social	   object38.	   A	   third	  example	   of	   how	   approaching	   media	   productions	   with	   the	   aim	   to	   generate	  conversation	  is	   found	  during	  a	   jam	  session,	  where	  S.T.I.C.S-­‐1	  and	  I	  are	  working	  on	   a	   cover	   for	   a	   song	   and	  brainstorming	   ideas	   for	   the	   video	   of	   the	   song	   along	  with	  S.T.I.C.S-­‐2.	  	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  38	  I	  refer	  to	  this	  as	  a	  relative	  success	  because	  I	  do	  not	  know	  what	  actual	  goal	  was	  for	  the	  video,	  or	  if	  there	  was	  a	  goal	  at	  all	  in	  regard	  to	  its	  reach.	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"We	  also	  kept	   referring	  back	   to	   the	   song	  on	  YouTube	   to	   check	  whether	  what	  we	  
were	   doing	   was	   amazing	   enough	   and	   used	   it	   as	   a	   guideline	   for	   shaping	   the	  
cover.(…)	  Without	  having	  gone	  through	  a	  discussion	  of	  whether	  or	  not	  to	  make	  a	  
video	  a	  video	   for	   the	  cover,	  all	   three	  of	  us	  were	  already	   in	  discussions	  about	  how	  
the	  video	  should	   look	   like.	  S.T.I.C.S-­‐2	   suggested	  maybe	  having	  child	  pictures	  of	  us	  
being	  cut	  into	  the	  video	  fading	  in	  and	  out	  or	  in	  a	  montage	  of	  pictures,	  but	  S.T.I.C.S-­‐1	  
told	  him	  we	  were	   looking	   to	  do	   something	   spectacular	  and	  amazing,	  not	   cute	  or	  
sweet	  (…)	  While	  I	  personally	  had	  my	  focus	  on	  the	  video	  performance	  appearing	  as	  
natural	  and	  effortless	  as	  possible,	  S.T.I.C.S-­‐1	  in	  particular	  was	  focused	  on	  the	  sound	  
quality	  of	   the	  performance	  being	  as	  good	  as	  possible	   suggesting	  using	   the	   studio	  
microphone	   where	   I	   wanted	   to	   hide	   the	   microphone	   and	   make	   it	   appear	   more	  
spontaneous	   and	   less	   prepared."	   (Field	   notes	   26.11.2013	   -­‐	   S.T.I.C.S-­‐1).	  	  	  While	  the	  quote	  is	  rather	  long,	  there	  are	  quite	  a	  few	  important	  elements	  to	  take	  notice	  of:	  	  
• The	  initial	  constant	  reference	  to	  the	  original	  song	  on	  YouTube	  
• The	   unspoken,	   natural	   and	   almost	   "obvious"	   inclusion	   of	   video	   as	   the	  means	  of	  the	  distribution	  for	  the	  media	  production	  	  
• The	   use	   of	   "amazing"	   and	   "spectacular"	   as	   guidelines	   for	   the	   media	  production	  
• The	   conflict	   of	   interest	   between	   the	   audio	   quality	   and	   visual	   aesthetics	  	  	  In	   both	   this	   example	   and	   the	   previous	   one	   with	   S.T.I.C.S-­‐1's	   Turkish	   rap,	  'amazing'	   could	   be	   interpreted	   as	   something	   worthwhile	   mentioning,	   sharing	  and	   talking	   about.	   The	   implementation	   of	   'amazing'	   and	   'spectacular'	   as	   a	  guideline	  for	  the	  cover	  of	  the	  song	  and	  the	  creation	  of	  the	  video,	  suggest	  that	  the	  musicians	   are	   already	   adapting	   to	   the	   new	  media	   landscape	   in	   the	   digital	   age	  and,	  in	  the	  optics	  of	  Dubber	  (2012),	  trying	  to	  control	  or	  direct	  the	  conversational	  topics	  about	  their	  media	  production	  through	  strategic	  choices	  of	  media	  grammar	  and	   variables.	   It	   is	   also	   worthwhile	   noticing	   that	   everybody	   in	   the	   group	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assumed	   that	   the	   cover	   would	   be	   released	   in	   a	   video	   format,	   rather	   than	  suggesting	   or	   discussing	   if	   there	   should	   be	   an	   accompanying	   video	   at	   all.	   This	  also	  corresponds	  well	  with	  Dubbers	  encouragement	  to	  DIY	  music	  entrepreneurs	  to	   embrace	   the	   role	   of	   media	   producers	   rather	   than	   just	   musicians	   (Dubber,	  2012).	   It	   is	   however	   important	   to	   understand	   that	   neither	   Dubber	   nor	  myself	  imply	   that	   all	  music	   should	  be	   released	   in	   a	   visual	   format	  as	   a	   consequence	  of	  musician	  embracing	  their	  role	  as	  media	  producers.	  The	  intended	  message	  is	  that	  musicians	   should	   think	  of	   their	  work	   in	  various,	   and	  broader,	   contexts	  beyond	  audio	   only	   formats	   and	   consider	   choosing	   the	   contexts	   that	   ignites	   desirable	  conversations	  	  (Dubber,	  2012).	  	  The	  scenario	   from	  the	   field	  notes	  also	   tells	   something	  about	  YouTube's	  part	   in	  mediating	   role	  models	   and	   creating	   aspirations.	  A	   similar	  observation	  has	   also	  been	  made	  in	  Cayari's	  study	  of	  a	  teenage	  musicians	  involvement	  with	  YouTube,	  
"[YouTube] makes me try harder. It makes me want to write songs more. It makes me 
want to be a better musician. I want this to be my ticket to the real deal. It makes me 
want to try so hard (W. Johnston, interview, May 11, 2009)." (Cayari, 2011: 9).	   The	  magnitude	   of	   potential	   role	   models,	   competitors	   or	   colleagues	   of	   media	  producers	  and	  DIY	  music	  entrepreneurs	  on	  YouTube,	  makes	  it	  an	  almost	  endless	  resource	  of	  inspiration,	  learning,	  and	  motivation	  apart	  from	  also	  being	  a	  means	  of	  distribution.	  The	  possibility	  of	  YouTube	  being	  involved	  as	  a	  source	  of	  learning,	  seem	   to	   present	   an	   explicit,	   implicit	   and	   subconscious	   democratization	   of	  knowledge	   as	   one	   can	   not	   be	   sure	   of	   how	   the	   information	   revealed	   through	  words,	   location,	  media	   grammar	   production	   variables	   etc.	   is	   connected	   by	   the	  individual	  watching.	  By	  this	  I	  do	  not	   imply	  that	  all	  YouTube	  video's	  necessarily	  contain	  useful	   information	  or	   knowledge,	   nor	   that	   this	   should	  be	   taken	  at	   face	  value.	   The	   example	   with	   S.T.I.C.S-­‐2's	   referral	   to	   how	   he	   discovered	   some	   his	  favourite	   artist,	   illustrates	   how	   the	   information	   asymmetry	   gained	   from	  watching	  videos	  on	  YouTube	  can	  contribute	   to	  make	  new	  connections	   that	  can	  be	  used	  in	  the	  praxis	  of	  DIY	  musicians.	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There	  is	  another	  example	  of	  YouTube's	  influence	  on	  one	  of	  the	  musicians	  in	  the	  study	  that	  I	  would	  like	  to	  devote	  some	  attention	  to,	  before	  I	  continue	  elaborating	  on	  the	  points	  highlighted	  in	  the	  field	  notes	  from	  26.11.2013.	  	  
"At	  some	  point	  S.T.I.C.S-­‐1	  started	  watching	  a	  video	  and	  I	  saw	  he	  became	  extremely	  
captivated	   by	   the	   video.	   (…)	   As	   the	   YouTube	   video	   came	   to	   an	   end	   he	  
screamed/roared	   as	   if	   he	   had	   just	   lifted	   200	   kg	  weights	   or	   defeated	   someone	   in	  
combat	  screaming	  out	  loud	  "S.T.I.C.S	  ALL	  DAY!"	  He	  caught	  me	  completely	  off	  guard	  
and	  I	  was	  slightly	  intimidated	  for	  a	  second	  by	  his	  roar	  and	  backed	  up	  as	  he	  almost	  
threw	   the	   computer	  a	   side	  and	   came	  up	   to	  me	   screaming	  again	   "ALL	  DAY!"	   "DO	  
YOU	  UNDERSTAND	  MAN!?"	   "All	  DAY!"	   (…)	  As	  we	   both	   found	   our	   seats	   again,	   he	  
suggested	   that	   we	   opened	   the	   company	   this	   very	   week.	   (rec	   000	   (00:00:00	   -­‐	  00:04:09)	  -­‐	  05.11.2013	  -­‐	  S.T.I.C.S-­‐1)	  	  	  The	   above	   could	   suggest	   that	   the	   motivation	   and	   aspiration	   gained	   from	  watching	   YouTube	   videos	   are	   not	   necessarily	   just	   connected	   to	   the	   becoming	  better	  musicians,	   as	   illustrated	   in	   Cayari	   (2011).	   It	   seems	   that	   S.T.I.C.S-­‐1	  went	  from	  watching	  a	  video	  on	  YouTube	  to	  becoming	  extremely	  motivated	  to	  register	  and	   run	   S.T.I.C.S	   as	   an	   official	   company.	   This	   particular	   example	   also	   raises	  questions	   about	   YouTubes	   ability	   to	   influence	   instant	   behaviour,	   as	   S.T.I.C.S-­‐1	  literally,	  and	  quite	  drastically,	  changed	  his	  behaviour	  within	  less	  than	  5	  minutes.	  	  	  Returning	  to	  the	  field	  notes	  from	  26.11.2013,	  the	  last	  point	  that	  I	  wish	  to	  extract	  from	   the	   scenario	   involving	   S.T.I.C.S-­‐1,	   S.T.I.C.S-­‐2	   and	   myself	   is	   the	   explicit	  conflict	  of	  interest	  within	  the	  group	  regarding	  the	  priority	  order	  between	  video	  and	   audio.	  While	   it	   could	   be	   argued	   that	   I	   through	  my	   research	   have	   become	  somewhat	  biased	   regarding	   the	  prioritization	  of	   video	  aesthetics,	   it	   seems	   that	  S.T.I.C.S-­‐1	  is	  convinced	  that	  the	  audio	  should	  be	  prioritized	  higher.	  This	  is	  again	  a	  good	  illustration	  of	  the	  dynamics	  and	  values	  at	  play	  when	  trying	  to	  accommodate	  to	  the	  digital	  age.	  It	  also	  corresponds	  well	  with	  what	  Landau	  described	  in	  Holt's	  paper	   in	  relation	   to	   the	  modern	   tendency	  of	  having	   less	   focus	  on	  audio	  quality	  and	  more	  focus	  on	  providing	  audiovisual	  productions	  (Holt,	  2011).	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  As	  explained	  through	  this	  analysis	  it	  appears	  that	  YouTube	  could	  be	  understood	  as	   a	   source	   of	   motivation,	   inspiration,	   learning,	   aspiration,	   and	   a	   possible	  generator	  of	  opportunities	  through	  information	  asymmetry	  as	  well	  as	  a	  means	  of	  distribution	   for	   the	   studied	  DIY	  music	  entrepreneurs.	  This	  has	  been	   illustrated	  through	  examples	   from	   the	   field	  notes.	  During	   this	   analysis	   I	   have	  also	   argued	  that	   the	   approach	   to	   media	   productions	   with	   the	   intention	   of	   creating	  conversation,	   can	   explain	   some	   of	   the	   values	   and	   behaviour	   of	   the	   DIY	  music	  entrepreneurs	  their	  focus	  on	  visual	  elements	  in	  their	  productions.	  This	  has	  been	  exemplified	   through	   examples	   illustrating	   the	   DIY	   music	   entrepreneurs'	  seemingly	   increasing	  awareness	  of	  sparking	  conversations	  online	  through	  their	  new	   roles	   as	  media	   producers,	   as	  well	   as	   an	   awareness	   of	   the	   range	   of	  media	  products	   that	   they	   seem	   to	   believe	   are	   expected	   of	   them	   in	   this	   digital	   age.	  Furthermore,	   I	   have	   illustrated	   that	   the	   DIY	   musicians'	   did	   not	   only	   see	   the	  importance	   of	   a	   visual	   dimension	   to	   their	   media	   products,	   but	   also	   saw	   an	  importance	  in	  the	  strategic	  implementation	  of	  this	  visual	  dimension	  in	  terms	  of	  distribution.	  	  	  
4.7	  Visual	  Media	  Literacy,	  Cognition	  and	  Creativity	  Following	  in	  the	  trail	  of	  what	  appears	  to	  be	  an	  increasing	  acknowledgment	  of	  the	  visual	  dimensions	  value	  to	  media	  products	  of	  the	  DIY	  music	  entrepreneurs,	  this	  part	   of	   the	   analysis	   will	   be	   looking	   at	   the	   relationship	   between	   some	   of	   the	  observations	  made	   in	   the	   field	   and	   visual	  media	   literacy,	   as	   research	   suggests	  that	   there	   is	   a	   relation	   between	   visual	  media	   literacy	   and	   increased	   cognition	  and	   creative	   thought	   (Messaris,	   1998)	   (Messaris,	   2012)	   (Hargittai	   &	   Hargittai,	  1994)	  (Bandura,	  2001).	   I	  will	  be	  analysing	  the	  possible	  relation	  between	  visual	  media	   literacy	   and	   DIY	   music	   entrepreneurs'	   entrepreneurial	   alertness,	   to	  provide	   a	   possible	   explanation	   to	   how	   the	  musicians	   discovered	   some	  of	   their	  opportunities	  as	  well	  as	  to	  shed	  a	  different	  light	  upon	  the	  evaluation	  process	  of	  an	  opportunity	  implementation.	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Paul	  Messaris,	  Ph.D.	  in	  communication	  and	  digital	  media,	  connects	  visual	  media	  literacy	   and	   cognitive	   enhancements,	   as	   he	   describes	   the	   optimistic	   and	  pessimistic	  views	  on	  the	  usefulness	  of	  visual	  literacy:	  	  
"(…)	   it	   can	   be	   argued	   that,	   by	   acquiring	   visual	   literacy,	   people	   enrich	   their	  
repertoires	   of	   cognitive	   skills	   and	   gain	   access	   to	   powerful	   new	   tools	   of	   creative	  
thought.	   More	   pessimistically,	   it	   can	   be	   argued	   that	   visual	   literacy	   is	   useful	  
primarily	   for	   purposes	   of	   self-­‐defence,	   as	   a	   knowledge	   base	   for	   resisting	   or	  
counteracting	  the	  baneful	  influence	  of	  mendacious	  ads,	  sensationalistic	  movies,	  and	  
the	  like."	  (Messaris,	  1998:70)	  	  Apart	  from	  Messaris	  emphasis	  on	  the	  potential	  of	  visual	  literacy,	  he	  suggests	  an	  interesting	  connection	  between	  increased	  visual	  literacy	  and	  an	  enhancement	  of	  cognitive	  processes	  and	  creativity.	  Messaris	  characterizes	  the	  visual	  language	  as	  something	  that	  derives	  from	  the	  connection	  between	  image	  and	  meaning,	  which	  is	   largely	   analogical,	   in	   opposition	   to	   verbal	   language	   whose	   symbols	   are	  completely	   arbitrary	   (Messaris,	   2012:	   103).	   However,	   he	   also	   states	   that	   the	  visual	   language	  is	  by	  no	  means	  restricted	  to	  simple	  representation	  of	  reality	  as	  seen	  in	  for	  example	  montage,	  visual	  symbolism	  etc.	  	  It	  is	  this	  connection	  between	  visual	  cognition	  and	  analogical	   thinking,	  which	  Messaris	  argue	  to	  be	  significant	  when	  discussing	  the	  potential	  of	  enriched	  creative	  thought	  (Messaris,	  1998:	  73).	  There	   are	   academics	   from	   varying	   disciplines	   that	   have	   come	  with	   somewhat	  similar	   theories	   as	   Messaris,	   connecting	   visual	   literacy	   or	   analogical	   thinking	  with	   enhanced	   cognitive	   skills	   and	   (or)	   creativity	   (Hargittai	  &	  Hargittai,	   1994)	  (Bandura,	  2001).	  	  	  In	  the	  following	  you	  will	  find	  3	  examples	  of	  observed	  phenomena	  that	  could	  be	  explained	   by	   the	   theory	   of	   visual	   literacy.	   All	   of	   the	   examples	   can	   through	  theoretical	  analysis	  either	  be	  related	  to	  the	  process	  of	  opportunity	  discovery	  or	  instrumental	  evaluation.	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1)	  "On	  our	  way	  to	  the	  venue,	  S.T.I.C.S-­‐1	  stopped	  us	  all	  at	  the	  dock	  where	  he	  spotted	  
a	  ship	  with	  the	  writing	  "Quest",	  and	  told	  S.T.I.C.S-­‐2	  to	  form	  a	  heart	  shape	  with	  his	  
hands	  and	  get	  in	  front	  of	  the	  ship.	  The	  idea,	  was	  to	  tag	  the	  famous	  hiphop	  drummer	  
"Questlove	   on	   Instagram39.	   We	   spent	   about	   10	   minutes	   trying	   different	   heart	  
shapes	   and	   positions	   until	   S.T.I.C.S-­‐2	   complained	   about	   his	   cold	   hands."	   (Field	  Notes	  22.11.2013	  -­‐	  S.T.I.C.S-­‐1)	  
40	  In	   example	   number	   1	   it	   appears	   that	   S.T.I.C.S-­‐1's	   entrepreneurial	   alertness	   is	  associated	  with	  his	  visual	  media	  literacy,	  combining	  an	  analogical	  representation	  of	  a	  heart	  with	  a	  name	  he	  spotted	  on	  a	  boat.	  S.T.I.C.S-­‐1	  saw	  this	  as	  an	  opportunity	  to	   create	   media	   content	   for	   his	   band's	   Instagram,	   and	   it	   appears	   that	   it	   was	  S.T.I.C.S-­‐1's	   visual	   media	   literacy	   that	   made	   him	   alert	   to	   the	   discovery	   of	   the	  opportunity.	   In	   the	   optics	   of	   Dubber	   (2012),	   the	   implementation	   of	   the	  opportunity	   can	   also	   be	   seen	   as	   an	   attempt	   to	   spark	   conversation	   with	   the	  famous	  drummer	  Questlove	  by	  tagging	  him	  and	  addressing	  the	  combined	  media	  production	  of	  text	  and	  image	  towards	  him.	  	  	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  39	  http://instagram.com/p/hEEulgHpil/	  -­‐	  Accessed	  14th	  of	  January	  2014	  40	  http://instagram.com/p/hEEulgHpil/	  -­‐	  Accessed	  2nd	  of	  January	  2014	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2)	   "The	  conversation	  changed	  to	  talking	  about	  the	  new	  iPhones	  and	  the	  software	  
that	  Apple	   started	   to	   release	   for	   free	  as	   I	   switched	   the	   recorder	  back	  on.	   I	   said	   I	  
wanted	   to	   try	  out	  a	   feature	  on	  Garage	  Band	   (a	  DAW	  software	  now	  available	   for	  
free	   on	   iPhone)	   where	   you	   can	   play	   music	   and	   record	   with	   other	   people	   over	  
Bluetooth	  (…)	  is	  that	  our	  next	  video	  idea?	  (I	  laugh)	  (…)	  yo	  man,	  come	  with	  a	  video	  
idea	  and	  lets	  record	  it!"	  (rec	  004	  (00:02:08	  -­‐	  00:04:28)	  -­‐	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1)	  	  In	  example	  number	  2,	  S.T.I.C.S-­‐1	  is	  again	  the	  musician	  associated	  with	  the	  visual	  media	  literacy	  and	  alertness	  towards	  entrepreneurial	  opportunities.	  In	  this	  case	  it	  appears	  that	  he	  sees	  the	  potential	  for	  creating	  a	  music	  video	  based	  on	  a	  music	  application	  for	  iPhone.	  While	  I	  was	  simply	  curios	  about	  trying	  the	  features	  of	  the	  application,	   S.T.I.C.S-­‐1's	  attention	   seemed	   lead	  him	  directly	   to	   the	  visual	  media	  potential	  of	  this	  new	  information.	  Although	  no	  video	  was	  created	  based	  on	  this	  idea,	   it	   seems	   that	   that	   S.T.I.C.S-­‐1's	   visually	  media	   literacy	  also	  made	  him	  alert	  towards	  the	  discovery	  of	  this	  possible	  opportunity.	  
	  3)	  "	  S.T.I.C.S-­‐2	  suggested	  maybe	  having	  child	  pictures	  of	  us	  being	  cut	  into	  the	  video,	  
fading	   in	   and	   out	   or	   in	   a	   montage	   of	   pictures,	   but	   S.T.I.C.S-­‐1	   told	   him	   we	   were	  
looking	  to	  do	  something	  spectacular	  and	  amazing,	  not	  cute	  or	  sweet."	  (Field	  notes	  26.11.2013	  -­‐	  S.T.I.C.S-­‐1	  &	  S.T.I.C.S-­‐2)	  	  In	   example	   number	   3,	   S.T.I.C.S-­‐2	   seems	   to	   exhibit	   a	   competence	   within	   visual	  literacy	   as	   he	   presents	   a	   combination	   of	   analogical	   and	   abstract	   picture/video	  combinations.	  However,	  S.T.I.C.S-­‐1	  does	  not	  agree	  with	  the	  implied	  message	  that	  follows	  the	  use	  of	  these	  production	  variables.	  As	  explained	  previously	  during	  the	  analysis	   of	   media	   grammar	   literacy,	   the	   musicians	   show	   a	   high	   level	   of	  understanding	   intended	  and	  unintended	  messages	  sent	  through	  abstract	  use	  of	  media	  variables	  by	  making	  use	  of	  instrumental	  tools	  to	  evaluate	  implementation	  of	  the	  opportunity.	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Although	   it	   has	   not	   appeared	   as	   explicitly	   through	   the	   other	   musicians	   that	   I	  engaged	   with	   during	   the	   study,	   a	   possible	   pattern	   seem	   to	   appear	   between	  S.T.I.C.S-­‐1's	   visual	   media	   literacy	   and	   his	   entrepreneurial	   alertness	   to	  opportunity	  discovery	  as	  shown	  in	  the	  analysis	  of	  the	  3	  examples	  from	  the	  field	  notes.	  Whether	  there	  is	  a	  relation	  between	  the	  DIY	  music	  entrepreneur's	  visual	  media	   literacy,	   multiple	   media	   literacies	   and	   YouTube	   specifically	   cannot	   be	  stated	   from	   the	   acquired	   data.	   However,	   the	   above	   analysis	   suggests	   that	   the	  skills	   of	   visual	   media	   literacy	   can	   be	   deployed	   in	   relation	   to	   opportunity	  discovery	   that	   is	   related	   to	   capturing,	   shaping	   and	   distributing	  media	   content	  such	  as	  videos	  and	  pictures.	  Furthermore,	   it	  also	  seems	  that	   the	  skills	  of	  visual	  media	   literacy	   and	   multiple	   media	   literacies	   can	   facilitate	   a	   level	   of	  entrepreneurial	   alertness	   and	   an	   understanding	   of	   media	   manipulation,	   that	  could	  potentially	  be	  beneficial	  in	  relation	  to	  creating	  content	  released	  through	  a	  medium	  such	  YouTube.	  	  	  
4.8	  Summarizing	  the	  analysis	  The	  analysis	  has	  been	  able	  to	  provide	  various	  perspectives	  on	  the	  approaches	  to	  entrepreneurship	  while	  suggesting	  possible	  relations	  between	  YouTube	  and	  DIY	  musicians'	   entrepreneurial	   processes.	   The	   observations	   involving	   YouTube	   in	  the	  analysis	  have	  taken	  place	  in	  a	  studio	  environment	  during	  recording	  sessions	  and	  outside	  of	   the	  studio	   including	   in	  one	  of	   the	  musician's	   living	  room	  and	   in	  the	  streets	  of	  Lund.	  Apart	  from	  recognition	  of	  the	  natural	  setting	  of	  the	  observed	  phenomena,	   it	   has	   been	   difficult	   to	   comment	   on	   any	   direct	   influence	   on	   the	  actions	   and	   social	   interactions	   taking	   place	   in	   the	   settings,	   apart	   from	   the	  implicit	   acknowledgement	   of	   being	   located	   in	   the	   individual	  musicians	   natural	  environment.	   This	   could	   imply	   that	   the	   musicians	   have	   been	   acting	   and	  interacting	   as	   they	  normally	  would,	   since	  my	  presence	  hardly	   appeared	  out	   of	  the	   ordinary	   due	   to	   my	   prior	   relations	   to	   all	   of	   them.	   The	   involvement	   of	  YouTube	   in	   entrepreneurial	   processes	   that	   took	   place	   in	   both	   the	   working	  environment	   and	   outside	   of	   their	   work	   environment	   could	   also	   give	   an	  indication	   of	   a	   possible	   constant	   alertness	   to	   opportunities,	   which	   is	   not	   only	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related	  to	  YouTube,	  as	  it	  has	  been	  illustrated	  in	  the	  analysis	  involving	  the	  media-­‐	  and	  visual	  literacies.	  The	  concept	  of	  literacies	  should	  in	  relation	  to	  this	  study	  be	  understood	  as	  a	  theoretical	  and	  analytical	  construction	  created	  to	  have	  some	  of	  idea	  of	  studied	  DIY	  musicians'	  media	  analysis	  competences	  and	  their	  capability	  to	   deploy	   the	   strategic	   use	   of	   this	   advantage.	   Although	   both	   male	   and	   female	  participants	  have	  been	  involved	  with	  in	  the	  study	  there	  has	  been	  any	  substantial	  signs	   of	   differences	   that	   I	   have	   observed	   in	   relation	   to	   their	   involvement	   of	  YouTube	   in	   their	   entrepreneurial	   processes.	  However,	   it	  may	  be	  noticed	   that	   I	  was	   not	   able	   to	   find	   any	   possible	   relations	   between	   YouTube	   and	   the	  entrepreneurial	   processes	   of	   the	   participants	   known	   in	   the	   study	   as	   Jon	   and	  Maya,	   who	   are	   both	   in	   the	   age	   group	   between	   32-­‐34.	   Whether	   this	   is	   an	  expression	  of	  a	  difference	  between	  the	  sources	  of	  opportunities	  of	  different	  age	  groups	  or	  not,	  is	  hard	  to	  tell	  from	  this	  factor	  alone.	  However,	  the	  coincident	  that	  both	   these	  musicians,	  male	   and	   female,	   share	   the	   element	   of	   belonging	   to	   the	  same	  age	  group,	  as	  well	  as	  sharing	  same	  musical	  style	  seemed	  to	  be	  worth	  a	  note	  in	  the	  study.	  	  In	  terms	  of	  the	  actual	  association	  to	  the	  entrepreneurial	  processes,	  the	  analysis	  has	   been	   able	   to	   reveal	   possible	   relations	   between	   YouTube	   and	   opportunity	  discovery	   processes,	   information	   asymmetry,	   entrepreneurial	   alertness,	   the	  enactment	   of	   an	   entrepreneur's	   own	   prediction	   and	   productivity	   enhancing	  activities.	   Furthermore,	   the	   evaluation	   of	   an	   opportunity	   discovery	   regarding	  distribution	  or	  marketing	  of	   a	   song	  via	  YouTube	  has	  been	   related	   to	   causation	  processes	  and	  instrumental	  evaluation	  of	  opportunities.	  	  	  	  The	  study	  has	  also	  illustrated	  how	  YouTube	  could	  be	  approached	  as	  a	  source	  of	  motivation,	  inspiration,	  aspiration,	  a	  possible	  generator	  of	  opportunities	  through	  information	   asymmetry	   as	  well	   as	   a	  means	   of	   distribution,	   by	   the	   studied	  DIY	  music	  entrepreneurs.	  The	  intention	  of	  creating	  products	  that	  spark	  conversation	  in	   social	   media	   through	   social	   objects	   has	   in	   some	   cases	   also	   provided	   an	  explanation	   to	   some	   of	   the	   values	   and	   behaviours	   of	   the	   DIY	   music	  entrepreneurs	   as	   well	   as	   account	   for	   the	   focus	   on	   visual	   elements	   in	   their	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productions.	  A	  musician's	  drastic	  and	  instant	  change	  of	  behaviour	  after	  watching	  a	   YouTube	   also	   opened	   up	   for	   an	   exploration	   of	   a	   possible	   relation	   between	  behavioural	   change	   through	   the	   use	   of	   YouTube	   and	   DIY	   musicians	  entrepreneurial	  processes.	  	  	  Looking	  at	   the	  broader	  picture,	  beyond	  the	  specific	   involvement	  of	  YouTube	   in	  relation	  to	  entrepreneurial	  process,	   the	  application	  of	  visual	  media	   literacy	  has	  suggested	  possible	   relations	  between	   increased	  visual	   cognition,	  and	  discovery	  of	   opportunities	   related	   to	   media	   products	   of	   DIY	   music	   entrepreneurs.	  Similarly,	  the	  application	  of	  the	  multiple	  media	  literacy	  theory	  in	  the	  analysis	  has	  suggested	   possible	   relations	   between	   the	   DIY	  musicians	   capability	   of	   analysis,	  design	  and	   implementation	  of	  media	  products	  and	  their	  ability	   to	  discover	  and	  implement	  opportunities.	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5.0	  Validation	  	  The	  use	  of	  various	  theories	  involved	  in	  the	  analysis	  illustrating	  the	  data's	  ability	  to	   be	   interpreted	   through	   different	   optics,	   seem	   to	   have	   supported	   the	  observations	  with	  enriched	  understandings	  of	   the	  observed	  phenomena	   rather	  than	  shown	  inconsistencies.	  A	  comparison	  between	  an	  element	  of	  Cayari's	  study	  from	   2011	   and	   this	   study	  was	  made	   in	   regard	   to	   YouTube's	   influence	   on	   DIY	  musicians'	  learning,	  motivation	  and	  aspirations.	  This	  comparison	  appeared	  to	  be	  harmonious	  with	   the	  points	  made	   from	   the	   analysis.	   In	   a	   follow	  up	   text	   to	   the	  band	   member	   from	   Ursprunget,	   who	   suggested	   releasing	   the	   song	   through	  simple	  video	  on	  YouTube,	   I	  asked	  if	  she	  could	  elaborate	  on	  her	  statement	  from	  the	  studio.	  	  	  
"Sure,	  I'll	  take	  this	  in	  swedish	  or	  else	  this	  would	  take	  a	  while,	  haha..	  Jag	  TROR	  att	  
folk	  lättare	  tar	  till	  sig	  musiken	  om	  de	  har	  något	  att	  kolla	  på.	  Egentligen	  är	  jag	  själv	  
inte	  en	  sådan	  som	  behöver	  det,	  men	  ibland	  är	  det	  roligare	  att	  ha	  något	  att	  titta	  på.	  
Med	  en	  enkel	  video	  menar	  jag	  där	  ni	  sångare	  (och	  instrumentalisterna	  kanske)	  
sjunger	  inför	  kameran	  eller	  på	  något	  annat	  sätt	  visar	  era	  ansikten.	  Det	  är	  just	  det	  
som	  är	  det	  viktiga	  tror	  jag	  -­‐	  att	  visa	  ett	  ansikte	  utåt."	  	  (Bandmember	  from	  Ursprunget,	  28.12.2013)	  
	  The	  interesting	  part	  about	  her	  answer	  is	  that	  the	  visual	  dimension	  to	  the	  song	  is	  not	  a	  something	  she	  necessarily	  needs	  personally.	  However,	  she	  acknowledges	  that	  people	  generally	  find	  it	  more	  interesting	  to	  watch,	  including	  herself	  from	  time	  to	  time.	  In	  a	  sense	  she	  is	  switching	  between	  narratives,	  talking	  on	  the	  behalf	  of	  the	  audience	  of	  her	  band	  and	  herself	  (Holstein	  &	  Gubrium,	  1995).	  Moreover,	  her	  statement	  emphasises	  the	  importance	  of	  having	  a	  face	  that	  the	  audience	  can	  associate	  to	  the	  music.	  This	  could	  imply	  a	  belief	  in	  the	  importance	  of	  attaching	  visual	  characters	  to	  the	  music	  rather	  than	  having	  an	  abstract	  idea	  of	  who	  the	  creators	  of	  the	  music	  are.	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  During	  the	  course	  of	  conducting	  and	  writing	  up	  this	  study	  research,	  S.T.I.C.S-­‐1	  released	  his	  Turkish	  rap	  video	  on	  YouTube41.	  It	  could	  therefore	  be	  implied	  that	  the	  points	  made	  in	  the	  analysis	  regarding	  this	  specific	  project	  can	  be	  related	  to	  YouTube	  as	  well.	  The	  fact	  that	  S.T.I.C.S-­‐1	  released	  the	  Turkish	  rap	  cover	  on	  YouTube	  also	  shows	  the	  difficulties	  of	  making	  conclusive	  remarks	  on	  the	  observations	  made	  in	  the	  study.	  Furthermore,	  it	  indicates	  that	  there	  maybe	  other	  unknown	  and	  unaccounted	  relations	  to	  YouTube	  in	  the	  field	  notes.	  
	  
	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  41	  http://www.youtube.com/watch?v=xgsXE0JGC8U	  -­‐	  Acessed	  25th	  of	  January	  2014	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6.0	  General	  Conclusions	  	  This	  study	  set	  out	  to	  answer	  the	  following	  question:	  	  
What,	   if	   any,	   are	   the	   possible	   relations	   between	   the	   use	   of	   YouTube	   and	   DIY	  
musicians'	  entrepreneurial	  processes?	  	  The	  study	  has	  been	  able	  to	  argue	  for	  the	  existence	  of	  possible	  relations	  between	  the	  use	  of	  YouTube	  and	  DIY	  musicians'	  entrepreneurial	  processes	  of	  opportunity	  discovery	   and	   evaluation	   of	   opportunities 42 .	   These	   relations	   have	   been	  elaborated	   through	   analysis	   of	   this	   study	   can	   be	   summarized	   in	   the	   following	  manner.	  The	  early	  access	  to	  a	  song	  on	  YouTube	  and	  a	  musician's	  entrepreneurial	  alertness	   appeared	   to	   give	   rise	   to	   an	   opportunity	   discovery	   that	   took	   place	  through	   the	   enactment	   of	   the	   musician's	   own	   prediction.	   The	   possibility	   to	  distribute	  and	  market	  via	  YouTube	  also	  seemed	  to	  have	  led	  a	  group	  of	  musicians	  to	   organize	   productivity	   enhancement	   through	   planning	   and	   distribution	   of	  tasks.	  This	  appeared	  to	  have	  taken	  place	  in	  order	  to	  collect	  video	  material	  while	  recording	  a	  song	  in	  the	  studio.	  Lastly,	  a	  musician	  who	  was	  actively	  involved	  with	  the	   productivity	   enhancement	   of	   the	   aforementioned	   opportunity	   seemed	   to	  have	  employed	  an	  instrumental	  evaluation	  of	  the	  opportunity,	  as	  she	  expressed	  a	  belief	  of	  gaining	  more	  attention	  through	  the	  distribution	  of	  a	  video	  on	  YouTube.	  	  The	   above	   summarizes	   the	   relations	   between	   the	   use	   of	   YouTube	   and	   DIY	  musicians'	  entrepreneurial	  processes	  in	  connection	  to	  discovery	  and	  evaluation	  of	  opportunities	  found	  in	  this	  explorative	  study.	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  42	  While	  this	  study	  has	  been	  able	  to	  present	  possible	  relations	  between	  YouTube	  and	  DIY	  music	  entrepreneur's	  discovery	  and	  evaluation	  of	  opportunities,	  I	  cannot	  argue	  that	  this	  explorative	  research	  has	  exhausted	  all	  possible	  relations,	  nor	  that	  these	  relations	  apply	  to	  musicians	  outside	  of	  this	  study.	  This	  means	  that	  it	  could	  in	  fact	  be	  misleading	  to	  call	  this	  a	  conclusion	  on	  the	  matter.	  Hence	  the	  title	  general	  conclusions,	  adopted	  from	  Hammersley's	  (1993)	  suggestion	  to	  what	  one	  can	  call	  such	  a	  phenomenon.	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The	  study	  has	  also	  shown	  possible	  usages	  of	  YouTube	  as	  a	  source	  of	  motivation,	  inspiration,	   learning,	   aspiration,	   a	   possible	   generator	   of	   opportunities	   through	  information	   asymmetry	   as	  well	   as	   a	  means	   of	   distribution	   for	   the	   studied	  DIY	  music	  entrepreneurs.	  In	  this	  process,	  the	  study	  has	  also	  provided	  data	  examples	  arguing	   for	   the	   approach	   to	   media	   productions	   with	   the	   intention	   of	   creating	  conversation	   online,	   can	   provide	   a	   possible	   explanation	   to	   some	   of	   the	   values	  and	   behaviours	   of	   the	   DIY	   music	   entrepreneurs	   and	   their	   focus	   on	   visual	  elements	   in	   their	   productions.	   This	   has	   been	   exemplified	   through	   numerous	  examples	  illustrating	  the	  studied	  DIY	  music	  entrepreneurs'	  seemingly	  increasing	  awareness	   of	   sparking	   conversations	   online	   through	   their	   new	   roles	   as	  media	  producers,	   as	   well	   as	   an	   awareness	   of	   the	   range	   of	   media	   products	   that	   they	  think	   are	   expected	   of	   them	   in	   the	   digital	   age.	   It	   also	   appeared	   that	   that	   the	  studied	  DIY	  musicians'	  did	  not	  only	  see	  the	  importance	  of	  a	  visual	  dimension	  to	  their	   media	   products,	   but	   also	   saw	   an	   importance	   in	   the	   strategic	  implementation	   of	   this	   visual	   dimension.	   The	   involvement	   of	   YouTube	   in	  entrepreneurial	  processes	  that	  took	  place	  in	  both	  the	  working	  environment	  and	  outside	   of	   the	  musicians	  work	   environment	   could	   suggest	   a	   possible	   constant	  alertness	  towards	  opportunity	  discovery.	  This	  also	  seems	  to	  be	  an	  alertness	  that	  can	  go	  beyond	  the	  involvement	  of	  the	  YouTube	  medium,	  as	  it	  has	  been	  illustrated	  in	  the	  analysis	  involving	  media-­‐	  and	  visual	  literacies.	  	  	  
7.0	  Limitations	  Although	   this	   is	   an	   explorative	   study	   with	   the	   intention	   to	   provide	   basis	   for	  further	  investigation,	  the	  empirical	  data	  the	  research	  is	  of	  qualitative	  nature	  and	  not	   applicable	   to	   DIY	   musicians	   in	   general.	   Even	   though	   some	   of	   the	  opportunities	   studied	   in	   this	   paper	   are	   related	   to	   social	  media,	   the	   study	  does	  not	  go	   into	  an	   in-­‐depth	  elaboration	  about	  social	  media.	  The	   time	   frame	   for	   the	  study	  also	  set	  a	  limit	  to	  the	  scope	  for	  data	  collection.	  It	  is	  possible	  that	  more	  time	  in	   the	   field	   could	   have	   added	  more	   depth	   and	   nuances	   to	   the	   points	  made,	   or	  brought	  about	  other	  aspects	  that	  have	  not	  been	  explored	  in	  this	  study.	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8.0	  Future	  research	  As	  I	  am	  reaching	  the	  end	  of	  this	  study,	  I	  find	  it	  important	  to	  clarify	  the	  references	  to	   some	  of	   the	   same	  data	   examples	   in	   the	   analysis	   as	   this	  may	   have	   appeared	  slightly	  repetitive	  to	  the	  reader.	  Firstly,	  the	  various	  theoretical	  approaches	  to	  the	  data	  analysis	  each	  reveal	  their	  own	  small,	  but	  relevant,	  nuances	  and	  perspectives	  to	  the	  data,	  which	  all	  contributes	  to	  a	  richer	  interpretation	  and	  understanding	  of	  the	  observed	  phenomena.	  	  Secondly,	  my	  overall	  impression	  from	  the	  observations	  in	  the	  field,	  including	  the	  data	   that	   I	   have	   been	   able	   to	   collect	   and	   analyse,	   does	   not	   suggest	   an	  exceptionally	   strong	   connection	   between	   YouTube	   and	   the	   studied	   DIY	  musicians'	  entrepreneurial	  processes.	  This	  shows	  in	  the	  amount	  of	  data	  that	  has	  explicit	   reference	   to	  YouTube.	  However,	   this	  does	  not	  mean	   that	  YouTube	  was	  insignificant	   in	   relation	   to	   the	   discovery	   or	   evaluation	   of	   opportunities	   or	   the	  distribution	  of	  media	  products,	  rather	  it	  means	  that	  YouTube	  appeared	  to	  play	  a	  more	   peripheral	   role	   in	   a	   bigger	   picture	   involving	   the	   studied	   DIY	   music	  entrepreneurs'	  adjustment	  to	  the	  digital	  age.	  The	  planning	  involved	  in	  creating	  a	  music	   video	   for	   YouTube,	  while	   recording	   the	   song	   at	   the	   same	   time	   arguably	  demanded	  the	  use	  of	  more	  resources	   in	  comparison	  to	  spending	  10	  minutes	   in	  the	   cold	   to	   take	   pictures	   in	   front	   of	   a	   boat,	   on	   the	   way	   to	   perform	   a	   concert.	  According	   to	  Dubber,	  both	  of	   the	  media	  productions	  are	  social	  objects	   that	  can	  be	  shared	  and	  conversed	  about	  online,	  though	  one	  of	  them	  requires	  more	  effort	  to	  produce	  than	  the	  other	  (Dubber,	  2012).	  The	  trend	  of	  creating	  short	  videos	  for	  social	  media,	  such	  as	  Vine	  or	  Instagram,	  also	  seemed	  to	  have	  been	  embraced	  by	  some	   of	   the	   studied	   musicians,	   and	   one	   could	   wonder	   if	   this	   might	   have	  something	   to	   do	  with	   the	   ease	   of	   production	   and	   its	   potential	   ability	   to	   create	  similar	   conversational	   responses	   in	   social	  media	   as	  more	   technical	   demanding	  media	  productions	  might.	  	  	  While	   pictures	   have	   been	   taken	   and	   videos	   have	   been	   recorded,	   it	   is	   quite	  interesting	  to	  see	  that	  contents	  of	  these	  productions	  were	  not	  necessarily	  related	  to	  music.	  This	   corresponds	  well	  with	  Dubber's	  argument,	   as	  he	   states	   that	  DIY	  
Student	  nr.	  38065	  -­‐	  Wazir	  Ilyas	  Abdulrahman	  -­‐	  2014	  
Performance	  Design	  &	  Business	  Studies	  -­‐	  Combined	  Master's	  Thesis	  
_____________________________________________________________________________________________	  	  
	   99	  
musicians	  adapting	  to	  the	  digital	  age	  are	  embracing	  the	  role	  of	  media	  producers	  rather	  than	  remaining	  fixed	  on	  their	  identities	  as	  musicians	  (Dubber,	  2012).	  	  Regardless	  of	   this	  speculation	  the	  analysis	  of	   this	  study	  does	  suggest	  a	  relation	  between	  the	  studied	  musicians'	  opportunity	  discovery	  and	  visual	  media	  literacy	  as	  well	  as	  a	  relation	  between	  media	  literacy	  and	  opportunity	  discovery.	  These	   relations	   appear	   to	   be	   closer	   related	   to	   the	   means	   by	   which	   the	  opportunities	   have	   been	   discovered,	   than	   in	   the	   case	   of	   YouTube's	   specific	  relation.	   In	   the	   study,	   YouTube	   appeared	   to	   be	   a	   tool	   whereby	   opportunities	  could	   be	   discovered	   or	   created,	   although	   the	   studied	   DIY	  musicians'	   ability	   to	  discover	  or	  create	  these	  opportunities	  in	  the	  first	  place	  seem	  to	  stem	  from	  other	  phenomena.	   A	   future	   study	   considering	   Dubber's	   suggested	   focus	   on	   sparking	  conversations	   online,	   visual	   media	   productions	   of	   DIY	   musicians'	   and	   their	  relation	   to	   evaluation,	   creation	   or	   discovery	   of	   opportunities	   could	   illuminate	  dynamics	  of	   the	  possible	   interplay	  between	   these	  phenomena	   in	  a	  wider	  sense	  than	   this	   explorative	   study	   has	   been	   able	   to	   do	   with	   its	   specified	   focus	   on	  YouTube.	  Further	  investigation	  of	  YouTube's	  role	   in	  relation	  to	  entrepreneurial	  opportunities	  of	  DIY	  musicians	  could	  benefit	  from	  looking	  closer	  at	  the	  possible	  reasons	   to	   involve	   YouTube	   in	   entrepreneurial	   opportunities.	   This	   could	  possibly	  reveal	  if	  there	  are	  platform	  specific	  characteristics	  that	  are	  being	  taken	  to	  use	  as	  well	  as	  give	  an	  indication	  of	  whether	  the	  musicians	  consider	  YouTube	  to	  be	  one	  out	  of	  many	  other	  possible	  choices	  that	  can	  offer	  the	  same	  value	  and	  functionality.	  	  	  This	   study	   has	   with	   its	   observations	   and	   analysis	   been	   able	   to	   open	   up	   for	  possible	   relations	   between	   YouTube	   and	   DIY	   musicians'	   entrepreneurial	  processes.	  In	  this	  respect,	  the	  study	  has	  contributed	  with	  various	  entry	  points	  for	  future	  research	  as	  well	  as	  suggested	  possible	  connections	  and	  relations	  that	  can	  be	  compared	  with	  other	  studies	  on	  this	  topic.	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